





makes whites 


makes colors Brighter 


Besides improving appearance of fabrics, Ultra-Lite saves bleach 
... Saves blueing ...saves water...saves time. 








Consult your Keever Sales-Service Man 


THE KEEVER STARCH COMPANY e COLUMBUS 15, OHIO 





MILLS DEVELOPMENT 
“These covers fasted over 


TWICE AS LONG 


as any covers we have ever used” 
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NEW, LONG-LASTING FABRIC 


Pyron wi)) r fade off or transier 


yarments. Pyron is entirely free tron 
dor. It can never leave trace of odor 
n any garment. Available in ready 


made covers for any pres 
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All-filament nylon fabric 
jesigned for collar, cuff, 
sleever, yoke and bosom 
presses. Smooth finish re el presses, Pliable 


sists adherence to starched jes traction t 


jarment fr 


the press, 


materials. 


*Trademark Applied For. 


Southern Mills ine. 


ATLANTA DALLAS LOS ANGELES 
S85 Wells Street, S.W. Am. 515 znd Unit, Santa Fe Bidg. 3763 S. Broadway 
Phone Lamar 1991 CHICAGO Phone Prospect 396! DETROIT Phone Adams 2.6171 NEW YORK 


10-103 Merchandise Mart 1627 W. Fort Street, Suite 515 233 Broadway 
Phone Delaware 7-5193 Phone Woodward 1-9673 Phone Beekman 3-9260 


July 15, 1954 





| JOURNAL 


PUBLISHED MONTHLY SINCE 1893 


READER’S GUIDE 
VOL. LX], No. 7, JULY 15, 1954 


Features 

How Model Helped Pipe and Tank Installation 

What New Drive-Through Accomplished 

Why Personalized Service Pays Off 

This Sign Is Unique 

Advertising for the Laundryowner, Part III 

How Fishburn's Took the Nightmare Out of Expansion 


Cleaning 
Promoting the Bundle $torage Plan 


Engineering 
How To Select Boiler and Machinery Insurance 


Conventions 


Northwesterners Meet at Spokane 


Convention in Charleston 


Mountain States Meet at Denver 
Idaho Meets at McCall 


Florida Institute Meets 
Oregon Draws Attendance of 121 


Full California Program 


Departments 


10 
32 
52 


58 


Index to Advertisers 


Editorial 
Laundry Business Trends 
Rhapsody in Bellew 


Laundry News Notes Obituaries 


NED WINTERSTEEN = general manager 


JAMES A. BARNES 


editor 


JOHN J. MARTIN 


business manager 
Eastern Advertising 


WILLIAM S. CROMPTON 


LOU BELLEW 
HENRY MOZDZER 
associate editors 
GALINA TERR 


By Joseph C. McCabe 


New Products and Literature 
News From the Allied Trades 


Convention Calendar 


Remorse 


A friend of ours expressed the opinion on the train 
the other day that people who habitually gripe and 
contend that the other fellow’s job is easier than 
their own should switch desks every once in a while. 
Maybe they would learn that every job has its 
compensations, just as every job entails certain 
chores that must be got through. But get through 
them we must if we are to bring home the daily 
bread, so why not be philosophical about it? 

Take the job of editing a business paper, It 
affords a fellow many pleasant personal contacts 
which are a lot of fun, Just the other day we found 
ourselves at lunch over in Jersey with a laundry- 
owner and his son, who had recently returned from 
a tour of duty aboard one of our destroyers in 
Korean waters. We tried hard to confine our con- 
versation to the Jaundry business, but we kept find 
ing the talk running to such things as speed trials, 
turning radii and convoy maneuvers. 

After listening to our friend relate some of the 
exploits of his own ship we timidly asked if he had 
ever heard of the Gherardi. Had he? He certainly 
had and without any coaching regaled us with the 
legend of the “fastest destroyer in the fleet” as he 
had heard it some 10 years after it had been first 


objections 











By Lou Bellew 


By Low Bellew partisan 


propagated over the somewhat 
of several hundred rival destroyer men 

Having learned for the first time in several years 
that our old ship had not been relegated to the 


By Henry Mozdzer 


mothball fleet or otherwise put out of commission, 
we came away with a feeling that the Navy wasn't 
as cold and impersonal as we had on many occa- 
sions suspected. At least no one in the Bureau of 
Ships had processed an order consigning the old 


By Robert M. Place 
By Norman Spray 


By Henry Mozdzer 
Gherardi to an ignominious grave! 

Thus comforted we returned to our desk 
we were rudely awakened to the harsh realities of 
the editorial life. A letter briskly invited our at 
tention to the fact that the patented tape used in 
the marking system at White Way Laundry, Norfolk, 
Va., and described in our Apri) issue, consists of cot- 
ton threads interwoven with plastic threads, We 
had described it as “a woven fabric with a thermo 
plastic adhesive on the reverse side, 

Actually, the marking machine sprays the tape 
with a special solvent and then applies heat which 
fuses the tab to the piece to be marked. While the 
adhesive power of the plastic causes the tab to ad- 
here firmly to the piece throughout the laundering 
process, the number of plastic threads is carefully 
controlled, according to the manufacturer, to make 


where 


easy removal of the tab possible before the piece 
is returned to the The kind of plastic 
used in the tape is chosen because it has a fusion 
point safely above ironing temperature, but not so 
high as to endanger fine fabrics, 


customer. 


We had let our readers down! For this we were 
indeed unhappy and we wondered if switching desks 


with a friend for a few days would make us feel any 


better. Any takers?—Jim Barnes 
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REMEMBER YOUR 


OLD COAL 


Remember heaving coal into that hungry red 
mouth — every once in a while catching the 
shovel on the edge of the door, and spilling coal 


all over the place? 


Remember going downstairs, dead tired, to 
bank the fire for the night? Or when the bin was 
half empty, wading in coal up to your knees, 
pushing it up to the front. Ashes to take out, bar- 


rel after never-ending barrel. And dusty, dirty, 
gloomy cellars, where today there are playrooms. 


Nowadays, all we do is set the thermostat, and 


the rest is automatic. 


Yessir . . . how easily we forget the trials and 
troubles of the past. It’s just human nature to take 


our blessings for granted, 


Yet today, many laundrymen are still mixing 
tallow soap and alkali by hand, just as their 
fathers did, seeking a happy medium between 
many conflicting problems, These include a hun- 
dred different soils, alkali burn and underwashed 
loads, cool water and hot water, customer com- 
plaints — damaged fabrics, grey work. 


_Maybe they’ve never heard of New PRIME 
SOHP with SHOCK-TROOP ACTION. Maybe 
they haven’t had a chance to try it yet. One thing 
is sure. The hundreds of Jaundrymen who have 
switched to New PRIME SOHP are wondering 


how they ever got along without it. 


For New PRIME SOHP with SHOCK-TROOP 
ACTION is as far ahead of the old soap and alk: 
ali mixtures as the oil burner and thermostat 
are ahead of the coal furnace and shovel. From 
modern chemistry — after 12 years of endless 
study and research in the laboratory — has come 
this great advance in washing technique... New 
PRIME SOHP with SHOCK-TROOP ACTION. 


Here, at last, is the one complete product which 


FURNACE? 


washes brilliantly clean in hot or cool water 


regardless of the degree of soil! 


A complete product which “job-rates”’ itself to 


every type of load! 


A complete product which fires barrage after 
barrage of reserve alkali washing power (OH) 


into the load when needed, but only when needed! 


A complete product which actually washes 


clothes 15% brighter to the naked eye! 


A complete product with a chemical brain, 
changing with incredible speed to the needs of 
any load . SHOCK-TROOP ACTION 
blasting free the soil, yet protecting the fabric! 


New PRIME SOHP with SHOCK-TROOP 
ACTION is no mere mixture of soap and alkali, 
lt is 12 chemically balanced built soaps in one, 
welded together In a perfect union by homogeni- 


zation in a giant spray tower four stories high! 


Here is the modern washing product, which at 
one stroke has rendered all others obsolete. Here 
is New PRIME SOHP with SHOCK.TROOP 
ACTION! 


And when you've tried it out in your washroom 
. when you’ve seen washroom headaches, cus- 
tomer complaints and quits die away, and profits 
on the long happy climb, you wonder, too, how 


you ever got along without it. 


Try it out and see for yourself. Call your job- 
ber { ly today. If 
er for a supply today. [f you don’t agree that 
New PRIME SOHP lives up to everything we’ve 
said about it, then it has cost you nothing. For it 


is backed by an unconditional money back guar: 


antee. You be the judge. 


pe a Ke Gl bene President 


Beach Soap Company 


Lawrence, Mass. 


126 a , a Paogness im wv inufacluring of Gyne Soap 6 (em 
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REVOLITE padding is now better than ever! After many years 
of constant research, we’re now producing an asbestos padding 


that beats anything you’ve ever seen. 

IT'S MORE RESILIENT ... has just the right 'springiness” to 
give excellent results on any chest type ironer. 

IT’S LONGER LASTING... keeps its resilience for months even 
under the toughest ironing conditions and temperatures. 
This superior new padding is just one of the many reasons why 
REVOLITE laundry roll covers have continued to lead the field 
... and why commercial and institutional laundries through- 


out the country use more of them than any other. Installed by 


our field specialists and backed by our written guarantee, 
REVOLITE covers and padding are your best buy, in both 


economy and quality. 


Write today for complete information. 








ATLAS POWDER COMPANY 


Stamford, Connecticut 
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News 
Money-making (deas 
Timely Information 









IT’S 


ALL IN THE 


A L D laundry digest 


For up-to-the-minute information about 


the quick-service Jaundry business, read 
the ALD Digest. You'll find smart 





tips on how to make your business 
more profitable; new, helpful ideas on 


conducting a better operation and 
timely trade-news stories. 

Although the ALD Digest is prepared 

and published for authorized Westinghouse 


Laundromat® operators, any commercial 

laundry operator may receive a FREE sub- 
scription. Keep current on this fast-moving busi- 
ness. Fill out and mail coupon for your free subscription. 


Gentlemen: 
| would like to receive the ALD Digest. Please enter my free subscriptior 


READ THE DIGEST FOR: 


®@ Business development ideas ® Parts information Name 
® Advertising and sales promotion 
: ® Management ideas Address 
suggestions 
‘ . it Stole 
® Maintenance and service facts ®@ Trade-news City 


Send to ALD, Inc., 3549 N. Clark St., Chicago 13, Illinois 


() | NG Write or Phone! Regardless of Where You Are 
[/ O 0 We will call on you personally to 


eatieh iN. Cle : discuss the advantages of joining the 
7m Co On Some Hrd, 100 Angeles 46, Gale «ALD - Westinghouse family of opera- 


| 
| 
| 
| 
) 
\ 
| 
| 
J 
! 





tors. Contact any one of our 5 offices. 
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“BUT 


THIS IS YOUR 


FINES 


- say Laundryowners 


We look back with pardonable pride upon (he many 
“firsts”? our Company has given to the laundry industry 
over the past 30 years, But we consider the most 
recent one— Matched Team Detergency our greatest 
contribution, And week afier week, more Jaundryowners 
are confirming our own confidence in the efficiens V 


of this new advanced washing method. 


2O YEARS OF RESEARCH! 


Our research people began thinking about 
Matched Team Detergency more than 20 years ago 
soon aller our pooneermng work on sy nihetic 
detergents. Their problem was a tough one: 

How to combine the specia) advantages of soap 


with the unique characteristics of synthetics. 


ALREADY MTD 
iS MAKING 
HISTORY! 


Thoroughly field-tested before it was announced 
ten months ago, MTD has already proved itself in 
some of America’s most progressive laundries, 
Owners report that this revolutionary new 
washing melhod—with the “Cross-Fire Cleaning 
Action” of two efficient, broad-range soil-removing 


agenishas brought them important advantages: 


Cleaner Clothes Faster Washing 
Better Whiteness Maintenance 
Greater Production Lower Washing Costs 
Your plant can cash in on the amazing new 
MTD washing method. It’s the surest way to 
produce top quality work consistently—and at 


lower cost. Ask your P & G salesman for 


the full MTD story, 


Bulk Soap Saies Department, Cincinnati, Ohio 
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lb. WASHER 
EXTRACTOR 


ESPECIALLY for the AUTOMATIC LAUNDRY 
{ | fyemses 


No Further Extraction 
Needed... Operator Goes A 
Directly to TUMBLER or wi f 


STEEL 


BIG 30-inch diameter cylinder gives 
MAXIMUM WASHING ACTION. The 
Avto-Spin automatically performs 14 
separate operations: 

ce. Wash-Blu-Bich. h. Drain 

b, Orain i, Spin Extraction 


c. Flush Rinse j. Rinse-Sour 
d. Drain k. Drain 


e, Spin Extraction |, Spin Extraction 


€. Flush Suds m. Fluffing Tumble 
g- Rinse n. Automatic Stop 


BIG 18-inch double-latched door for 


easy handling of rugs, blankets and 
family bundles. 

SOLID STAINLESS STEEL permits use of 
SOUR for better washing. 

RUGGEO DESIGN ANO CONSTRUC- 
TION — cylinder bearings and shaft 


water sea) same as used in Bi)) Glover 


heavy-duty 25 and 60 Lb. Commercial 


Laundry Washers. 

(MPLIFIED AUTOMATIC CONTROLS— 
easy to understand—may be operated 
safely by you and your customers. 
SAVES YOU HEATING COSTS — be- 


cause Auto-Spin uses less water per 
pound of capacity. Only 45 gals. re- 


quired for the 18 Lb. Auto-Spin com- 


pared to 30 or more gals. for the 


9 Lb. home washer. 


AUTOMATIC — DRIER SPINNING 
BETTER WASHING — STAINLESS STEEL 
ELIMINATES THE EXTRACTOR 


SAVES HANDLING OF HEAVY, WET LOADS 





Bill Glover Heavy- 


Duty, Stainless Steel 


Write, wire or ca)) us for location Open-End Washers 


of nearest jobber. 
By Bill Glover, Maker of 


. wal —— 
k i —— the "Cadillacs of Open 
ine | Z End Washers Over 30 
s a 


Years Experience. 
9204 Truman Road Kansas City, Mo. 


WILL PAY FOR ITSELF IN ONE YEAR IN LABOR SAVINGS ALONE 





"We do 26,000 worth of laundry 
week—and all of it is done with 


SWIFT'S SOAP” 


; nr (1 


CITY DAY CLEANERS ¢ LAGHDRY, imc. 


& men 
| om lee. wearer... 


“eh\¢ 4 


A 
‘ y 


@ With a reputation for turning ut fresh, really clean laundry .. . 
fast, and at a steady five-figure weekly volume, Harry Herskowitz 
doesn't compromise on the quality and dependability of his wash 
room soap 

City Dry Cleaners and Laundry Inc., use nothing but Swift's 
White Ribbon Chips because they know they can be depended upon 
to dissolve quickly, wash clean and rinse completely under varying 
conditions. And they're economical too, . . Swift's continuing use 
of only the best grades of raw material has been paying wash room 
dividends to Swift's customers for over 40 years. 

Whether your weekly volume is $26,000 or $2,600, whether you 
require a neutral soap or a built soap—there is a Swift's soap for 
every laundry need. They are quickly available from 375 Swift's 
distributors throughout the U.S. and Canada ... Why not call or write 


Swift & Company for further information? And remember. .. 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


SWIFT & COMPANY 
Industrial soap Department 
U.S. Yards ¢ Chicago 9, Illinois 
Another of Swift's 
Products for Industry 
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would pay off 
biggest for you? 


(read the small print 
before you decide) 


Multi-stop sales leader 16 straight years! Choose 
INTERNATIONAL with METRO™ body for big volume loads, 
less garage space. 8 body choices from 243 to 392 cubic 
foot capacity. 6 chassis sizes, from 102 to 134-inch wheel 
bases, and GVW ratings from 5,400 to 11,000 lbs. Stream 
lined standard body or 2-inch longer flatback style. 70 
inches wide, full 6-foot headroom. 6 rear door options 


There’s a good money-saving reason for each of 
these trucks. Your choice depends on the size of 
your business, the amount of delivery volume, the 
kind of impression you want to leave with your 
customers. The right choice can save you time and 
money, build more business on service. Whatever 
body type you choose, be sure it’s INTERNATIONAL 
for low operating and maintenance costs, year 
after year. For more information, fill out and mail 


international Harvester Builds McCORMICK® Farm Equipment and FARMALL® 
Tractors... Motor Trucks Industrial Power... Refrigerators and Freezers 


KA 


15, 1954 


Better roads mean a better America 


The specialist of low cost multi-stop trucks. 215 cubic feet 


capacity. Rear door openings 38 or 67 inches, Drop-frame 
construction allows low stepwell, 78-inch beadroom in 


through aisle. Four models with 7-foot METRQETTE bodies 
115-inch wheelbase. GVW 5,400 to 9,000 Ibs 


Heads the style parade for low-cost delivery. Big load 
space — 90-inch length, 60-inch width, 54-inch height. Wide 
opening rear doors, stop at 90 or 180 degrees. Insulated 
against noise, interior protected against heat, cold and dust 
Six 115-inch wheelbases R-110 and R-120 Series chassis 
GVW 4,200 to 6,500 Ibs. Heavy-duty 3-speed or 4-speed 


transmissions available, wide range of colors 


the coupon, or talk it over with your INTERNA- 
TIONAL Dealer or Branch, today 


INTERNATIONAL HARVESTER COMPANY + CHICAGO 


® : : 
For more information, mail coupon, today! 
PFS SSS SSS SSSA aananaaeag 
| 

INTERNATIONAL HARVESTER COMPANY 

P. ©. Box 7333, Chicago 80, Illinois 

Please send at no cost fo me, more information on 


R-110, R-120 Panel Delivery Metroette 
Nome 
Address 


City State 


INTERNATIONAL TRUCKS 


Standard of the Highway 























Speaking of national advertising .. . 

. it looks as if the boys who have been crying for it are about to 
have their inning. We can’t wait to see how they'll handle their part 
of it. 

Ever since the end of the War the clamor for such a campaign has 
been getting louder and louder. Now along come two of the largest 
shirt manufacturers in the business with a campaign scheduled for 
Life, Saturday Evening Post and Good Housekeeping this fall urging 
millions of readers to buy a new shirt, wear it and take it to their 
local American Institute of Laundering member plant for the first 
laundering free. (Details of the national campaign, which won't 
cost a single laundryowner who doesn’t elect to participate on a local 
level a single cent, were described in SraRcHROOM for June. ) 

So far so good. But the catch in the whole deal is that individual 
laundryowners, or groups of laundryowners, must get busy now pre- 
paring an all-out tie-in with haberdashers and department stores in 
their localities or it won't bring a single new customer into a plant. 
That's the first consideration. 

The second one concerns those who are clamoring for a nation- 
wide TV or radio program in their behalf. They're the fellows who 
want Bing Crosby or Bob Hope “on our side.” 

Without even considering the tremendous cost ( prohibitive, in our 
opinion ) of such a campaign, we respectfully suggest to these tellows 
that the best way for them to gain adherents to their cause is to 
participate, and by their example, encourage others to participate in 
the coming campaign without stint. If this campaign can't be made 
to work, how do they expect to sell a more costly one to their fellow 
laundryowners? 

The upcoming campaign is no shot in the dark. It is the result of 
careful preparation by the manufacturers and their advertising agen- 
cies and has been successfully pretested in several cities. The shirt 


people aren't given to throwing their money around foolishly these 


days and it’s a sure bet they won't throw good money after bad by 
continuing to support the campaign if the laundry industry doesn't 


support it. They, too, are in business to make a living! 

We know some laundryowners who are already planning their lo- 
cal tie-in activities. And we know one who has decided the campaign 
will sell shirts but it won't sell his laundry service. He’s the type who 
growls because his advertising gets people to try his service but 


doesn’t keep them coming back for more. Do you wonder why? 


Linen Supply Association of Amer- 
ica, reminds members that “to many 


“Have you listened recently to the 
way the girl on your switchboard 





made, and it should be a good one. 
Negative impressions have a way of 
hanging on, coloring future rela- 


tionships.” 


Every day someone in your plant 
talks with a good customer or pro- 
spective customer on the telephone. 
Before many weeks go by almost 
every one of your customers will 
have had occasion to talk over the 
phone to someone in your piant at 
least once. How are you treating 
these customers and prospects? If 
you don’t know, it’s important that 
you find out because you may be 
driving them away by the score due 


to improperly trained operators. 


If you are too busy to undertake a 
telephone training program of your 
own and don’t have someone in your 
organization who can undestake it 
for you, why not call on your local 
telephone office? Most, if not all, of 
the operating companies of the Be)) 
System give training booklets to 
their commercial subscribers. Many 
lend training films on proper tele- 
phone techniques to be shown to 
switchboard operators and recep- 
tionists. Still others conduct schools, 
free of charge, for their subscribers’ 


employees. 


Edward B. Wintersteen, gen- 
eral manager of STARCHROOM 
LAUNDRY JOURNAL and_ its 
sister publication, National 
Cleaner & Dyer, has been 
elected to the board of direc- 
tors of Associated Business 
Publications, an organization 
of leading publishers and ex- 
ecutives of paid-circulation 
business publications, 

As one of three new direc- 
tors, Ned Wintersteen joins 
the main governing body ot 
this group. The purpose of 
the group’s members, strongly 
supported by STARCHROOM 
and National, is to endeavor 


continually to increase their 


services to readers and their 


sounds? Is her voice pleasant, help- 
ful, cheerful?” These questions, 


asked in a recent bulletin from the 


of the people who call you the tele- 


phone voice that answers is the com- effectiveness to advertisers. 





pany. An immediate impression is 
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BISHOP JR. STAINLESS 
STEEL TRUCK TUBS 


Won't rust, 18% x 24” x 


STAINLESS STEEL 
PREPARATION TRUCK 
Ideal damp box 18” x 


25 x 11% deep, 34 
high, on 3 


No, B2-122 


LIQUID SOAP MAKER 
supplies 


BISHOP 3-SHELF SORTING REEL 
15”. Drain valve, drain TRANSPORTER Assemble 25 bundles (150 


board, 3” wheels. For finished work. 26” wide nets) in 5 minutes in 10 


Model No. B2-121S x 18° deep x 64" high. x 10’ area 
Model No. B29-11. $45.00 No. B12-2 


Soves time and 
Galv 
30-Gal 
60-Ga). 


100-Gal 


steel in 3 sizes 
$129.00 
$167.00 


$179.00 


wheels 


$89.00 


To Give You /OWYVZR COSTS. .. 
GETTER a SO LAUT years to come! 


$225.00 


{ 
BISHOP SHIRTRANSPORTS 


Cut handling re 
All steel 


fold up to 
a x save s 2 in 2 
53’’ steel top; iron rest; pirat i 
sponge cup; cord holder; 
pilot light assembly, and 


sizes 

B29-50 (for 50 shirts 
$37.00 

B29-100 (for 100 shirts 


$61.00 
fh 


BISHOP ZefeZcoee STAINLESS STEEL 


TRUCK TUBS 


loads are 


Washes and workers are SAFE when your 
handled in Bishop, Truck Tubs. Made of strong and 


tough stainless steel, they can't rust or corrode can't 


spot or stain the wash are not affected by wash 


Rounded Corners 


room chemicals...no roughness or splinters to snag 


for Easy Unlooding 
fabrics and fingers. Rounded corners mean easier 


safer unloading; no punctured washer shells. Heavily 


os built for roughest year-in and year-out use, yet prop 
$195 00 erly balanced on smooth-rolling wheels to handle with 


$207 00 greatest ease (5° sleeve-bearing wheels at sides; 4 


n ball-bearing swivel wheels at ends). Available in tw 
BISHOP PUF-FINISHERS 0 0 ; ’ 
Heads tilt over board; no 
reaching, 85-18X (shown): 
#3, $22, #52 heads, 
spray iron, spray gun 


$209.00 


sizes, either steel or rubber tread 


$220 00 


SORTER-TRANSPORTERS 


Janish fixed bins; admit 


ight, air. 15 or 20 bins 


or shirts, for apparel 





for details prices 


BISHOP STARCH COOKER 


The laundry industry’s standard since 1893. Ourably built 
of non-corrosive copper (the perfect heat conductor) for 


years of continuous service. Inner and outer walls scientifi 
cally spaced, permanently insulated, to prevent sweating 


ond heot radiation. Holds heat in; keeps starch alwoys at 


right temperature for proper fabric penetration. Exclusive 
Bishop-designed steam nozzle keeps starch agitated; stirs 


thoroughly, speeds cooking 


Cooked Starch IS BETTER STARCH 


Cooked starch dries faster, more uniformly 


REVOLVING 
SORTER 


50 bins in arm's reach to 
sort twice as fast in half 
space. Turns at flick of fin- 
ger; holds 500 shirts. Won't 
tip. 


No. B26-10.... $349.00 


REVERSIBLE BINS 


Sort into one side, wrap 


out on other. Cut’ steps 
15 or 20 bins 
Ask for details 
$295.00 
appare $315.00 
20-Bin for rts $325.00 


handling 
per side 


15-Bin for shirts 


for wear 


shi 
for wear. appa 


on the press to save costly time helps pro 


duce shirts and wearing apparel with the bet 
ter ‘feel’ and smoother finish of ree! quality 
no ugly shine, no blisters. Cooked starch is 


more economical, too—goes 15% to 20% fur 
ther than raw starch 


Order Mow (hom Vouk SuppLicn 


“i 900 | GH. BISHOP CO., manne 





. says Bill Clendenen, Owner 
Broadway Linen Service Co., Denver 


“We installed new automatic Troy laundry 
machinery to increase output,” says Bill Clen- 
denen. “But the results have far exceeded our 
expectations. For example, 2 new Troy Full- 
matic Washers are producing 367% more work 
than our 4 old washers did. 


“We also replaced 2 old extractors with a new 
54-inch Troy Olympic Extractor,” states Mr. 
Clendenen. ‘‘Clean wash is unloaded from the 
Troy Fullmatic Washers directly into the ex- 
tractor baskets, which travel by overhead crane 
to the extractor, We now need only 1 man with 
a part-time helper in the washroom. Before, 
we required 3 men full time. 


In our flatwork department, we've reduced 
the crew from 11 girls to 6. This tremendous 


labor savings was accomplished by eliminating 
hand operations, Our new Troy Folder and 
Troy Stacker automatically fold, stack and 
count small pieces like towels, pillow cases and 


napkins.” 


Get the facts on how Troy can cut oper- 


ating costs and increase output in your 
plant. Simply mail coupon. 


The Fullmatic control follows any formula and automatically 
runs through complete washing cycle. Mr. Clendenen reports 


huge labor savings and also adds, “Incidentally, we're sav- 
ing 41% on washing supplies." 


if 


Bill 3 


TROY LAUNDRY MACHINERY, Dept. SiJ-754 
Division of American Machine and Metals, Inc. 


East Moline, Illinois 

Without obligation, send free catalog on _____ a eae eee 
(type of laundry equipment) 

FIRM NAME 


STREET ADORESS 


ity 





ATTENTION OF MR 





Small replica in cardboord and wire of underground tank and piping installation helped 
Pipefitters on job; clarified control panel for employees 


How Model Helped Pipe 
And Tank Installation 


By LOU BELLEW 


4 SMALL MODEL proved an invalu- 


able help before, during and after the 


recent installation of new under- 
ground storage tanks and piping for 
the drycleaning department of the 
American Laundry in Grand Rapids, 
Michigan, Owner John Otte, Jr., 
made up the model to give the in 
stallation workers a visual idea of the 


finished layout. The pipefitters found 
it easier to understand exactly what 
was called for from the model than 
they would from blueprints. 

The installation consists of one 
3,000-gallon and three 2,000-gallon 
underground tanks, with piping 
hooked up to a control panel. The 
model, made of cardboard and scrap 
wire, shows each function of the 
master control valves and shows where 
every pipe goes. 

After the installation was com- 
pleted, the replica found further use 
in giving the cleaning room employees 
a better picture of the functions of the 
control panel, 

According to the allied tradesman 
who supervised the piping-and-tank 
installation, this is probably the most 
modern Jayout in the Midwest. As the 
controls are arranged, the plant can 


). Disti)) into or out of any one of 


the tanks. 


July 15, 1954 


2. Carry on normal extraction into 
any one of them. 

3, Dump into any one, 

4. Use either 
washer extraction for the two-bath 
method, using any two of the tanks 
desired, 

5. Pump from any tank into any 
other, 

6. Pump off the bottom direct to 
the sewer trom any one, 

7. Draw clean solvent 
one at two different levels. 

§. Fill washers from any one olf 
the tanks. 


extractor-rinse or 


from any 


Pipe controls at one side of cleaning room 
Photo was taken before third solvent-level 


gauge was installed at top of panel. By their 
position valve handles show cleaner at 


glance which tanks are in use. Single T 
shaped control on floor valve in foreground 


always points to line that is open 


Che tanks are set in a long concrete 
pit, with }l-beams across the tops 


anchored to the concrete pit ills 
just in case the pits might fill with 
water, Piping above the tanks is un 
cer ground level and very compact 

Dirt fill has been used around the 
tanks, with crushed rock above the 
level of the topmost pipe, covered 
with an insulation layer of straw be 
tween tar-paper sheets, Over all is the 
finished slab of concrete. [f it ever be 
comes necessary in the future to break 
through to a tank to pull the cover or 
replace a fitting, the straw and loose 
rock can easily be removed without 
getting dirt into the tank. 


Neat piping job before it was covered with crushed rock, straw and concrete, Line on build 


ing wall shows ground level. Note |-beams over two sides of tank top, anchored to concrete 
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View of drive-through looking toward street entrance from point nearly opposite 


counter. 


Picture windows show drycleaning department 


along entire length. Openings under window will permit blowing hot plant air into drive-through in winter. Small door at front of passage 


way allows walk-in cus#)mers to keep out of line of entering traffic 


Note two rows of fluorescent lights above sprinkler system pipes 


What New Drive-Through 


Accom plished 


Setup featuring view of all operations promptly 


drew new laundry customers and boomed drycleaning 


CHE FIRST DRIVE-THROUGH in 
lowa, probably unmatched anywhere 
in the country, has just been opened 
in Cedar Rapids by Troy Laundry and 
Dry Cleaners. The new customer con 
venience was installed, as part of a 
plant revamping program, to escape 
unfavorable traffic conditions. 

The Troy plant has been operated 
by Ken Kowalski for the past seven 
vears on one of the busiest streets ot 
Cedar Rapids. Customers parked di 
agona))y on the street side of the 
plant, which made it difficult to load 
and unload .the route trucks since they 
had to park. behind the customers 
cars Vhis caused undue delay and 
confusion for both customers and 


routemen 
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By LOU BELLEW 


Finally, when the city council de 
creed no more double parking, Ken 
decided to convert into a drive-through 
an old garage at the side of the plant 
which had previously been rented out 
for commercia) truck storage 

The old wooden floor of the garage 
was replaced by concrete and, at the 
same time, a 40-by-70-loot storage 
vault with an 8-foot ceiling was built 
beneath it. Incidentally, the origina) 
root of the added area is still in use 
although everything beneath it is 
brand new a considerable Saving wh 
construction cost, The new modern 


front of the building now includes the 


10-by-140-foot former garage at one 
side. This addition permits the use ol 
20 feet for the drive-through facilities, 
leaving 20 feet which have been 
added on to the old call olfice to make 
one big 40-by-70-foot room to house 
the drycleaning department, 

The new drycleaning department 
equipped entirely with the very latest 
machinery, boasts an all glass street 
front, as well as 70 feet of big picture 
windows along its entire length in the 
Drive 


drive-through passageway 
through customers are thus able to see 
the entire drvcleaning operation trom 
their cars 

The small walk-in call office is now 
in the center of the all-glass building 


frontage, separating the laundry and 
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TROY 
DRIVE THRU 


View of back half of drive-through 


unloading, overnight storage. Trucks are lined up on display for Jate-evening customers to admire, Note shirt shape of ‘'T 


truck panels, same as on building-front sign shown below 


the cleaning departments, with both 
operations clearly visible from the 
street. The call office has one big pic 
ture window which Gives a beautiful 
view of the Jaundry’s shirt department 
to the customer at the counter. 

The new drive-through passageway 
is 20 feet wide, with a 15-foot ceiling, 
and runs the length of the building to 
the alley. Both the entrance and exit 
of the passageway are 14 feet wide, 
and have overhead doors for use in 
the winter months. The service coun 
ter for the drive-through customers is 
located halfway along the passageway, 
at the rear of the drycleaning depart 


ment. From the service counter back 
to the exit door the passageway widens 
to 40 feet. This affords a 20-foot Joad 
ing and unloading area for the plant's 
seven trucks behind the drycleaning 
department out of the line of drive 
through traffic. 


Passageway traffic contro} 

As cars enter the front of the drive 
through, painted lines direct them to 
the left side to a point close to the 
service counter. From there the lines 
direct them to continue to bear to the 
Jeft on out the exit door. This permits 
a “waiting lane” along the right wal) 
which Ww il} hold four cars in case those 
bundles aren't ready, The right side of 
the exit door has been recessed about 
{ feet Co permit an easy right turn into 
the alley 

Ready bundles are behind 
the walk-in call office at the center of 


stored 
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looking toward exit into alley 





the building, about 40 feet from the 
drive-through counter Che 


two service-counter girls who wait on 


service 


the cars make use of an intercom to 
ca)) names and other 
the bundle boy 
The girls are 
at a time with the aid of the one 
bundle boy. Plans call for the early 
installation of conveyors for both laun 


information to 


in the ready room 


able to wait on six cars 


dry and drycleaning orders out to the 
service counter in the drive-through. 





Twenty-foot offset behind drycleaning room permits truck loading and 


on firm name on 





Che passageway and the dryclean 


ing department are set up with a com 
plete sprinkler 
of the plant 


used lay ishly 


system, like the rest 
Fluorescent lighting is 
in the front half of the 
passageway down past the service 
counter and makes a striking night 
time display, The drive-through is op 
erating on a six-day week from 6:30 
am, to 6:30 p.m 

Che first Saturday after the 
pletion of the drive-through 


Cot 


even be 





} 
Remodeled ‘plant includes new cleaning department and drive-through in addition af right 
Customer Drive-in sign at far right indicates drive-through entrance 


view of plant operations, Note shirt shope of 


Glass front gives 


T in Troy 


sign over call-office entrance in 


center. Bookkeeping and boss's office are in second story over Troy sign 





fore the finishing touches had been 
added, with no advertising, and with 
the street-side drive through sign not 
yet up 50 cars vsed the passageway 
lor SeTVICe iT) indication ol the value 


ot word-of-mouth advertising. The 


drive-through was formally opened 


Jone 4. dt was advertised on)y by 
radio spot announcements and a quat 
ter-page newspaper ad, yet over 800 
cars went through during the week, 
accounting for half of the plant’s nor 
mal call-office volume, 

Promotion plans call for a weekly 
2-column, 5-inch newspaper ad, thirty 


) 


ae | word radio spot announcements 


per week, and a television spot an 
nouncement of 20 seconds once each 
week in the middle of Arthur God- 
frey's popular evening show. Until the 
advertising program is under way it 
will be hard to estimate accurately the 
full acc eptance of the new service by 
the public. The official grand opening 
is being delayed until the cooler 
weather of this fall, to enable the ad 
vertising program to get into high 
gear and allow time to get any possi 


ble “bugs” ironed out of the operation. 


Quick response 


As of this writing the drive-through 
has been in operation only two weeks 
“officially” and a week before that 
“unofficially,” which makes a grand 
total of three weeks, but Ken Kowal 
ski says traffic to date is already twice 
what he had anticipated, and the 
users ol the drive through are really 
enthusiastic about it. The interest in 
the drycleaning operation which for 
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the first time they are able to see, 
thanks to the big picture windows, 
has brought out so many questions it 
has caused a new problem. Ken's 
going to have to institute a training 
program for the service-counter girls 
so they can answer all the customers 
questions, such AS, “What are those 
blow-guns for? 

One big fact which was immedi 
ately obvious is that laundry custom- 
ers of 15 to 20 vears standing who had 
never once sent the plant any dry- 
cleaning are now bringing it in. In 
just three short weeks drycleaning 


service has really boomed, thanks to 


At exit end, Owner Ken 
Kowolski shows how building 


wall is set back to give cus- 
Jomer easier turn into olley 


opening up that department to public 
scrutiny. 

There have been new laundry cus 
tomers that Ken can vouch for, since 
he spends considerable time in this 
area, but he says he has had little 
opportunity to check his records 
closely at this time. 

In the meantime the plant has cre- 
ated quite a stir in Cedar Rapids. I[t 
has meant a lot of work and cost con- 
siderable money. But now that it is 


completed Ken Kowalski has been sur- 


prised at the results already obtained, 
and expects much more after an all- 


out advertising campaign. 


Call office, too, has large picture window that gives view of most of laundry department. 
Shirt finishing, especially, attracts customer interest. Counter is set diagonally to give 


window-width view 
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Four new 42” x 84” American 
Cascade Unloading Washers with 
Full-Automatic Controls, and two 
54” Notrux Extractors now do the 
work of 14 previous machines at 
Oregon Laundry’s modern plant. 
Operation is “push-button” con- 
trolled, stepping up production 
and quality with much /ower cost. 


In Oregon Laundry = “Balanced Work-Flow” 


»»» makes big savings all along the line} 


Save Oregon Laundry & Dry Cleaners, Portland, Oregon, called in American to survey 


their plant and recommend the right combination of equipment for higher produc- 
thon with less labor. A battery of time and work-saving Cascade Un\oading Washers 


JO L_Fepr/spave — 9075 with Full-Automatic Controls and modern Notrux Extractors was installed. 


° Water — 25% : - 
no. Now production bottlenecks have disappeared , , , work flows smoothly between 


departments. Washing time per load is 10 to 15 minutes less, with quality uniform 
O due to elimination of human error. Volume is up 20%, 200 man hours saved every 


week! Over-all supply costs down 40%! 











Soap — 40% 
Alkali — 40% “Benefits have constantly increased as wages and supply costs have risen,” writes the 
leach — 30% owners of Oregon Laundry. ‘We have been able to keep a steady crew of better men 


Sour & Blue — 30% in the washroom because heavy lifting has been eliminated.” 


Here is another progressive laundry that called upon. American's 86 years of experi- 
ence to survey, plan and install new time-saving equipment built for years of rugged 


duty and steady profits. 





200 Per Week Find out how American can help you. Write, or ask your American Representative 
to call 


AMERICAN 


LAUNDRY MACHINERY CO. 


You can depend on your American Cincimmate 12, one 
Representative's advice in your se- . 
lection of equipment from the 


complete American Line. Backed : The World's Largest, Most Complete Line of 


by our 86 years’ experience in 

, ie : ndry and Dry Cleaning Equipment 
planning and equipping laundries, Lountry and Dry ewer 
he can help solve your production 


problems, Ask for his specialized 
assistance . . . no obligation. 
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No novelty are these 30- and 40-pound bundles displayed by husband-and-wife team, Mr. 


and Mrs. Lovie Grallo of Personalized Laundry, 


have confidence and common sense 


New Canaan, Connecticut. It's easy if you 


Newcomer to the trade may lack 


orthodox techniques but knows 


Why Personalized 
Service Pays Off 


By HENRY MOZDZER 


IT TAKES A NEWCOMER, some 
times, to do things that oldtimers say 
cant be done. Louie Grallo has been 
a laundryman for only two years, yet 
in that time he has built his sales vol 
ume trom nothing to nearly $1,000 
per week, And he says he is able to 
take half of that for himself. 

How has he done it? First of all 
Mir. Grallo made his own observations 


of the laundry business and came up 


1S 


with the conclusion that people want 
personal service of the type that used 
to be provided by the washwoman of 
a generation ago. This is contrary to 
the policy of many plants today inem 
phasizing low price and mass produc- 
tion—tactics which Mr. Grallo feels 
are simply not geared to render this 
type of service. 

rhis is not to say that he favors the 


rub-a-dub-dub school of washing with 


tub and scrubbrush, since modern 
laundering practices, supplies and 
equipment certainly do a much better 
job. Rather, he feels, the handling and 
finishing of garments can and should 
be treated with a little more individual 
care and attention. 

With this objective in mind, Mr. 
Grallo calls his New Canaan, Con- 
necticut, plant the Personalized Laun 
dry, and gives his customers just that 
—personalized laundry service. 

The validity of this newcomer’s 
judgment was borne out the very first 
year when the new enterprise aver 
aged $500 worth of sales per week. 
The average weekly sales have since 
climbed to between $700 and $800 
and, the week before our visit, ran up 
to just $17 shy of the thousand-dollar 
mark. 

Higher prices no handicap 

The Personalized production pace 
is admittedly slow, but this is not con- 
sidered a serious objection in view of 
its other obvious advantages. For one 
thing, customers are willing to pay 
more to get what they want. 

When Personalized opened its doors 
it set its prices at the local competitive 
rate as a means of attracting its first 
customers. Two months ago its prices 
were raised 25 percent without any 
appreciable loss of clientele, proving 
that the 250 to 300 patrons did not 
find the adjustment unwarranted. 

A minimum of six shirts is now re- 
quired for an all-shirt bundle. A 10- 
percent discount is given on other 
bundles if they exceed $1.50 and con- 
tain at least 50 percent of work other 
than shirts. Shirts, incidentally, are 
washed and finished at 30 cents each 
and cost the customer 15 cents extra 
if they specify hand ironing. Total 
shirt volume runs around 1,000 per 
week, 

Unlike most laundries, Personalized 
welcomes wearing apparel, regarding 
these pieces as its most important 
source of revenue. The plant takes 
pains and time with this work and 
charges accordingly. It gets 20 cents 
for shorts, 15 cents a pair for socks 
and a dime apiece for handkerchiefs 
—just to name a few by way of indi 
cation. 

Personalized service pays off in 
other respects, too. Because bundles 
are handled individually on a piece 
rate basis such expensive operations 
as marking and weighing-in as well 
as assembly have been eliminated. 
Claims have been kept at a rock-bot- 
tom minimum since it is next to im 
possible to lose anything when the en 
tire order is kept together all through 
the laundering and finishing opera 
tions. The price schedule is kept as 


simple as possible and there is only 
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yet 8 Messy, troublesome bleaching tanks, 
an HTH Pro? 
- 


jor °° ° es 
For dry addit' sne! mixing and stirring—can become only 


« 
the laundry “ ati? 
or 


crocks and carboys—with all their attendant 


ort unpleasant memories. Just shift to AD-DRI 
Ve Quarnicson CHEMICAL 


the new dry bleach that is added directly to 
your washers in dry form. 


Nothing could be simpler than using AD-DRI! 
Just measure out the proper amount of AD-DRI 
with the convenient Dri-Ader measuring cup 
packed in every drum. This cup shows exactly 
how much AD-DRI is needed for any size wash. 
What used to take minutes, now takes seconds! 
And AD-DRI does even more. Because it 
provides positive and convenient control of the 
bleach operation, it maintains excellent whiteness 


retention with minimum tensile strength loss. 





Learn more about this first significant advance 
in bleaching practice in more than a generation. 
Ask your launcry supply house for the new, 
free 20-page AD-DRI booklet that contains 
how-to-use information for all types of laundry 
work, or write today. 


MATHIESON CHEMICAL CORPORATION 


Mathieson Industrial Chemicals Division 


Baltimore 3, Maryland 
MATHIESON 


> 


OTHER MATHIESON _ HTH GRANULAR BLEACH HTH SODA BLEACH MIX 
QUALITY BLEACHES 
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one, since the plant offers only a com 
plete finishing service with no fluff- 
dry or wetwash. 

Mr. Grallo also counts the savings 
made by operating the business on a 
strictly cash-and-carry basis, Hence, 
there is no expensive upkeep of trucks 
and routes and no bookkeeper is re- 
quired to keep track of credit ac- 
counts, 

Perhaps one of the most puzzling 
questions that occurs to the visitor 
u“ hen he §cees the Personalized Laun- 
dry plant for the first time is how it 
manages to attract its customers, The 
plant is not located on the town’s main 
street, nor is it situated on a major 
traffic artery. It is not in a shopping 
center and only a few small direc 
tional signs point the way to its door. 
Yet housewives drive in from West 
port and Creenwich—8 to 16 miles 
distant—to drop off bundles weigh- 
ing, in some cases, up to 50 pounds. 

The plant advertises in the local 
weekly newspaper but the returns 
seem unaccountably large. Hence, Mr. 
Grallo concludes that people talk 
about the service and recommend it 
to their friends, 


Handling the bundle 

When a bundle is brought in, the 
attendant jots the customers name 
down on a slip of paper along with 
any special instructions on starching 
or finishing, The bundles are then set 
in a row on the floor in first-come 
first-served order unless some urgency 
is expressed. In such a case the bundle 
is moved to the front of the row near 
the washwheel and given priority. 

The bundles are next checked to 
see that the count given is correct and 
an invoice is assigned to the bundle. 
Customers are encouraged to provide 
their own laundry lists and the man- 


20 


agement checks against these. If a 
shortage is noted, the bundle is not 
processed until the customer has been 
telephoned and notified, This is stand- 
ard procedure. Management feels 
errors caught early eliminate com- 
plaints later. If the count is over, no 
call is made, (Everyone likes to be 
surprised by finding an item he forgot 
he had!) 

If items such as cuff links or other 
jewelry are found, they are put in pay 
envelopes which are later pasted to 
the outside of the wrapped bundle. 
This policy builds goodwill for the 
laundry, too. 

The person who gives the bundle 
this quick check separates the items, 
placing the fugitive ones on top of 
the whitework. 


The washman at Personalized Laun- 


dry plays a key role in its operation, 


Separate washing and indi 
vidual lot carts eliminate non 
productive costs such as mark- 
ing in and assembly, Washman 
olso functions as combination 
production controller and 
shakeout operator, The 800 


gallon hot-water tank was set 
above washers to eliminate 


heat loss 


for it is he who decides which of the 
bundles should be done first to keep 
the finishing units adequately supplied 
with work. In short, a major part of 
his responsibilities involves production 
control, 

After he has inspected the bundle 
more closely, the washman puts all 
whitework in one of the three 25- 
pound washwheels, If the order is 
small, he includes a second order— 
netting one and Jeaving the other loose 
—to bring the load nearer to capacity. 
The fugitive items are placed in one 
of the six 9-pound washers which are 
used expressly for this purpose, 

If it becomes necessary to use more 
than two nets in one washer on either 
the fugitive or whitework run, the 
nets are distinguished by a numbered 
laundry pin. This number is also 
marked on the invoice. To prevent the 


Complete finishing is done on this equipment which includes wearing apparel unit, 2-girl 
shirt unit and 120-inch return-feed flatwork ironer. Plant occupies 4,000 square feet of floor 
space and employs a staff of seven 
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For individual bundle 


service, bachelor bundles, 


diaper or linen service, 


large flat work, rugs, 
consolidated bundles — 
heavy or light —there’s 
a Cissell Tumbler 


ready to serve you. 


HEAVY, STURDY CONSTRUCTION for day-after-day pounding in commercial use 
double walls for extra rigidity . . . for reducing heat losses. Modern cabinet design 
for side-by-side installation and easy-to-clean surfaces. Stream-lined for beauty and 


customer appeal. Users show them—never hide them. 
NO-SAG BASKET built to take the load. Eliminates auxiliary supports. 


DOUBLE WALLS (on Twin Tumbler) provide independent air flow for upper and 
lower basket, SLIDING DAMPER controls air flow for uniform drying. 


SIMPLE MAINTENANCE — any part replaced in less than 15 minutes. . . basket removed 
without disturbing drive or bearings. 


CISSELL GEAR REDUCER equipped with Timken Tapered Roller Bearings. Gears and 
bearings operate in a bath of oil. (Cc hange oi) only once a year.) QUIET, LONG-LIFE 


OPERATION. No chains or noisy moving parts. 
SEPARATE MOTORS FOR FAN AND BASKET provide continuous fan operation during load 
ing and unloading. 

© TIME & TEMPERATURE CONTROLS actually think for the operator . . . a “must” for gas 
fired tumblers, (Automatic Pilot Lighter available.) 
EXTRA, LARGE, BUILT-IN LINT DRAWER makes lint collection simple . . . cleaning less 
frequent, 
REPLACEABLE AIR FILTERS—standard equipment on 42” x 42”, optional on 36” x 30 
Tumblers, 
REVERSING OR NON-REVERSING BASKET on 42” x 42” or 36” x 30” Tumblers 
INTERCHANGEABLE steam or gas-fired heating units permit conversion from one type 
to another at any time. 
POSITIVE 8-STAGE HEAT CONTROL (cold to hot) on single basket, steam-heated tumblers 


STATIC STEAM SPRAY (on Drycleaning Tumblers) requires no sewer connection 


FUSED FIRE EXTINGUISHER, with explosion door release, injects steam into basket and 


lint drawer . . . stops motor. 


BUILT-IN STEEL BRUSHES clean gas burner in less than one minute without removing 


assembly. 


AUTOMATIC DOOR SWITCH . . . full-vision, heat-resisting glass in door , , . removable 


lint inspection plates . . . identification card clip . . . sturdy bumper rail 
laundry bag holder . . . either white or pastel green baked enamel finish. 


W. M, CISSELL MFG, €0,, 1 NC, 
LOUISVILLE 1, KY 

Pacific Coast Office: 4823 W. Jefferson Bivd., Los 

Angeles Foreign Distributors write Export Dept 


Consult Your Sotbenr Coble Code: ‘'CISSELL 








build himself a plant. 





Up until two years ago Louie Grallo was a mason 
by trade, but after undergoing surgery he was advised 
to give up this strenuous work and take up something 
less taxing. He chose laundering for this reason and 
because it seemed to offer the greatest opportunities. 
So confident of this decision was he that he mortgaged 


everything he owned to get the materials needed to 


Where others might have hesitated, Mr. Grallo had 
the superb confidence to believe nothing was impossi- 
ble so long as one used common sense. One of his first 
steps in exercising the not so common trait of common 
sense was to dig a well—even before the plant was 
built—to avoid the necessity of buying water, 

Early this year he completed an annex to the pres- 
ent laundry plant and is currently installing dryclean- 
ing equipment which he anticipates will net him an 
extra thousand dollars a week in sales, 

Mr. Grallo doesn’t believe in doing things by halves. 
A couple of years ago when he got interested in arch- 
ery, he kept at it until he won the club championship 
of the Nutmeg Archers organization, He has success- 
fully hunted deer with bow and arrow, is a rabid 
raccoon hunter, and has been written up in national 


sports magazines. 








loss ot small loose items such as ab 
individual handkerchief, Personalized 
puts them in a small-size net measu 
ing approximately 8 by 12 inches. 

The washman keeps track of the 
parts of the bundles thus separated by 
putting the company’s invoice on the 
large washer and noting on it the 
number of the fugitive washer used. 
This invoice is affixed to the washer 
shell by means of a small magnet 
which eliminates fumbling with clips 
or dangerous spikes, 

The 


whitework 


washing cycle for 


runs 27 minutes and in 


normal 


cludes three suds and five rinses 
Starch as they like it 

Customers are given four classifica 
tions of starching to choose from be 
sides no-starch. Starching is not done 
in the wheel, Personalized prefers to 
hand-dip, using a solution of light 
starch and one of heavy starch, Extra 
light-starch items are dipped before 
extraction, light-starch items are 
dipped after extraction, medium be 
fore and extra-heavy after. 

If the 20-inch extractor happens to 
be tied 
placed in a waist-high cart with green 
signifying that it has 
Fugitive items 


up, the washed bundle is 


legs the color 
yet to be extracted, 
are separated from the whitework by 
a piece of plastic to prevent print-off. 

After extraction, the washman pulls 
the load and places it on an order 


cart. In the process he performs the 
functions of a shakeout operator by 


preparing the work for the finishers. 


Functional lot cart 

The lot cart is a homemade, man 
high metal unit set on rollers. It is 
used to keep the customer's bundle 
together throughout the finishing op 
eration. Each cart represents one o1 
der and is identified by an invoice 
attached to one side. It has three 
shelves and one tray, the idea being 
that the tray supplies the work while 
the shelves are used for storing the 
finished product. The cart is purposely 
made high so that wearing apparel, 
such as blouses, skirts, dresses, ete., 
which are hung on hangers from its 
sides, are kept well above the floor. 

As the washman pulls the load from 
the extractor, he loads the tray in the 
following manner: In one corner he 
puts the shirts, in another wearing 
apparel, in the third sheets, and in the 
last pillowcases. As the cart reaches 


the various units, the operators know 
where to look for 


immediately just 
these items. Tumble work is placed 
on the lower shelf. 

The cart is pushed from the tum 
bler, to the wearing apparel unit, to 
the shirt unit, and ends up at the 
flatwork ironer. It stays at each sta 
tion until that part of the order is com- 
pleted. A glance at the cart tells if 


the order is ready for packaging and 


pricing. The shirts are stored on the 
top shelf and flatwork on the second. 
(The tray, of course, is empty.) If a 
shirt is hung over one corner of the 
cart, this is an immediate indication 
to the repair department that a button 
is missing. When the cart is emptied it 
is returned to the washer section. 
When the bundles have been 
wrapped and priced, they are then set 
in storage bins which are arranged 
alphabetically. Any item that is hung 
on a hanger is put on a storage rail; 
this is noted on the invoice which is 
affixed to the bundle along with the 
customer's original laundry list. Pat 
rons appreciate this latter touch since 
it saves them the trouble of rummag 
ing around the house to find the list 
and check some apparent discrepancy. 
Laundry takes 
care to make sure its wearing apparel 
meets customer approval. As a case in 
point, it is Mr. Grallo’s contention that 


Personalized extra 


every woman wants to have a slim 
waistline. She likes to wear dresses 
that Hatter her in this respect. Hence, 
it is the practice at Personalized to 
give the lower half of dresses a light 
sizing. This creates a billowing effect 
at the hemline and tends to de-empha- 
size the waist. The women love it. 

In considering the finish of a dress, 
Mr. Grallo has taught his operators to 
ask themselves, “Would you buy this 
dress if you saw it hanging in this con 


dition in a Cepartment store?” 
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ny, ALL OVER THE MAP... 


ROEDIMROBDIMAT: _ any 
BOMMROBOIMRUBUIMRUE 
SOBDIMROBDIBROBOS 


THEY'RE Pree 
BOING AUTOMATIC WITH — 


RoBoT! 


This compact, space-saving, Fully Automatic ROBOT Washer is 
proving to be the aggressive laundry operator's choice. ROBOT 
fits ideally into the washroom picture, whether the plant operation 
is large or small. The absolute “error-free” control of every washing 


cycle possible with ROBOT, frees plant management from “round- 


the-clock” supervision in the washroom. ROBOT will let you con- 


centrate more time to the development of new business .. ROBOT 
in your washroom means MORE PROFITS. 


Write today for the ROBOT story. 


Robot Laundry Machinery Sales DS 
Division of The Wolf Company 
Chambersburg, Penna. Oe 
Please send without obligation full information | 
on ROBOT Self-contained Automatic Washers. ; 
Name em { 


Company LAUNDRY MACHINERY SALES 


Address — ~~ DIVISION OF THE WOLF COMPANY 


City pains CHAMBERSBURG, PENNSYLVANIA 
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Smee 


Waterfall sign on top of one-story wing of Crystal Spring laundry & Cleaners is decorated 


with flowers planted in recesses of imitation-rock border. At night battery of six floodlights of 
different colors, concealed in shrubbery in front of sign, plays on falls. Lights change from 
one color to another by means of electric flosher in circuit 


This Sign Is Unique 


Rooftop cascade stirs public interest and 


comment, draws traflic to laundry plant 


PRAFFILC JAMMED the 
Elm Avenue and Franklin Road in 
Roanoke. Virginia, the first week in 
June to see real water—a quarter of a 


corner ot 


million gallons a day—flow over the 
new watertall sign at Crystal Spring 
Laundry & Cleaners. 

And everybody's tadking about this 
latest addition to the 
panded plant. S. L. 
reports that thousands of people have 
commented to him on the beauty ot 


the sign, usually adding questions on 


recently ex 
Weld, manager, 


how it works, whether it isn’t wasting 
a good deal ot water, and how the 


flowers and shrubs around the sign 


are watered 


Magnet for sightseers 
In tact, publie interest has been so 
reat that the Welds (Ls Mh... 
and founder of the business; H. 
vice-president, and S. L., 
treasurer) had to expand their orig 


inal plan. When the sign was first 
built, they intended to run the water 


pre ssident 


secretary 


fall only at night—Hollywood style— 
with colored Boodlights playing on it. 


But so many people stopped by and 
asked that it be turned on during the 


day so they could bring their friends 


or out-of-town visitors to see it that 


24 


it's been running full blast during the 
day and until midnight, when a time- 
clock cuts it off automatically. 

When Crystal Spring completed its 
$125,000 building-exp: ansion program 
early in 1949, the management de- 

cided that it wanted a sign that was 
“different.” An artist friend suggested 
that some sort of waterfall would tie 
in well with the 
and with the firm name, which had 
been taken from Crystal Spring, the 
sole water supply for Roanoke when 
the business was founded in 1906. 
There was only one hitch—who 


\Jaundry business 


After four years 
contract to a 


would build the sign? 
the Welds gave the 
young and aggressive sign company 
that was willing to tackle the job 
mainly for the advertising value that 
Ht believed would come trom the cre 
ation ol such an unusual unit. 
How it's made 

Here's how the sign is constructed: 
The waterfall consists of two tanks, a 
71% horsepower motor-driven pump 
and a 3-inch pipe connecting the two 
tanks. The backdrop of the waterfall 
is a meta) sheet painted to look like a 
waterfall. This sheet conceals the front 
of the upper tank which is bolted to 


PDO SLOP LL TPES 


2oU, ™ 
MR. and MRS. RO. — 


«alsa 


THANK | 


Now to answer a few of your many questions 


, 
Question Vo. 1—“Where did you get the idea? What 5 


Wed 


Question No. 2—“Isn't lt awfully — e? Aren't 
westing «a large amount of we 5 


Question Vo. 3 — “How are the lowers and shrubs} 


growing in the rocks watered when rain istacking?” ) 


y 


Again, Thank You. We Are Very Glad You Like It. | 
CKYSTAL SPRING 
© gundry and Dry Cleaners 


Roanche, Vieginie 
MAPLETE PUR SERVICE. 
CULAMING @ ease @ REPAIRING @ RESTYLING @ STORAGE 


To meet community interest, Crysta) Spring 
ran ad above in local paper. Ad answered o 


few of many questions asked about sign; 
thanked Roonoke citizens for their interest 


the building wall. The top and sides 
of the tank are 
lated rock. Water spills over the front 
edge of the upper tank, falls in front 
of the painted backdrop into the tank 
below on the roof of the 
wing of the building. This lower tank, 


concealed by simu 


one-story 


connected to the upper by a 3-inch 
pipe, is concealed by some shrubbery 
and by the parapet around the root. 

Beside this tank stands the pump 
that sends the water from the lower 
tank again to the upper tank. This 
continuous circulation system moves 
the equivalent of a quarter of a mil 
lion gallons of water a day. 

An attractive feature of the water- 
fa)) sign is its “rock” border. This 
simulated rock is of metal lathes plas- 
tered with cement to which cement 
dye has been added. The border has 
12 recesses in which multi-colored 
petunias are now planted, The Welds 
plan to use chrysanthemums in the 
fall, evergreens in the winter and 
azaleas in the spring. They'll also add 
a little antifreeze to the water this 
winter to keep the 
smoothly. 


pump moving 

The entire sign—including the 10- 
by-35-foot neon piece 
plant name—cost the Welds $3,700 
and, according to their reports, the 
waterfal) is stirring up a great dea) of 
interest. In fact, S. H. Weld said that 
he was startled when one man com- 
mented, “That’s a mighty pretty water- 
fall sign you have, but it’s getting to 
be a damn mage When asked 


what he meant, he added, “I had to 


take my kids by to see it pri icticalls 


every night last week.” 


carrying the 
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THE STARCH THAT MADE W 


THE HURON MILLING COMPANY-=- 
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HEEL SIZING PRACTICAL 


°9 PARK... PLACE, N.Y. Ci 





New Armour discovery offers 
business-building opportunity 


New VELVA-SOFT gives everything you 


wash a luxurious, soft finish never before 


possible in any power laundry. Works on 


any fabric — natural or synthetic! 


Does it in a single rinse! 


New customers for less than a penny apiece! That's 
the promise this amazing new Armour fabric softener 
makes! Once a customer feels the soft, gentie fluffiness 
VELVA-SOFT gives to everything in her family wash, she'll 
be your steady customer! And the cost to you is only 


a fraction of a cent per wash load! 


Greater volume from your regular customers! 
Vetva-sorr makes towels so fluffy they are actually 
twice as thick, Even crisp, starched shirts won't chafe 
or seratch. Rough muslin sheets feel like costly percale. 
What's more, VELVA-sort actually makes clothes last 
longer! When your customers get to know these amaz- 
ing VELVA-sort benefits — benefits they can’t get from 
the most careful home laundering they ll be sending 


bigger — and more — bundles than ever! 


Makes your washing operations easier! A viLva- 
SOFT finish resists dirt and grease, so clothes come clean 
quicker. \ ELVA-SOFT works well on cotton, rayon, wool, 
nylon, Dacron, Orlon, Dynal and Acrilan. And _ since 
VELVA-SOFT treated fabrics are practically static free. the 
shakeout period is shorter — ironing easier. You'll save 
many man hours and raise employee morale, too! 
Fabrics with a VELVA-sort finish are easier on the hands 
and protect against roughness. It’s no extra work to use 


VELVA-SOFT — you simply add it to your final rinse. 


Easy to merchandise! Armour has ready a wealth of 
merchandising aids to help you sell the benefits of a 
VELVA-SOFT finish to your customers. Call your Armour 
Industrial Soap Department district representative for 


quick service. Or, send coupon for further information. 


UM Lxdadledcal Soae Deoatinent 


Armour and Company + 1355 West 31st Street + Chicago 9, Illinois 
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you the biggest 








Mail this coupon with your letterhead 


Armour industrial Soap Department 
1355 West 31st Street, Chicago 9, Illinois 


Please have representative call 
and explain \ 


— 
seem nce 
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ADVERTISING FOR THE LAUNDRYOWNER 








PenC 


ennouncing — French Dry Cleaning. 
fashions in fabrics, the most luxurious dry cleaning in Orange County. We 
invite you personelly te visit eur new Super-Zoric Cleaning department 
feo see modern methods iy French, 
hendicretting — © new concept in cleaning thet brings te you cleaner 
cleening with full fashioned Finishing. thet restores the original luster to 
every individual fibre of your germents, thet corefully shapes your op 


pore! te style with new steam-vecuum presses, thet querentees you more 


styled fer tedey's sew 





bined with old-feshi a 


pleasure from your clothing. Let us prove thet French Ory Cleaning is 
different — and thet you can see and feel that difference. Try the luxury 
of French Dry Cleaning this week ond every week 

tn Fullerton & Senta Ane, ZEnith 2433 


Telephone: Ancheim 2433 


? ? 
& french - ond DRY CLEANERS, 7/605 f. Center St,, Anaheim 
e 


ry cieonin 
C C 


Folder announcing opening of new 
depariment; black printing gives three 
color effect on paper that's gray on one 
side, pink on other, Instead of usual 
photos of equipment and how of clean 
ing, folder emphasizes benefits cus 
fomers may expect, Straightforward 
copy tells story of luxury—quickly 











Good pay, steady work, pleasant sur 
roundings, vacations, and other bene- 
fits. We will train the right girl to 
fold shirts on brand-new, semi-auto- 
matic folder. Apply in person. Blank 
Laundry. 


PART Uf 


How To Write 
Your Advertising 


His second call was to tell me that 
he'd had over 50 eager applicants the 
day before. 

“Neither my bookkeeper nor I was 
able to get a bit of work done yester- 
day,” he said, “because we were in- 
terviewing girls all day long. Now it’s 
only nine-thirty on the second day 
and we've already had another 10 


girls in this morning. How do we turn 


it olf?” 
What makes good copy 
Why did the second ad sell the job 


while the first attracted not one ap- 


By ROBERT M. PLACE 


plicant? The answer is simple: 


In the first ad the laundryman told 


THE DIFFERENCE between bad needed a good girl to train on the 


wording and good wording in adver- 
tising—the wording that is called 
“copy” in the advertising profession 

is perfectly illustrated by this story. 

The other day a laundryman called 
me on the phone, asking in mock 
despair, 

“How in the world do you turn off 
an ad?” 

A few days previously he had 
called to ask if I had any ideas as to 
where he could get a girl for shirt 
finishing. He had recently installed 


a two-girl cabinet shirt unit and 


folding end. He'd tried newspaper 
ads, calling all the other plants in 
town, the U, $, Employment Service 
and his own operators—and couldn’t 
find a girl anywhere. 

At my request, he read me the ad, 
running under the classification “Help 
Wanted, Female”: 


Shirt finisher, Apply at Blank Laun- 


dry. 


1 asked him if he'd try another 
classified ad that I wrote for him and 


he agreed, The new ad read; 


what he wanted—a shirt finisher. In 
the second ad readers found what 
they wanted, 

Good advertising copy tells the 
reader what benefits he may expect 
from the product or service offered, 
and thereby induces him to action. 
No man wants an electric shaver— 
he wants quicker, smoother, gentler 
shaving. No housewife wants Jaundry 
bundles. She wants freedom from a 
disagreeable, unending chore—or 
cleaner washing—or professional iron- 


ing—or any of the other advantages 
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LAUNDRY OWNERS TELL US... 
"The Huebsch Washer is 7 
better because of the 
bigger drop—37/ inches 8 








as 





2 


37” DROP | 
assures a good 

washing job, even on 
very soiled wash 





open-end WASHER cmon ae 


the washing cylinder, a full 37 inches, gives the 


Huebsch Washer a big advantage over the 
standard 28-inch, 30-inch, or even 36-inch 
diameter washers. The Huebsch Washer has a 
50-pound capacity, idea) for handling sma)) and 
3 Types of Controls medium sized loads. Excellent mechanical ac- 
tion, plus the 37-inch drop, means even badly 


soiled clothes are easily cleaned. 


AUTOMATIC (shown above)—Automatically runs through 


a set formula of three suds and three rinses to comple- 
tion. Number of suds and rinses can be varied to suit Soak: as:dee wailesa feceimes 0th you'll see 


specific needs. Supplies must be added. Semi-automatic h < hea 
and Manual controls also available. they are typically Huebsch... simple in design, 


GET ALL THE FACTS h Huebsch Wash yet built so sturdily of stainless steel you can 
on Ow ueDSsC. ashers can s , 
satiate tia tea Gielen agienlons, Weise tee expect years of economical, untroubled service, 


details. No obligation, of course. Low initial cost. Low operating cost. 


Mokers of the fomious Huebsch Hondkerchief lroner ond Fivffer Ponts Shaper Automatic Valves 


Feather Renovator Double Sleever Collar Shoper and lroner Gorment Bogger Cabinet 
ond Garment Oryers W ashometer : Open-End Washer 


HUEBSSCH MANUFACTURING COMPANY, 3775 N. HOLTON ST., MILWAUKEE 1, WIS. 
Division of THE AMERICAN LAUNDRY MACHINERY CO, 


July 15, 1954 





of commercial laundering. And she 
wants them only because they make 


her things more beautiful, or comfort- 
able, or give her time for something 


more constructive, or protect her 


health. 


In our little classified ad for a shirt 


finisher, we oflered rea) benefits 


good pay, steady work, pleasant sur- 
roundings, vacations, and then held 
out the promise of even more desir 
able benefits which were unnamed in 
the ad. These benefits, to name a few, 
pay, sick leave 


hours, and 


incentive 
during working 


social contact 


include 
MUSH 

friendly 
workers, 


with fellow 

Secondly, we flattered the reader 
by suggesting that not every person 
could obtain these benefits. We would 
teach the “right” gir) only. 

Lastly, we defined the job in terms 
that made it sound easy and inter- 
esting—not just a shirt-finishing job, 
but a chance to fold shirts on a 
“brand-new, semi-automatic” folding 
machine. 

It's no wonder that girls flocked in 
to apply for the job, while nobody at 
al) was interested in “shirt finisher,” 


The question to ask 


The first principle in writing good 
copy is to ask the question about the 


product to be advertised, “What's 
good about it?” Be skeptical in asking 
yourself this question; put a small 
sneer into it, Then seriously analyze 
what there is about the product or 
service which would make any sane 
person want to buy it. 

One simple trick is to write down 


in two columns all of the advantages 


and disadvantages of the teatured 


service, On the left jot down all the 
good points that you can think of. 
Then in your second column be harsh 
and jot down the bad points. Now 
analyze each of the bad points and 
see if you can’t reverse it into a good 
point 

Here's an example, again in the 
Classified field, which shows you how 
this psychologic al reverse play is done. 
\ linen supply firm needed a night 
man to count in dirty linens. The job 
started at four in the afternoon and 


and it was lonely 
Plant was shut 


ran until midnight 
work because the 
down during that period, Alter a 
number of unsuccessful attempts to 
find a man, the laundryowner sat 
down with his list of drawbacks of 


the job and reversed them into assets. 


Here's the ad that brought him plenty - 


of men: 


Do you like to work alone? Do you 
like to sleep late in the morning? Do 
you want a steady job with your days 
tree? We have the job available for 
the man who likes to work by him 


self without supervision through the 

quiet evening. Apply, etc. 

Lonely? Sure, but some people like 
to work alone, so why not make that 
an advantage? Night work? Rough for 
most people, but some people like to 
sleep late, to get up without having to 
rush to work, to spend the daytime 
fishing, visiting old cronies, or what 
have you. That's a decided advantage 
to the man needed for this job. 

The advertising frame of mind tries 
to interpret all of the aspects of the 
product or sery ice in terms ot ady an- 
tages to somebody, As a matter of 
fact, the whole question of advantages 
and disadvantages depends entirely 
upon the viewpoint of the person 
thinking about them. A Scotchman is 








LAUNDRY CLEANING 


| | 


Front cover of folder describing laundry's 
various services. This inexpensive one-color 
bundle or door-stuffer is the descriptive 


folder with ‘‘sell’’ added 











stingy or thrifty, depending upon 
which side you’re on. A man is gen- 
erous or a spendthrift, youthful or 
callow, brave or foo\hardy, smart or 
foxy, ambitious or pushing, cautious 
or timid, and so on through the en- 
tire list of virtues and vices, 

Just for practice make a list of all 
the “bad” qualities in a man and then 
reverse your viewpoint and show 
them as “good” qualities, When you 
can almost automatically see the other 
side of disadvantages, you are going 
to be able to write selling copy for 
your advertising. 


You have to tell them 

Another point which should be 
stressed here is that you have to tell 
people about the benefits they will re- 
ceive. We are usually so aware of the 
things with which we are connected 


that we think their advantages are 
readily apparent. But people as a 
whole do not think much about out 
business, and so we have to point out 
the advantages to them. 

‘ new drive-in laundry cal) office 
failed to receive a great deal of play 
from the public at first. It had every 
advantage including plenty of parking 
space in front—but until signs were 
set up with the words “Free Parking, 
“Drive-In” and “Park Here” few mo 
torists used the parking lot. Those 
who came to the plant parked as Was 
their ordinary habit at the curb. In 
addition to the new signs, the manager 
had some of the employees park in 
front so that the office looked bisy— 
and business boomed. 

You'd certainly think that the pub- 
lic, with parking problem, 
would be looking tor a place to park 
easily. The fact of the matter is that 
they have to be told that this is the 
spot. That's the job advertising does. 

You'd think—to go back to our shirt- 
finisher example—that any girl look 
ing for work would know that a shirt 


today’s 


finisher today would get good pay, 
vacations and steady work. Perhaps, 
in the back of their minds, the girls 
did know that when they read the first 
ad but it didn’t come up to the front 
of their minds, the part that causes 
action, 

Applying to our own business this 
principle of reversing the disadvan- 
tages to advantages and telling the 
public about them, we can readily see, 
for example, that “wetwash” sells very 
little. The fact that the bundle is wet 
and sloppy is our disadvantage. A 
little reverse psychology and we find 
that the bundle is “ready-to-iron,” all 
washed and clean and bleached and 
blued, the major chore done so that 
the housewife has only to hang it or 
iron it. [f she had stopped to think, 
she knew these things already, but we 
have done her thinking for her by 
telling her these things she ought to 
know, and the bundle sounds good— 
an economical (rather than “cheap” ) 
service which offers some wonderful 
advantages to her. 

Sometimes it is a little difficult to 
know where the reverse actually lies. 
A cleaning shop advertised “Suit 
Cleaning, $1—Mothproofing Free.” 
Then it changed, the copy to read: 
“Suit Mothproofed, $1 — Cleaning 
Free.” Result? Business increased 20 
percent! 

In the first case, free mothproofing 
sounded as though the service was 
worth just what the customer was pay 
ing for it—nothing. In the second 
case, customers knew the value of suit 
cleaning, so they felt they were get- 
ting a genuine free offer. 

(Continued on page 32) 
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One or Two Girl 


SPORT SHIRT FINISHING UNIT 


WAAL, Uiteu fet Wie hand Uoonce (ferret WE ‘se hosted 
Co / JA, 


Frosted head plates combined with the famous 
Unipress ‘‘gliding”’ action on ‘‘floating’’ bucks 


give sport shirts a soft, smooth finish; the kind 


removable 


Sport shirts can mean profits . . . not problems 
... With the highly efficient and compact Uni- 


press one or two girl sport shirt finishing unit. 
. , ’ customers expect! Beneath the 
IT’S THE WORLD'S FINEST! frosted plates are highly polished chrome heads. 
\ - Production is paced by the amazing new 
one lay sport shirt sleever that finishes sleeves 
in seconds. The combination SC YC does col- 
Jars, cuffs and full yokes in just two simple 
lays. It eliminates the need for a separate 
yoke press. Saves floor space. Saves opera- 


tor’s steps. 

Serve more customers better. Step up 
business volume. See your local Unipress dis 
tributor or write... today! 


: >ANY 
JNIPRESS COMF 7 
r hA 


Sport Shirt a—<,, 

Sleeves { THE & 
Beautifully « phaniete tl 5 
Finished ; Ppa Aoor plans and comp 


4 irt Fini 
in Seconds! One or Two Girl Sport Shirt 


=, One Lay Sport Shirt SI 
— | “ oe Nome 
eat *S eee 


1p 
lete information on 
shing Unit 


eever 


Firm 


ans Zone State 


Finer Finishing Faster with jigs) THE UNIPRESS COMPANY 


Minneapolis 8, Minnesota 


July 15, 1954 








i) 


This is MODEL! 


Such dunageyed prose é bh worded 
oo perpetee! bivch ow gore modent'y lowered to ov 
fg 


Vow de we de HT By Golden Puling every bit of leurs 
every piece of dry cloning you send to the Modal 
for you 01 we whowid lhe to hove 1 done fer ourselves 


... deluxe finish 


oning is the big feature of this, ov + popuier 

*s, of coun. ere ow specialty — ond 

coth, eontewed Vinith of WModal’s shirt ironing 

They oho lhe the just right sterching the cleer Ivory Soap washing 
thet mobos whites whiter, colors brighter Howewwas are particu 


» shout the sem 








mooth ede! \eundered sheets bverythog 4 roned ths verve 
scapt bath towel which eve filled up big and volt and re 


ty bach pace ndwidually priced 





luxery handwork 


Franhly y eos 


the recommendation of lot of modern home mebery who te!) the 
fronds who toll thats frends end 10 o 


fluff -dry 


You con send your requiey lemly sesmng > to be bvory Soap 


washed (jus! 0: everythings et the Model) for mnimum charger 


by the pound We retuen # te you soltly dried in ow giant warm 


er Nemtoters underweer, towels. lots of pieces ready tower or 
vse. others which you will went to iron BUT SURPRISE! We wen 
you! sheets, and larga tablecloths, the hard todo paces jt! 0 we 
do in De Luxe Finith — end 


FREE grots. ot the price of fi 








Inside of felder describing services. Written directly to housewife in her own language— 


bright, amusing, even 'cute"—explanation makes her want to try services right away. Copy 
boasts yet deft handling of words takes away curse of bragging. Hand-lettered headings pro- 


vide novelty 


(Continued from page 30) 
Speak the customer's language 


Copy should talk to prospects in 
their own language, too. As we noted 
previously, our customers are not in- 
terested in how we produce our serv- 
ices, but in what they get for their 
money. Often we tend to talk in our 
own special laundry lingo in writing 
our advertising, and so lose our audi- 
ence, 

Again speaking of our shirt finish- 
ing job, many of the girls who applied 
did not know what shirt finishing was. 
“Folding.” on the other hand, was 
clearly understood, Similarly, to our 
“flatwork finished” is not 
so meaningful as 
“sheets ironed.” Both flatwork and 
finishing are Jaundry terms, well un- 


customers 
anywhere nearly 


derstood by most of our customers, 
but probaby pretty vague to the 
woman who does her own washing. 

The effort, then, should be to get 
our message into terms the housewife 
well understands. Adjectives and ad- 
verbs are the means we have to add 
color and description to our phrases, 
and to bring them into the language 
of our customers, “Sheets ironed” is 
good, but “sheets beautifully ironed” 
qualifies the basic facts into something 
much more desirable. It also speaks 
the housewife’s tongue. 

“Our washing brings your clothes 
back white.” By throwing in a few 
color words we can add to the appeal: 
“Our gentler washing brings 
finest linens back snowy white,” 

With three additional words we 
have done a great deal. First, we have 


your 


indicated that our washing which 
brings clothes back white is not, as 
one might think, a harsh process, but 
may be even gentler than home wash- 
ing. Secondly, we flatter the prospect 
by describing her clothes as fine linens, 
assume that she has several grades of 
fine linens which she treasures highly. 
Third, we have given “white” a posi- 


tive meaning by comparing it to snow. 


Address the individua) 

In writing copy another thought 
that should be foremost in our minds 
is that we are addressing one person 
only, One housewife at a time is going 
to read our ad, not the housewives of 
the entire town. The more persona] 
we can make the ad, the better. 

Notice how a good television an- 
nouncer talks directly to you, while a 
poor one puts on a generalized pitch 
to an audience, You've probably re- 
ceived business letters which have an- 
noyed you because the writer writes 
as though he were making an oration 
to an auditorium fu)) of people rather 
than writing to you personally. 

It’s an old tried-and-true custom in 
advertising to get “You” into the copy 
as often as possible, so that the bene- 
fits offered seem more personal to the 
reader. 

Writing copy is not difficult. It re- 
quires only a basic knowledge of Eng- 
lish, and then a fairly straightforward 
presentation of the benefits the service 
will bring, written from a favorable 
viewpoint, The more direct the copy, 
the better the results. 

The test of advertising is in its sell- 
ing power. It does you no good to 
write advertising copy with tarfetched 
illustrations, fancy and fanciful com- 
parisons, literary language. The 
quicker you can point out advantages, 
the more vividly you can picture 
them, and the more directly you can 
offer them to the reader—the more 


you are going to sell. (00 





LAUNDRY BUSINESS 


New York 


8—0.4°. more than last year 


May 


May 15—5.0% less 


May 22—9.0% less 


May 29—3.8°% less 


VW. A. Weiser & Co., New York 


than last year 


than last year 


than last year 


New Jersey 
May 8— 2.8% less than last year 


May 15—11.6% less than last year 
May 22—10.9% less than last year 


May 29— 5.3%. less than last year 


M. R. Weiser & Co., New York 
Southeast 
Mar.—1.0% Ness than last year 


Apr.—Same as last year 
J. RB. Wilson & Ca., Atlanta 


TRENDS 


New England 


May 8—1.6% more than last year 


May 15—2.0% less 


May 22—6.0% less 


May 29—2.6% less 


than last year 
than last year 


than last year 


Carruthers & Co., Boston 
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nothing 
OULWEATS ++. 
| 


L (DACRON DUCK) 


“ for Flatwork lroners 


et 





developed and manufactured by gibraltar 


@ Guaranteed for 18 weeks on chest-type 
ironers; may last twice as long! 


@ Has a smooth surface for high 


quality finishing. 


@ Greatly increases padding life. 
@ Put on same way as cotton covers. 
@ Used over either cotton or Nylon padding. "“DATEX” 
@ Should be reversed after ten weeks COVERS 
for best results. AVAILABLE IN: 
A 90x 120” | 72120” 
Can be used with Gibraltar’s “Interchangeable 90"x 110" 72"*x 110" 
Assembly”, which is guaranteed for TWO YEARS. ; 90x 100" | 72x 100" 


‘ 
Send for information, 


GIBRALTAR FABRICS, INC. somples and prices, 


Gibraltar 2236 PITKIN AVE., BROOKLYN, N. Y. Sold through 
FABRICS, INC, 


leading distributors 
tale ain ea At i everywhere. 





Datex is Gibraltarized! (Pre-shrunk) Will shrink less 


than other Dacron Flatwork lroner Covers 




















oGlways said } shovld completely mechonize the washroom .. . 


How Fishburn’s 
Took the Nightmare 


Out of Expansion 


By NORMAN SPRAY 


HEALTHY AS IT IS, expansion will 
bring problems and perplexities unless 
it is thoroughly planned in advance. 
That is the opinion of Denys R. Slater, 
president, and his brother Vernett B. 
Slater, vice-president of Fishburn 
Cleaning and Laundry Co. in Dallas, 
Texas. 

Up until a year ago Fishburn’s was 
much too crowded for efficiency or 
comfort. The washroom was on the 
ground floor, the finishing and pack- 
aging departments on the second, 
That meant trucking work upstairs 
while it was wet—a costly operation, 


It also meant that employees were 
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working under conditions which the 
management was not happy about. 
Yet each year the volume of business 
increased. Space was the problem. 
As the Slaters were considering an 
addition to their present building they 
were approached by the officers of 
Ideal Laundry Co., their next-door 


competitor, with an offer to sell. Here 


are the steps in the procedure they 


followed: 


1. Appraisal: Denys Slater says two 
things are “must’s” when you buy a 
going laundry business. First, make 


A 45-Year History 


It was a unique opportunity that 
enabled the Slater brothers to buy 
a business which their father and 
two uncles had founded 45 years 
previously. Ideal Laundry was estab- 
lished in Dallas by Frank B. Slater 
with Fred and C, M. Brannon. In 
1912, Mr. Slater sold his interest 
and with W. B. Fishburn of Fort 
Worth opened Fishburn’s, a dry- 
cleaning business, right next door 


to the Idea) plant. 





After one year Mr. Fishburn sold 
his interest in the new enterprise to 
Mr. Slater and in the years that the 
present-generation Sjater brothers 
were growing up in the Jaundry 
business there was a workable re- 
lationship between Fishburn’s and 
Ideal. This ended in 1935 when 
Idea) opened a drycleaning depart- 
ment in direct competition with 
Fishburn’s. The latter company al- 
lowed this situation to continue un- 
til 1937 when the Slaters set up a 
laundry department. From that time 
until 1953 the two companies were 
vigorous competitors. Thus, in addi- 
tion to space problems, the Slaters 
had historical reasons which  in- 
fluenced their decision to buy Idea), 
a purchase which was completed 
one year ago this month. 

The acquisition gave Fishburn’s a 
frontage of over 400 feet with a 
depth of 180 feet. But the expansion 
problems started even before the pa- 
pers were signed. Here’s a blow-by- 
blow description of some of the ma- 
jor problems and how the Slaters 
tackled them, 














sure you know what you're getting. 
Find out in advance how good the 
equipment you are buying is and what 
you can do with it. Secondly, deter- 
mine whether you want to keep the 
customers serviced by the plant you 
are buying. 

Because they believe the average 
laundryowner is incapable of telling 
how much service is left in used 
equipment by looking at it, the Slaters 
called in qualified engineers, experts 
in the field, to help appraise Ideal’s 
equipment and determine which 
pieces to keep, which to discard. 

A thorough study of Ideal’s sales 
records convinced the Slaters that they 
would do better to concentrate on ex- 
panding their own customer _ list. 
Therefore, it was decided to make no 
specia) effort to retain Ideal’s cus 
tomers. 


2. Employees: All Fishburn employ- 
ees were told just what was being 


done as soon as the purchase was defi- 
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MARKET STREET AT 487TH, PHILADELPHIA 39, PA, * GRanite 2-112) 


May 27, 1954 


Mr. We P. Black 
Lever Brothers Company 


390 Park Avenue 
New York, N. Y. 


Dear Mr. Black: 


Since we now nave naa abont four months experience 
with the Lux Laundry Plan, we believe we are able 
to furnish you with a reasonably accurate report 
as to the results up to the present date. 


At the conclusion of this four month period total 
reflected an accumulative increase of 8. 


as compared with the corresponding period of 1953. 
There also has been a marked increase in the en- 


thusiasm of our sales personnel, which, of course, 
cannot be measured in terms of percentages. 


Much to our surprise as well as delight, there has 

been no appreciable increase in so st, since i 
we have been able to maintain the same cost ratio 

per pound of clothes laundered along with a high 


soil removal and whiteness retention factor. 


Another segment of the Lux Plan, about which we 


are particularly enthusiastic, is the gyblicity 


given to professional laundries on your ataon= Snr ‘ 
wide TTT Ce ene dad rad rams. aeores by - W—_ 





a aamifacturer of hone-wastiine prod of home-washing products, this pub- 
licity for the laundry industry is not only sur- 


prising but most gratefully accepted. 


Sincerely yours, 
Chas H. Yen dork Quah "7 
Chas. H. Kendrick, Jr. 1 ola 
Executive Vice President Chie 


- Pe 


CHLOROPHYLL DRY CLEANING FREE MOTHPROOFING DRY AIR COLD STORAGE ON THE PREMISES 
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Conveyor belt for finished wearing apparel is prominent feature in laundry department in 


Fishburn's newly acquired building. Electric 


eye automatically stops belt when bundle 


reaches packaging table; belt starts again when bundle is picked up 


nitely arranged, They were naturally 
pleased to hear that more space had 
been acquired, Letting them in on the 
plan from the beginning built up their 
enthusiasm. By the time the laundry 
department actually moved into the 
new, well-lit and ventilated quarters, 
morale was at a high point. 

Frankness with employees is a tra 
dition at Fishburn’s, The management 
believes that once an employee is 
trained in the way it likes to do busi 
ness it is a losing proposition for that 
employee to leave. With this philoso 
phy the firm has succeeded in stabi 
lizing employment remarkably well. 

bor example, 60 percent of the peo 
ple now staffing the laundry depart 
ment started work there when the de 
partment was first established in 1937, 
Among them are the two laundry 
supervisors, Mrs. Lillie Liston and 
Mrs. Oree Downing 

As it developed, Fishburn employ 
ees had an even greater stake in the 
expansion move than they thought. 
Like Fishburn’s, Ideal had been forced 
to operate on two stories. When Fish 
burn’s took over the Ideal building, it 
set up a one-story operation. This left 
an upper floor in the Ideal plant 
vacant, which Denys Slater says will 
be converted into a lunchroom and 
general recreation room for employ 
ees, A ping pong table or two and 
other facilities will make it as pleasant 
al place as possible for an employee 


to spend his lunch hour 


3. Planning: Although Fishburn’s ac 
quired Ideal in July 1953, the plant 
was not occupied until January 1954. 
The time in between was used mostly 
to appraise the equipment in both 
plants and to plan the new equip 


ment outlay in the Ideal plant, in the 
belief that any time spent to do the 


job right was time well spent 
Together with engineers of two 


machinery manutacturers, the owners 
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discussed the most modern operating 
methods and the possibilities for best 
utilization of their new space. It was 
decided to use all of the Fishburn 
equipment and a portion of that ac- 
quired from Ideal, Purchase of new 
equipment was not necessary. 

Mr. Slater and the engineers he 
consulted had at least two objects 
paramount in mind in planning: First, 
they wanted to get all laundry and 
cleaning activity on one floor. Second, 
they wanted to arrange the plant for 
the most efficient operation possible. 


4. Layout: Fishburn’s laundry depart- 
ment was moved entirely from the 
Fishburn building and into the Ideal 
property. Equipment was set up for a 
straight-line workflow. 

As the laundry section is now set 


up, all flatwork and wearing apparel 
enter the plant on the west side ard 
work east. Equipment is spaced just 
close enough together so that there is 
a minimum of lost motion in moving 


clothing and flatwork from one opera- 
tion to another. 
One feature designed by the Slaters 


and engineers especially for use in 





All three sons of the late Frank 
B. Slater are doing an outstand- 
ing job in the field their father 
chose. In addition to Denys and 
Vernett, a third brother, Orville 
A. Slater, runs the Slater-White 
Laundry and Cleaning Com- 
pany in San Antonio, Texas, in 
which all three brothers have 
an interest. All three Slaters 
grew up in the business in 
which their father was long a 


well-known leader. 











Fishburn’s laundry is a 55-foot con- 
veyor belt for the wearing-apparel 
packaging operation. As wearing ap- 
parel is finished, it is placed on the 
belt for movement to a girl at the 
front who handles the wrapping. 

The belt is equipped with an elec 
tric eye located at the girl's work sta 
tion. Each time the stack of clothing 
moves up even with the eye the belt 
stops automatically. As soon as the 
girl picks up the stack and wraps it, 
the belt automatically starts again, 
thus moving another pile of clothing 
into position. 

According to Mr. Slater, this idea 
has proved so successful in saving 
time and money that he will put in a 
similar installation for flatwork pack- 
aging as soon as possible. 


5. Cost control: Since it had just ad 
vanced a considerable sum for the 
purchase of Ideal, Fishburn’s was ex- 
tremely cost-conscious in setting up 
the new departments. It was deter 
mined soon after purchase that certain 
repairs and alterations would be re 
quired, but no major building changes 
were called for. Primarily, it was a 
matter of painting and cleaning up. 
(Continued on page 38) 








The management of Fishburn’s believes firmly in cooperative adver- 
tising. Early this year, for example, it joined with other member firms of 
the Professional Laundry and Cleaning Association of Dallas in promoting 
the AIL Button Campaign. All members offered to launder two shirts free 
for every missing shirt button reported by a customer. Mr. Slater points 
to an average of about 100 more shirts per week in 1954 than in the com- 
parable period of 1953 as evidence of the campaign’s success, and adds 
that it did just as well by other member firms. 

In the constant battle against the housewife who does her laundry at 
home, Fishburn’s also joins in promotions of the Dallas group. Any laun- 
dry, Mr. Slater says, can claim to do a better job than a competitor, yet the 
biggest source of competition is not other laundries but the home. “If we 
can get the business from the home,” he says, “and into the hands of pro- 


fessional launcerers, we all stand to gain a fair share.” 
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THE ONE ONE 


PURKETT’S 


NEW PRE-DRYING 


CONDITIONER 


PATENTED For Your PROTECTION 

We rie new pas-onver DESIGNED For DEPENDABLE DUTY 

FOR FLATWORK ENGINEERED For Your ECONOMY 
AND GARMENTS ATTACHMENTS* Are AVAILABLE 


Removes 10% More Moisture *Convyeyors« Hoists* Loader Trucks, Etc. 
Provides 20% Heat-Rise in 











Only 5 Minutes’ Tumbling 


Loaninc ~HERE’S WHY! 


@ The 10” Mounted Squirrel Cage Fan, powered by a 1-H.P. motor, 
forces workroom air through clothes in a revolving cylinder and out 
through perforated doors at front. 


Air is evenly distributed into cylinder through perforated baffle which 
contains 1528 quarter-inch holes and is located just behind heater coils. 


@ Proven ideal for laundries, linen suppliers, The controlled flow of air is so gauged that clothes absorb most of 
garment conditioners, hotels and_ insti- heat .. . less heat is discharged into workroom than that thrown off 
, by a flatwork ironer, a steaming washwheel or a press unit. 
tutfons. 
Damper control in air inlet duct reduces airflow as needed for different 
Heating and tumbling flatwork makes it seasons of the year. 


softer and easier to handle. The divided door replaces overhead type door. 


Can be used with centrifugal or squeeze- Push-button loading and unloading replaces cam and lever. 
type extractors. Double roller chain on unloading drive replaces V-Belt or Link Chains 


All cylinders now contain six ribs, replacing former three-rib cylinder; 


Conditions flatwork ready to iron, No . 
allow machine to be used on any type extractor without any changes 


hand-shaking necessary. 
Continuous controlled loading-unloading and 250 lb. capacity are 


@ Keeps ironers continuously busy. additiona! “plus factors” which increase production and lower costs 


Purkett engineers are laun- 


dry, linen and garment con- MANUFACTURED BY 


con solve your problems, MM MU CAM MUERTE Ad 


Ask for their specialized JOPLIN, MISSOURI 


assistance at any time 
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(Continued from page 36) 
Aather than hire a contracting firm, 
Slater temporarily put five painters 
and carpenters on the Fishburn pay 
roll, As the need for their services ex 
pired, he let them go one by one, as 


agreed when they were hired, 


6, Integration between old and new; 
This has been accomplished remark 
ably well because of the unusual cit 
curmstance which enabled the Slaters 
to acquire a building adjoining their 
own. Ag a result, Fishburn’s was 
able to cut away partitions separating 
the two plants and join the buildings 
Thus, there is no pai 


under one root 


ticularly new administrative problem 


nh Operating that did not exist before 

If this plant had been across the 
street Mr Fishburn’s 
would not have bought it, That little 


would make 


Slater says 


difference in distance 
that much difference in administrative 
problems Che [deal call office has been 
closed and Fishburn’s receives only at 
its own counters 

Although the two buildings adjoin 
each other for the greater part, they 
are sé parated at the front by a 
driveway that runs from the street 
into a courtvard Loading do« ks, lo 
cated on either side of the area, per 
mit easy loading and unloading of 
trucks by route salesmen at both the 


laundry and cleaning departments. 


7. Customers: Although the Fishburn 
management decided against any all 
out campaign to retain Ideal custom 
ers, Mr. Slater is not disposed to let 
an improvement story escape the eyes 
of the public, Therefore, upon com- 
pletion of clean-up and painting work, 
Fishburn’s plans to embark on a pro 
gram to put the story across. Mr. 
Slater said it had not been definitely 


decided whether or not there will be 
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an open house, but he leaned toward 
inviting various leading civic organi- 
zations, Clubs, etc,, to tour the plant. 

In addition, the management will 
push a campaign to have all employ- 
ees “talk up” the new addition and the 
resultant quicker service which the 
firm can offer. There will also be 
newspaper, radio and TV advertising. 

Enjoying an enviable position as 
one of the oldest quality Jaundry and 
cleaning businesses in Dallas, Fish 
burn’s has always had all the custom 
ers the plant could accommodate since 
World War IL. Consequently, the firm 
does no high-powered advertising. 
Occasionally, however, Mr. Slater uses 
newspaper ads, radio and TY spots 


Extent of two properties is 
shown in this view of plant 


front. Note Fishburn sign in 
foreground, Ideal almost half 
a block away, driveway be 


tween 


to put over a special campaign. But 
mostly advertising is institutional, or 
run in connection with the Protes 
sional Laundry and Cleaning Asso- 
ciation of Dallas, 

The company also distributes qual 
ity-looking booklets of matches to 
every customer. The match booklet is 
printed in a blue-and-white tweed de 
sign, and “Fishburn’s” is printed on 
the cover in distinctive type. 

“We're old-fashioned enough to be 
lieve,” Mr. Slater says, “that good 
work and timely delivery are stil) the 
best advertising available. You can’t 
beat word-of-mouth—and we expect 
it to work just as well for us under the 


new setup, 
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Cleaners 


WASH © 








"You realize, of course, this is treason, Mrs. Shay!" 
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jeals you live by 


Long as we've been at the business of helping laundrymen, we 
still keep on finding new solutions to old problems, new 
ways to get better laundry results at lower cost. One reason probably 
is that we don’t have any standard answers. We tackle every 
washroom problem as if it were brand new, We analyze the water 
supply, the nature of the work and the soil encountered and 
check over every step of the washroom procedure, 

That’s why we’ve been so successful in helping laundrymen. And 
in the process we've developed a line of twelve diflerent 
engineered detergents, five sours and two blues. Out of this 
combination we can develop formulas that give ideal results in any 
type of laundry in any part of the country. 

The Diamonp Technical Serviceman will be glad to come to 
your plant at no cost to you. Just call or write your DiamMonp 


Laundry Products Distributor or Diamonp Sales Office. 





DIAMOND DETERGENTS 
Balanced for the Laundry Industry 


Metasilicate Alkalate™ Hydrobreak® 


Supersilicate Ortholate Hydrolate \ 
Orthosilicate Paralate” Paralate $® DIAMOND LAUNDRY DETERGENTS 


Metalate O & W Compound 


Hi-Ratio Silicate 


SOURS eek ar SOURS - BLUES 
Safety-Linen® Septo® Double-Duty® y 
Carbo™ E x x 
it = Zee A Diemond Washroom Digest is CHEMICALS 
BLUES | ssenee nae packed with useful facts. Ask your yy 


liquid Blue R liquid Blue G Diamond Distributor for free copies 
(Red) (Green) DIAMOND ALKALI COMPANY «+ CLEVELAND 14, OHIO 
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Key posts in Pacific Northwest joint group will be held by these officers (left to right): 
Harold Tomlinson, Bob Hammond, Don Spellman and Howard Keeler 


Northwesterners Meet 


At Spokane 


THE THIRD DIMENSION of plant 
operation is public relations, according 
to William L. Brown, director of pub- 
lic relations for the National Institute 
of Drycleaning. In a speech at the 
Pacific Northwest Launderers and 


Dry Cleaners Convention at Spokane, 
Wash., Mr. Brown advised that good 
relations with employees will reflect 
favorably in a business by ensuring 
that the employees will make a good 
impression on the community. 


The Ridpath Hotel was convention 
headquarters for the 250 delegates 
and guests from the Pacific Northwest 
who attended the meeting on May 
13, 14 and 15. Timed to coincide with 
the festivities of Spokane’s annual 
Lilac Parade, the meeting was called 
to order by President Mel Porter of 
Spokane. 

A technical discussion of the prob- 
lems of the charged system was led by 
John Gray, Adco, Inc, He reviewed 
the problem of maintaining the proper 
mixture of water and detergents and 
explained a new system of determin- 
ing moisture content. Another fea- 
tured speaker at the convention was 
George Isaacson of American Institute 
of Laundering. His topic was “Chang- 
ing Trends and Opportunities.” 

Members elected Bob Hammond, 
Tacoma, president and Dr. Car] von 
Harten, Vancouver, B. C., vice-presi- 
dent. Howard Keeler, Seattle; Don 
Spellman, Tacoma, and Howard King, 
Tacoma, were reelected treasurer, sec- 
retary and assistant secretary, respec- 
tively. The new sergeant-at-arms is 
Harold Tomlinson of Seattle. 

Besides watching the extravagant 
Lilac Parade, members enjoyed golf 
at the Manito Golf and Country Club 
and the annual banquet. Next year’s 


convention is slated for Tacoma. 


Convention in Charleston 


BETTER MANAGEMENT and _in- 
creased sales efficiency are the answers 
to signs of recession, the West Virginia 
Launderers and Dry Cleaners Asso- 
ciation was told at its thirty-seventh 
annual convention in Charleston on 


May 2] and 22. 

James M. Chisholm of Emery In- 
dustries, Inc., said businesses that seek 
to improve their operations stand to 
build a sturdier trade despite talk of 
cutbacks. Noting the decline in the 
coal industry in the state, Mr, Chis 
holm pointed out that a drop in pur 
chase of new clothes might well result 
in more business for the cleaners and 
launderers since people would have 
to take better care of their clothes. 

About 100 delegates registered for 
the sessions held in Charleston's 
Daniel Boone Hotel. Business meet 
ings were held Saturday morning and 
afternoon with a banquet and dance 
following that evening, 

S. D. Ward of Ward Cleaners and 
Dyers, Buckhannon, was elected presi 
dent; Omer A. Elam of Gardner's 
Certified Cleaners, Charleston, was 
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New officers elected by West Virginia launderers and Dry Cleaners Association, left to 
right: §. D. Ward, Omer A. Elam and W. L. Cargal 


named vice-president; W. L. Cargal 
of Pilgrim Laundry and Dry Cleaning 
Co., Huntington, was chosen secre- 
tary treasurer, 

|. C. Bleigh of Weston, retiring 
president, presided over the morning 
sessions at which there was an illus- 
trated talk by Charles MacCallum of 
The Dow Chemical Company. 

A panel discussion on charged sys- 
tems brought out the fact that the 
drycleaning business has progressed 
more in the past three years than it 
did in the previous ten years. William 
S. Hendricks, Bluefield, served as 


moderator with the panel made up of 
Karl Johnson of The Davies-Young 
Soap Company; Dr. J. C. Alexander 
of Adco, Inc.; Ken Conroy of Caled 
Products, Inc.; George Whitcomb of 
Fry Bros. Co., and Ernie Heidersbach 
of R. R. Street and Co, Ince. 

Ralph Yonke of the American In- 
stitute of Laundering discussed the 
need to screen routemen before hiring 
them and to keep a close check on 
their production. He also went into 
detail about various advertising meth- 
ods calculated to increase business 
and attract new customers. 
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NO RUSTING!...NO CORROSION!...IN ENDURO STAINLESS STEEL LAUNDRY 


EQUIPMENT. ENDURO is solid stainless steel, with no applied surface to chip, peel, 
crack, or flake, It stubbornly resists rust and corrosion. Detergents and washing 
compounds do not affect it. It is easy to clean and to keep clean. It is strong and 
tough, able to take many a bump and a bang. ENDURO equipment stays on the job, 
year after year, paying its way, paying a profit. And, looking mighty handsome, too. 
You can buy ENDURO Stainless Steel quality in all kinds of laundry and cleaning 


equipment from leading manufacturers. Ask them, or write: 


REPUBLIC STEEL CORPORATION = REPUBLIC 


Alloy Steel Division «+ Massillon, Ohio : 
GENERAL OFFICES e CLEVELAND 1, CHIO PAIRII _\ a at r Pee — ar 
Export Department: Chrysier Building, New York 17,N. Y. ENDURO) y " AIN LESS: STEEL 

es, LY hes j ee Ae bis ; 


Other Republic Products include Carbon and Alloy Steels — Steel and Plastic Pipe, Tubing, Lockers, Shelving, Fabricated Steel Building Products 
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At Denver banquet, \eft to right: Stan Blehschmidt, president Nebraska cleaners; Edwin Pearce, president All; Mrs. John Hollingsworth; John 


Hollingsworth, All director; Bud Stine, retiring Mountain States Cleaners 


president; Frank LeRoy, Mountain States secretary 


Mountain States Meet at Denver 


THE FOURTH JOINT annual con- 
vention of the Mountain States Laun- 
dry Association and the Mountain 
States Dry Cleaning Association was 
held May 14 and 15 at Denver, Colo- 
rado. This the 
gram spotlighted drycleaning prob- 
lems, with speakers for the most part 
recognized authorities on drycleaning 
subjects. At the big Saturday-night 
banquet 462 delegates were served. 


year convention pro- 


® 
4 


‘ 
¢ 


Y Py D, a _% ie 
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The convention got off to a good 
start Friday noon at the luncheon 
with a welcoming address by the 
Honorable Quigg Newton, Mayor of 
Denver, who presented Edwin W. 
Pearce, president of the American In- 
stitute of Laundering, with a plaque 
containing a silver dollar from Den- 
vers famous mint, Mr, Pearce re- 
sponded with a travelog all his own 


on the virtues of Greensboro, North 


ee 
a 


\ Own 


Carolina. (It might be added there 
was some mention made of the AIL.) 
Mr. Pearce as luncheon speaker was 
the high point of the convention. 
Bethel Fox of the University of 
Texas gave a truly outstanding talk on 
fabrics, and sample swatches of the 


various new fabrics were passed 
through the audience. Stanley Cibo- 
rowski, advertising and sales manage! 
for Western Filter Co., closed the first 
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what makes a DIVCO 
Se Rugged- Se Strong - 
So Very a 


to OPERATE and MAINTAIN + 





QUALITY CLEANING SEAVIER 
' ame 











Starting with the rugged DIVCO Chassis Frame — all working 
parts of a DIVCO are much larger, stronger, more enduring 
than those of a conventional truck of comparable capacity. These 
important long life features include Heavy Duty Clutch, Powerful 
Axles, Large King Pins, Steering Knuckles, Clutch Bearings, Main 
Drive Gear, Ball Arms, Brake Shoe Assemblies, Generator, efc. 
With DIVCO, you get extra strength, extra years of usage, extra 
value — extra ECONOMY! 


DIVCO CORPORATION—MAI ADDRESS: P. O. BOX 3807, PARK GROVE STATION, DETROIT 5, MICH. 
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More banquveters, ieft to right: Jim Rutledge, president Mountain States laundryowners; 
urer; Mrs. North; Mrs. Earl Day; Earl Day, new president Mountain States drycleaners 


day’s business session with the nod to 
newspapers as the best ad medium. 
Morning sessions were not too well 
attended, which was accounted for in 
part by the desire of many of the 
delegates to shop in Denver's big 
stores. Saturday's morning session fea 
tured John Young of The Davies- 
Young Soap Company, who spoke on 
the history of cleaning. Charles Potter 
of Anderson-Prichard Oil Corporation 
gave a short talk on solvents, and Dr. 


Paul Shildneck, Staley Manufacturing 


Co., spoke on starching techniques. 

The afternoon session was consider- 
ably shortened by the luncheon run- 
ning overtime, so after Lou Bellew, of 
STarcHRroom LauNprRY JOURNAL and 
National Cleaner & Dyer, cut his 
usua) four-hour presentation to 20 
minutes, the panel discussion got un- 
der way with everyone getting into 
the act in a spirited discussion of 
cleaning and laundry problems, 

The evening festivities to wind up 
the affair featured a banquet, one of 


idaho Meets at MeCall 


~~ 


New officers and directors of |daho association are, left to right, seated: Ray S$. Morris, 
Fergus Briggs, Jr., and Kenneth Babcock. Standing: Elwood Hopkins, John Baird, Walter Doss. 
Not present for photograph were Thomas Phelps, Charles Musie) and Gordon Carlson 


Il WAS COLD. CLOUDY and 
windy so the fishing wasn't good and 


the outdoor barbecue had to be held 
indoors, but the boys got down to 
business and turned out an informa 
tive program at the annual meeting of 
the Idaho State Laundry and Dry 
Cleaners Association on June 4 and 5 
at Shore Lodge, McCall. 

After the June 4 meeting was called 
to order by President Ray S, Morris, 
bD. A. Hult, The Dow Chemical Com- 
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pany, told “The Story of Joe Slow 
and Bill Smart.” Next came a strip- 


sound-film on drive-in laundries pre- 
sented by Larry DeLorenzo, The 
American Laundry Machinery Com 
pany. 

Elections were held during the 
morning, and Fergus Briggs, Jr., Poca 
tello, was named president. Thomas 
Phelps, Nampa, is the new vice-presi- 


dent, and Kenneth Babcock, Burley, 


. Rutledge; Joe North, Mountain States treas- 


the best floor shows in the history of 
the convention, and dancing. 

Each of the two Mountain States 
groups acts as host and holds elec- 
tions in alternate years, this meeting 
being the turn of the drycleaning as- 
sociation. The laundry association 
officers, chosen last year, are: James 
Rutledge, Albuquerque, N. M., presi- 
dent; Joe S. Grant, Colorado Springs, 
vice-president; Frank H, LeRoy, Den- 
ver, secretary, and John T. Kuhn, 
Casper, Wyo., treasurer,—Lou Bellew 


was elected secretary and treasurer, 
The following members were elected 
to the board of directors; Ray S. Mor- 
ris, Nampa; Charles Musiel, Orofino; 
Elwood Hopkins, Pocatello; Roy 
Isham, Pocatello; Walter Doss, Twin 
Falls; Gordon Carlson, Buhl, and 
John Baird of Boise. 

On June 5, Patrick H. King of 
Stein-McMurray I[nsurance Agency, 
Boise, addressed the group on insur- 
ing the drycleaning business, This was 
followed by a talk on “The Magic of 
Management,” by }. M, Chisholm, as- 
sistant sales manager, Sanitone Divi- 
sion of Emery Industries, Inc. 

The allied tradesmen’s stag lunch- 
eon was held at noon with Dick Jen- 
sen as master of ceremonies. Albert E. 
Johnson of the National Institute of 
Drycleaning discussed “Your Indus- 
try’s Trade Relations.” 

“Where Do We Go From Here?” 
was the topic of a pane) discussion by 
Patrick H. King of Boise, Mr. Huff, 
Mr. Chisholm and Mr. Johnson. 

At the president’s banquet that eve- 
ning a trophy was awarded to George 
Hilton, Seattle, Wash., as winner of 
the meeting's golf tournament  be- 
tween members and allied tradesmen. 
At the same time, prizes were awarded 
to winners of the ladies’ bridge con- 
test, 

It was cold, cloudy and windy so 
the fishing wasn’t good—but a good 


time was had by all. 
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Specialists in Laundry 


“Tron in the water supply dis- 
colored our loads of family work,” 
says 5S. Jerry Fusco, owner of 
Providence, Rhode Island’s 
Parkway Laundry, “But since 
we started using Wyandotte 
Rusko*, customers praise the 
brightness of our whitework! 
“Rusko has helped us to in- 
crease output — as well as giving 
whiter washes — by making rins- 
What’s 
more, we've eliminated the soap 
we formerly used in our bleach- 
ing operation —an important 
saving in volume operation.” 


ing easier and faster. 


RUSKO ends yellowing 


White fabrics can’t turn yellow 
when Rusko is on the job. For 
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Cleaning Produets 


Rusko makes whitework brighter at Parkway Laundry. Left to right: S. Jerry 
Fusco, owner: Richard Fusco, manager; Benedict J. Sipe, superintendent 


“Whitework much brighter with Rusko”’ 


— reports S. Jerry Fusco, Parkway Laundry, Providence, R.1, 


Rusko sequesters, or “ties up” 
iron—stops oxidation and precip 
itation of iron in the bleach bath, 
where yellowing takes place. 

Rusko also sequesters calcium 
and magnesium, preventing the 
formation of scum and curds. Vt 
softens water without precipitat- 
ing hardness, promotes freer rins- 
ing, and, in the’ washwheel, 
regenerates and redissolves in- 
soluble soap to eliminate gray 
work, 

Rusxo is free flowing, non 
eaking and highly soluble. Use it 
dry or in solution. But, by all 
means, start using Rusko today 
—for whiter washes that cus- 
tomers praise. A call to your 
Wyandotte man is all it takes. 


He'll also demonstrate othet 
specialized Wyandotte laundry 


“ 


SKORTEX*, ARLAC 
Sours, Apacne’*, K-5, Carnose” 
CR and 53, Rrippax” 
complete fine of laundry deter 
gents and specialty products in 
the industry. Wyandotte Chem 
cals Corporation, Wyandotte, 
Mich. Also Los Angeles 12, Calif 


* REG. t PAT. OFF 


product Ss: 


the most 


yandotte 


CHEMICALS 


Helpful gOTVICE representatives m ISS 


in the United States and Canad. 





Klorida Institute Meets 


New Florida president, Don Wells, with directors. Left to right: Marcus Milam, Louis Laden, 
Everett Morrow, J. C. Fox, Mr. Wells, Howard Hutchens, Ben E. Darby, Herman O'Steen, Harry 


Mitchell, W. 8. Wiltshire 


CURRENT PROBLEMS facing the 
industry were discussed at the )954 
annual meeting of the Florida Insti 
tute of Laundering and Cleaning, 
held June 4-6 at the George Washing 
ton Hotel, Jacksonville, Approxima 
tely 230 members attended the ses 
SlOus 

1 he cony ention was opene d by 
President W, E,. Crowson, Bradenton, 
hollowed by a welcome from W. E. 
rillman, president of the Jacksonville 
Laundry and Cleaners Association, 

“So I'm Crazy, But Profits Make It 
Worthwhile” was the subject of an 
address by R. L. “Bill” Ayers, Coving 
ton, Va. He told how proper selec 
tion and training of employees can go 
a long way toward increasing profits, 
and illustrated his talk with charts and 
graphs to show how Jaundry and dry 


cleaning owners can keep tab on the 
length of time required for standard 
operations in their plants, and check 
their costs against the average for the 
industry. 

W. “Bill” Boyd, Sanitone Divi- 
sion, Emery cited the 
necessity for drycleaners and Jaun- 


derers to be sales-minded to get their 
share of the consumer's dollar. 


Industries, 


The new tax bil) on depreciation 
and how it will affect laundries and 
drycleaning plants was discussed by 
Hugh R. Dowling, Jacksonville at- 
torney. A, L. Christensen, American 
Institute of Laundering, analyzed the 
production and engineer problems in 
the modern laundry. 

Arthur G, Hoffman, Wichita Pre- 
cision Too) Co., brought the members 
up-to-date on improved methods for 


steam-air finishing, and later demon- 
strated his company’s newest develop- 
ment in this field. 

Convention Chairman Harold F. 
Milton, Jacksonville, stressed the im- 
portance of group unity in making 
the work of the Florida Institute more 
effective, and reviewed the progress 
of the group since it was reorganized 
about seven years ago, This theme 
was also brought out in reports made 
by the outgoing directors. 

At the general business session 
which concluded the convention, Don 
Wells, Coral Gables, was elected 
president to succeed W. E. Crowson. 
Others elected were Dick C)aridge, 
Tampa, vice-president; Robert CG 
Ashford, Tampa, secretary-treasurer, 
and the following directors: J. C. Fox, 
Ft. Lauderdale; Louis Laden, Miami; 
Ben Darby, Tampa, and Howard 
Hutchens, Lakeland. Directors con- 
tinuing in office are: Herman_ T. 
O’Steen, Jacksonville; Everett Mor- 
row, Quincy; B, T. Waddell, Talla 
hassee; Marcus Milam, Gainesville; 
Harry Mitchell, DeLand, and W. B. 
Wiltshire, Ft. Myers. 

Two sessions of a National Institute 
of Drycleaning clinic were conducted 
by NID - staft Howard 
Reeves and Judd Randlett for em- 
ployees attending the convention. 

A get-acquainted cocktai) party was 
held on the opening night, and a ban- 
quet and dance on Saturday night, A 


members 


plant-visitation committee arranged 


for inspection of local plants. 


Oregon Draws Attendance of [21 


INSTALLATION OF NEW OFFI 
CERS at an informa) banquet con- 
cluded the thirty-second annual con 
vention of the Oregon State Laundry 
Owners’ Association, held at Salem 
May 21-22. The newly elected officers 
include: Al Anderson, Eugene, presi 
dent; Bert Farris, Bend, vice-presi 
Portland, 
Lawrence, 


Georges, IJr., 
Duane 


dent; Tom 
sergeant-at-arms; 
Portland 
Hughes 


secretary-treasurer Lynn 
Astoria Lower Columbia 





District Director; Art Lewis, Albany, 
Willamette Valley District Director 
Mr. Georges, Portland Area Director, 
and Mr. Farris, Central Oregon Di 
rector. 

Speaking at the Friday-morning ses 
sion, Hugh Stephen, Victoria, B. C., 
emphasized the importance of reduc- 
ing unit cost of services supplied to 
the public. He said that by an infinite 


capacity for taking pains to effect the 
reduction of costs, the one-tenth of 


one percent saved here and the one- 
tenth saved there would soon add up 
to over one percent—an important 
saving considering the small margin 
of profit upon which a Jaundryman 
works, 

Ed Christie, Puyallup, Wash., ex 
plained the importance of civic activi- 
ties, which he said pay him dividends 
faster than. would straight advertising 


of his business. As an example, he ex- 
plained how during his city’s Daffodil 


Oregon officers, \eft to right 
Richard Rawlinson, Salem, re 
tiring president; Al Anderson 
Bert Farris, Tom Georges, Jr., 
Duane Lawrence 
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We make our 
own steel 


The quality control 


no other bearing 
manufacturer 


can give you 


O find steel) good enough fo: 
Timken® bearings, we had to 
Zo into the steel business ourselves. 

Because we're the only bearing 
company that makes its own steel, 
we're the only one chat can control 
bearing quality every step of the way 
—from melt shop through final bear 
ing inspection. It’s by far our cost 
liest and most important quality 
control. 

Equipped with nine huge electric 
furnaces, three of them brand new, 
our mill is as advanced as science 
can make it. Our steel research staff 
is constantly searching for ways to 
make Timken bearing steel better, 
For instanc ec, we were the first com 
pany to analyze steel with a direct 
reading spectrometer for split-second 
contro) of the melt. 

Making our own steel is only one 
of the scores of production, control 
and inspection steps we employ to 
make Timken bearings the finest 
To be absolutely sure of the highest 
performance standards in the 
equipment you build or buy, always 
specify Timken tapered roller bear 
ings. The Timken Roller Bearing 
Company, Canton 6, Ohio. Canadian 
plant: St. Thomas, Ontario. Cable 


address: ‘““TIMROSCO”. 


TIMKEN BEARING 
EQUIPPED ’ 


This symbol! on a product means 


tts bearings are the best, 


TI MKEN WOT JUST A BALL ©) WOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER > 
i. 


| 
eco garetts pe ieee tego BEARING TAKES RADIAL @) AND THRUST —@)— LOADS OR ANY COMBINATION —@ )— 
1 4 


TAPERED ROLLER BEARINGS i. 


July 15, 1954 9 





Festival he decorated his call office 
with more flowers than were used by 


the entire remainder of the city. He 
said he also gave ponies to various in 


stitutions including the home for 


menta)ly re tarded children. 

Speakers Friday afternoon included 
Les Francis, advertising manager of 
Sanitone Division, Emery Industries, 
Inc., and Max Seiler, president, Baker 
Linen Company, Seattle, Wash, Mr. 
Francis spoke on the laundry and dry 
cleaning market nationally and pointed 
out that while the laundry business 
has increased about 3 percent in the 


past year thie drycleaning market has 


increased by as much as 50 percent. 

Trends in the linen supply business, 
principally in restaurants, were dis- 
cussed by Mr. Seiler. Like everything 
else, he said, linens are going into 
color, On a recent trip to Hawaii he 
had observed that over 75 percent of 
the leading there had 
changed from white linen to colored 
linen, and claimed that many had 
noted a considerable increase in their 


restaurants 


business since the change-over. 
On Saturday morning Eddy Ander- 


son, operator of Eugene Laundry and 
Dry Cleaners, spoke on “Industrial 


Supply Operation.” He discussed pri- 


marily the methods and markets rela- 
tive to industria) Jaundry supply. 


George Isaacson, director of the 
service department, American Insti 
tute of Laundering, followed with a 
talk on “Changing Trends and Oppor- 
tunities.” He advised the assemblage 
that there should be an evening out 
of the workflow in the laundry plant, 
and that the problem of receiving the 
bulk of the work on Mondays should 
be ended by educating the public to 
the fact that every day is laundry day. 
He also told the group what the Insti- 
tute had been doing along the “public 


education” line. 


Full California Program 


WITH AN EXCELLENT TURN 

OUT of more than 300 delegates, a 
host of interesting speakers, and a top- 
flight entertainment program, the 1954 
convention of the California Laundry 

owners Inc., held June 
10-12 at Coronado, was one of the 
finest on record. 

A highly factual business program 
was featured on Friday, with nine 
members of the industry giving infor 
mative 15- and 20-minute talks on 
specific phases of plant operations, 
Ben Carnot of Cleancraft Laundry, 
La Jolla, told of the remarkably suc- 
cessful “Fluff and Fold 4-Hour Serv 
ice” which has won AIL honors, Ben 
Hibbison, Nuway Laundry and Clean 
ers, Long Beach, explained the use of 


Association, 


“Premium Packaging for Special 
Sales,” which has increased sales vol 
ume at his plant. Attorney Matt Doo 
ley, secretary to the San Francisco 
Laundry and Linen Supply Associa- 
tion, explained in detail the maximum 
use of local associations as credit and 
collection agencies 

Charles Gillen, Beacon Laundry 
and Cleaners, Culver City, told how 
the Beacon plant increased family 
volume trom $4,000 to over $20,000 


New officers of California group, left to 
Flanagan and Earl Fast 
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a week in eight years. Routes went 
from 6 to 28, a growth credited to 
“four weeks or more of sales training 
for routemen, two hours of solicitation 
per day, and a sales contest every 
week.” Jack Elberling, Peerless Oak- 
land Laundry Company, Oakland, 
illustrated with actual figures how 
productive costs are broken down at 
his plant and departmental efficiency 
is determined, Jim Foasberg, Foas- 
berg Laundry and Dry Cleaners, Long 
Beach, explained in detail how call- 
office sales were increased by special 
promotions, such as “Fall Fashion 
Festival” and other seasonal events; 
free gifts to customers, and the use 
of many professional window-display 
materials, Grenville Whyte, Southern 
Service Company of Pomona, revealed 
his findings on the “Fluff and Fold” 
services in various call offices and 
package plants. 

Henry Kearns, director, U.S. 
Chamber of Commerce and past presi- 
dent, U. S. Junior Chamber of Com- 
merce, told the gathering about “Ac- 
tion Needed” by businessmen to 
increase their sales and cut costs to 
the government, 

Reports of the 


outgoing officers 


x 
wg 
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right: Jack Bariteauv, Grenville Whyte, Jack 


noted among accomplishments of the 
past year aggressive action on various 
state legislative matters, assistance in 
the promotion of the All-Western 
Roundup Clinic at Las Vegas, publi- 
cation of a weekly industry bulletin 
and newsletter to members. 

It was a unanimous feeling among 
the delegates that prospects for the 
Western laundry industry are good, 
and can be further improved by the 
“development of aggressive selling.” 

Officers elected were: John W. 
Flanagan, Home Laundry Company, 
San Francisco, president; Earl A. Fast, 
Soft Water Laundry Company, Long 
Beach, first vice-president; Jack E, 
Bariteau, Consolidated Laundry, San 
Jose, second vice-president; Gren- 
ville Whyte, Southern Service Com- 
pany, Pomona, secretary; G. K, Gillis, 
Sterling Towel Supply Company, 
Fresno, treasurer. Six directors were 
elected: J. A. Landale, Colonial Tex- 
tile Service, San Diego; George T. 
Bunker, Peerless Laundry Service, Los 
Angeles; George S. Ripley, Desert 
Laundry, Palm Springs; Lucien Lib- 
arle, Lace House Laundry, Petaluma; 
Hilles Bedell, Home Laundry, Pasa- 
dena, and Jack Elberling, 
Laundry, Oakland, 

All present felt that the various en- 
tertainment committees outdid them- 
selves in planning a tennis and golf 
tournament; arranging touring parties 
into Mexico for the Agua Caliente dog 
races and for the jai alai games at 


Peerless 


Tijuana, plus auto tours along Coro 
nado’s Silver Strand, fishing trips, a 
boat tr’p around San Diego Bay, and 
city sightseeing, as well as_ visits 
through several modern laundry 
plants. The ladies who attended were 
presented with a fine array of gifts 
from the association. A costume ball 


was the grand final event. 
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Simplified Operation 
Reliable High Production and 


ght 
Zug? _ sminr FINISHING 


PROSPERITY CABINET SHIRT UNIT; 


SIMPLE 
OPERATOR 
TRAINING 


Quality and 
production 
from 
the start! 


? by, | | 


Lanne te Y 

Produces shirts that Build Business and Maintain a 
High Price Level...smooth, formed and completely 
machine-finished yokes perfectly blended with an un- 
surpassed over-all body finish... collars perfectly 


finished, starch or no starch . . . custom finished sleeves 


and cuffs. 


oh we Praducleav wnmmnrone earn ( 
| | The Machine that Wakes the 


®@ Production up to 100 Shirts per Hour 
with 2 operators. Most Compler Shint Lay Easg/ 


\ : 
} © Unique Flexibility Guarantees Top | MODEL 

3232-CBP 
to absenteeism, vacations, help turn- ; The press that produces an overlapping quality finish 
over ond short holiday weeks, the q to complete body and yoke of shirt... the final touch 
Prosperity 2-Girl Cabinet Shirt Unit i QUEEN Ses Taenag 
can be efficiently operated by 3 inex- 
perienced girls and maintain § shirt “ 

LS ap 


production requirements. 
Lompany « 


Production ...in emergency cases, due 
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L©ATA Elects Officers 


MORRIS LANDAU 


At their Silver Jubilee 
Joint Convention, the Laun- 
dry and Dry Cleaners Ma 
chinery Manufacturers As- 
sociation was merged with 
the Laundry and Cleaners 
Allied Trades Association, 
and the following members 

officers: 
president; 


were elected as 
G. WW. Boyd, 
Morris Landau, secretary, 
and Nils S. Dahl, treasurer. 
Mr. Boyd succeeds F, H, 
Ross, Jr., as president of 


LCATA and B, O, Gottry 


as president of the former 
L&DCMMA. Mr. Boyd is 
sales manager for the Sani 
tone Division of Emery In 
dustries, Inc., Cincinnati, Mr, Landau, who succeeds Wi) 
liam Schleicher, Cummings- 
Landau Laundry Machinery Co., Inc., Brooklyn, N, Y., and 
president of Cohaumbia Laundry Machinery Co., Inc., Colum- 
bia, Pa, Reelected treasurer, Mr, Dahl has held that position 


since 1936. He is the general manager of John T. Stanley 
Co,, Ine,, New York, and recently completed his fiftieth year 


NILS $. DAHL 


is secretary and treasurer of 


in the soap business. 


Silicone Wool Finish 
A brilliant future for wool that has been given a silicone 


finish to add properties now associated only with the “mira- 
cle fibers” was predicted by Dr, W, KR, Collings, vice-presi 
dent and general manager of Dow Corning Corporation 
in a talk toa group of textile and business editors. 

The new silicone feature is most noteworthy, according to 
Dr, Collings, because it repels grease as we)) as water. It 
imparts water repellency, spot and wear resistance, crease 
retention and wrinkle recovery. Key feature of this silicone 
finish is that even alter repeated drvcleanings and Jaunder- 
and water repel 


ings the fabrics continue to be spot-, stain 


Jent, according to Dow Corning reports, 


‘ ‘ 
Public Service hy LSAA 
During May more than 2,000 delivery vehicles of mem 
bers of Linen Supply Association of America carried large 
colorful posters telling the public, “Good Health is precious 
-have a checkup regularly.” 
This was sponsored as a public service to help in the 


medical constant efforts to improve public 


health, [t was part of a year-round public relations program 


profession's 


created to call attention to those professions and industries 
that are most active in maintaining America’s high standards 
of health and cleanliness, and to give a boost to worthy CIVIC 
causes. 


Fabrice Research Projects 


Two new research projects that may have far-reaching 
effects within the linen supply and textile industries have 
been launched by the Linen Supply Association of America, 
according to Samue) B. Shapiro, manager of the association. 

The projects involve the testing by use of aprons and 
dresses of cotton with 17 percent of nylon or Dacron. As a 
contro), the same number of 100-percent-cotton aprons and 
dresses will be used. The number of service turnovers will 
be compared and related to the costs involved, In addition, 


in the dress experiment, several hundred garments with 35 
percent nylon and the same number with 35 percent Dacron 


will be tested. 


‘ v 
Something New in Denmark 

The first self-service automatic laundry to be installed in 
Copenhagen, Denmark, opened recently in the suburb of 
Soborg. There have been some semi-automatic laundry es 
tablishments there, but they were not fully automatic or self- 
service and did not prove successful. 

Ellen Sorensen operates the laundry, which has a bat 
tery of American-made machines, and she has been the 
subject of considerable publicity in local newspapers, Laun 
dry prices are in many cases higher than New York rates, 
and service is slower, 


Family Laundryowners Meet 


LOUIS MAZLISH MOSES ABRAHAMS 


At its annual meeting the Family Laundryowners Associa 
tion, Inc., of Greater New York reelected Louis Mazlish, 
Rite Way Brooklyn, Moses Abra 
hams, State Laundry, Brooklyn, was chosen chairman of the 
board of directors. The new treasurer is William Eisenhardt 
Octagon Laundry, Ridgewood, and Adolph Weiss, Utility 
Laundry, Brooklyn, is recording secretary. 

The following members were elected to the board of di 
rectors: Isidor Meyerson, Blake Laundry, Brooklyn; Wesley 
Springhorn, Blue Point Laundry, Blue Point; Herman Bos 
low, Brighton Laundry, Brooklyn; William Hempel, Walter's 
Southside Laundry, Baldwin. 

In their speeches to the group both President Mazlish and 
Mr. Abrahams emphasized that the laundry industry has a 
bright future. A forward-looking attitude plus strong sales 


pushes will bring in the business. 


Laundry, as president. 
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Sturdy new full open-head drum makes all contents accessible; improved recessed-head ring lock Erips tighter, opens and closes more easily, 


now—Dow Sodium 
Orthosil sate 
in a new 


FULL OPEN-HEAD DRUM 


with definite shipping, handling 


and storage advantages for you 


Dow Sodium Orthosilicate, the preferred heavy-duty clean- 
ing compound, is an even better buy today. You get new 
benefits from the latest Dow improvement—Sodium 
Orthosilicate in a new full open-head drum, designed and 
manufactured exclusively by The Dow Chemical Company. 
This sturdy drum is both stronger and easier 10 handle 
and store. lt features an exclusive recessed-head ring lock 
that reduces damage in shipping and plant handling, saves 
space in storage. The smooth outer drum surface prevents 
climbing during transit. The swedged-in head design, 
another exclusive feature, assures the full advantages of 
open-head construction without the drawbacks experi- 
enced with other drums of this general type. 

The new Sodium Orthosilicate drum is available from 
Dow plants and distributors. You'll find it the best shipper 
and storage container by far in the field. Added to Dow 
Sodium Orthosilicate’s uniform high quality and depend- 
ably prompt delivery, this superior drum presents one 


more good reason for placing your order with Dow. THE 
DOW CHEMICAL COMPANY, Midland, Michigan, 


you can depend on DOW CHEMICALS 
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[UST RECENTLY VISITED Colo- 
rado Springs, Colorado, for the first 


time. Even had Junch at the famous 


Broadmoor Hotel where the veddy 
(How good can this 
life get!) They have a big lake right 
in the hotel's back and, of all 
things, a couple of imported seals 
life exciting for 
swimming around on it 


rich folks stay. 
yard 


were making 


wild ducks 


Couldn't help wondering — if those 
werent the famous Good Housekeep 


ing and AIL seals. Help! Help! 


some 


Flatwork ironer intercom 
Had a short visit with Neil Jahn 
manages the 


Hotel Laundry, and it must be really 


hectic 


who neat Broadmoor 


during the “season” trying to 
get out all the necessary work, Neil 
showed good gadgets 


which appear in this month’s issue, 


me several 
but one [| couldn't draw up satisfac 
torily is a deal he uses for faster pro 
So 


duction on his flatwork ironers. 


I'll just tell you about it. 

Neil uses an “intercom” system on 
the Hlatwork ironer, which has an au 
tomatic folder. Saves the feeders from 
having to run to the folders to explain 
mixups, lets them know immediately 
when to put on fold, take off fold, the 
approach of “big stuff’and all other 
pertinent information. He insists that 
in this particular setup the system has 
resulted in 20 percent extra produc 
tion on a volume which runs every 
thing from the smallest bundles to the 
largest kind of commercial flat on an 
average day. 

This intercom cost just $35 and is 
a pair of two-way speakers, one at the 
and the other at the fold 


side of the ironer, 


feed side 


Static Eliminator 


One of the biggest problems with 
the Hotel Laundry’s big 
automatic-fold ironer was probably 
the high altitude 
humidity of Colorado Springs, and 


Broadmoor 


due to and low 
that was static electricity. At times it 
got so bad the girls wouldn't go near 
the ironer. The solution took a Jong 
time and still isn’t too well liked by 
the “experts’”—but _ it the 
static, 


Manager Neil Jahn fastened a rod 


stopped 








Support Rod 


h Copper Tobing 


From Cold Water Line 
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feed Rikhons 


across the exit side of the ironer to 


support a 4-inch copper tube that 
runs across the width of the ironer and 
back again. The tube is either tied to 
the support rod or wrapped around it 
(1 forget which!). This tube taps into 
the plant’s cold-water line and back 
into it, with a constant flow of cold 


water through the tubing. At intervals 
across the ironer, small beaded pull 


€xtractor 


Casket 


AKANE rei) 


nid Strikes 
Rubber Hose 


) 
| 


| Extractor 


“fasket Table | Lengths of Hose 


wired ko Bottom! 


of Table 


Extractor Basket Maintenance 
Neil got tired of the lids of his ex 


tractor baskets banging against the 
top of the wooden unloading table. 


(His not-too-careful extractor man 
used the low ceiling as an alibi for the 


unnecessary banging.) So he wired 


chains are wrapped around the tubes 


and hang down low enough to barel\ 


touch the flatwork or the feed ribbons 
to effectively ground the static. 

The hotter the the air 
temperature gets, the more the mois 
ture forms on the copper tubing, and 
the better the beaded chains are 


grounded. Works fine, with no more 
trouble from static electricity. 


ironer or 


lengths of used rubber hose to the 
bottom of the big table. Now in case 
the basket is too low when the load 
He 
found it more satisfactory to wire the 
hose through the table than to nail it 
down, 


is dumped, less harm is done. 


Also in conjunction with the extrac 
tor basket, Neil finds an every-other 
day coat of wax on the inside of the 
metal basket makes it unnecessary to 


pull and tug on the work to get it out. 
There's Jess torn work since the load 


drops out easily. (Problem is to get 
an extractor man to get the habit.) 


For Tumbler Repairing 
Here’s another idea from the Broad 


moor Hotel 
Springs. 


Colorado 
Jahn has 


Laundry in 
Manager Neil | 

hooked up his tumblers so if one 
breaks down he to shut 
them all off until the one is repaired. 
A metal with all the wiring 


contained in it runs along about a foot 


won't have 


box 


STARCHROOM LAUNDRY JOURNAL 



















prttSTag 
laax 
_ if 

Dh Ls 


Praauc' 


Quality shirt work is still your best business 


builder. That’s why more laundries than ever 
before are using Satinette Starch exclusively. Smoother 


finish, greater production, fewer go-backs, 
no waste—add up to genuine economy. 


THE KEEVER STARCH COMPANY 
| COLUMBUS 15, OHIO 





Metal Box for klectric apc 





Removg@ ble 
Cover 











Tumbler 


Kemovable 
o Cover 








Tumbler 








above the tumblers, This container is 
supported by short metal braces on 
the top of each tumbler, Individual 
conduits house the wires which run 
from inside the box to each tumbler 


EXTRACTOR 
i 


Rubber Hose 


Point Protector 

ro avoid scuffing the paint on the 
extractors by contact with the baskets 
as they are pushed around the wash 
room, heavy-duty rubber hose is held 
in place around each extractor by a 
length of wire through the middle. 
Split lengths of large hose are also 
placed around the bump rails on the 
front of the metal washers to prevent 
denting the metal baskets. 


54 


switch. Removable covers on the front 
of the long box give quick access to 
the proper fuses and connections in 
case of needed repairs or replacement 
of tumblers. 


Lint Catcher 


Jack Grant at the Pearl Laundry in 


Colorado Springs has a nice setup on 
his marking tables. The metal tables 


Metal Table 


are all outfitted with heavy wire tops 
so lint and dirt will drop through. 
Removable metal trays beneath the 
wire tops are cleaned out periodically. 

Another thing that looked good at 
Jack’s plant was his habit of painting 
all his electrical boxes a bright red, It 
would amaze you to see how many 
such boxes there are in the average 
laundry. Lent a nice bit of color to 
one of the neatest plants I have ever 
been in. (Almost without fail, all ex 
allied tradesmen who get into the 
laundry business wind up with above 
average cleanliness in their plants . . . 
they've a)) seen plenty of dirty ones!) 


Numbered Bins 


[ liked the bins for finished bundles 
at the Pearl Laundry in Colorado 
Springs. The wooden bins, which are 
soon to be replaced with metal ones 
are marked off to simplify the office 
girl’s search for bundles. Each bin is 
marked by number on the left side. 
Shirt packages are all placed in the 
upper bins, while flatwork bundles are 
relegated to the bins on the lower 
level. The card for the ready file is 
marked with the proper bin numbers 
so the various parts of the bundle are 
easy to find. Also, with this setup no 
heavy flatwork bundles 


nicely finished shirts. 


crush the 


5 Hardware 
vs Ht Cloth 
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a Thenes Showmanship dr Shirts 
“PERFECTION” FINISHED 


Khitted Padding. 
There's nothing like a crisp, sparkling, “Perfection” 
finished white shirt, or a beautifully finished sport 
shirt that looks better than new, to prove to your 
customers the superior quality of your service. Every 
time your presses turn out a shirt “Perfection” Fin- 
ished by RED EDGE Knitted Padding, you demon- 
strate to another customer the complete satisfaction 
your laundry provides ~.. and you assure yourself of 
bigger bundles and profitable repeat business from 
a wel) pleased family. 

On your presses and flatwork ironers, RED EDGE 
sets the stage for flawless finish of shirts, sheets, 
tablecloths and other finished pieces. Free of wrinkles 
and scorching, with buttons, seams and hems un- 
harmed, each piece has the soft perfection of hand- 
ironed work. RED EDGE features Knitted construc- 
tion. It has the long-lived, resilient porosity that 
drinks up clouds of steam, bounces back immediately 

after every turn of the roll, every squeeze 
of the press. Moreover, RED EDGE is 
easy to change, saves dressing ume in 
RED EDGE KNITTED PADDING your plant. 
Aeatenes tn he AS Solas ead Siytce Ring up the curtain on added profits by 
5 : using RED EDGE Knitted Padding on all 
STANDARD 14" and 5% . 
POR PLATWORK SROVERE: Yo" end %’ your presses and flatwork ironers. Ask 
Seytes ta Rolle, or Cut and Sound Pads, your Supply House for RED EDGE today! 


FOR PRESSES: 5/,” Style, Redi-cut and Bound 
Pods. Also available in Press Padding Rolls. 


DOUBLE THICK 


FOR FLATWORK IRONERS: 3 Cut and Bound 


Pad Styles. 
Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders attached. 


Asbestos: Asbestos Binders attached, 








All 3 Double Thick Cut and Bound Pads 


available WITHOUT Binders if desired. 
Single Thick Pads available in all 3 cotton- 
osbestos styles for Flatwork troners using 


spring padding. 
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Two New AIL Directors 


JOHN €E. HOLLINGSWORTH WwW. H. WEAVER 


Edwin W. Pearce, owner of Columbia Laundry Company, 
Greensboro, N, C., was reelected president of the American 
Laundering at the June meeting of the board 
4 member of the board since June 1952, Mr, 


hold hice for another one-year term, expiring 


Institute ol 
of directors 
Pearce wil) 
in fune 1955 

W. HH. Weaver, Jr., and John E. Hollingsworth have been 
selected as directors of the American Institute of Launder 
ing in districts 5 and 7 respectively, 

Mr. Weaver operates Metropolitan Laundry Co., Seattle, 
Wash. His district includes Washington, Oregon, Montana, 
Idaho and British Columbia. He succeeds Al Rawlinson of 
New System Laundry, Portland, Ore. 

Mr. Hollingsworth, City Elite Laundry Co., Denver, 
Colo., succeeds Bill Jacobs of Criterion Cleaners-Launderers, 
Kansas City, Mo., in the district that includes Missouri, Kan- 
sas, Nebraska, lowa, Colorado and Wyoming. 


AIL Convention Plans 


In response to member demand for more business sessions, 
an extra day has been added to the American Institute of 
Laundering’s sixty-seventh annual convention, set this year 
for Atlanta, Ga, Because of the added day, the first business 
session will be held at 2 o’clock on Thursday, October 14. 
Following sessions are scheduled for the mornings of Octo- 
ber 15, 16 and 17. The exhibit hall will be opened beginning 
at L o'clock on the last three days of the convention, which 
will have the theme of “Better selling—more sales—more 
profits.” 


Rodger Jackson, manager of the LCATA, and Ward A. 


Gill relations for the AIL, have an- 


nounced that every available square foot of space in the 
Municipal Auditorium has been sold out for the exhibit. Ac- 


cording to reports, visitors will see a very complete exhibit. 


director of industry 


Sales Management Conference 


4 sales management conlerence has been scheduled for 
Friday, Saturday and Sunday, September 17, 18 and 19, at 
the LaSalle Hotel, Chicago, by the American Institute of 
Laundering. 

Che following ALL staff members will conduct courses: 
George Isaacson, director of service departments; A. L. 
Christensen, production and engineering manager; Robert 
Brown, accounting and statistics manager; Bill Mercer, sales 
and advertising manager; Russell Rose, production and 
engineering staff assistant, and Bob Young, sales and adver- 
tising staff assistant. 

Sources of new customers, getting end-of-the week pick- 


ups, getting the most from the advertising dollar, selection 
and training of routemen, drive-in and branch plants, and 
handling claims will be some of the topics covered. 

The cost of the conference is $35, Advance reservations 
are being accepted by the Institute’s membership depart- 
ment in Joliet, (1. 


HMinois Group Visits AIL 


A one-day meeting held May 6 at the American Institute 
of Laundering in Joliet, [[l., was attended by 119 members 
of the Illinois Laundry Association. After a morning tour of 
the building and mode) laundry and discussion of individual 
problems with AIL staff members, the afternoon was de- 
voted to round-table discussions of Jaundryowner prob)ems, 

The meetings were conducted by staff members Bob 
Young, sales and advertising department, Bob Will and Dick 
Gruben, route sales supervisors; Chris Christensen, produc- 
tion and engineering manager; Ralph Yonke, laundry man- 
ager, and Bill Bee and Elmer Strandberg, laundry super- 
visors. At an evening dinner meeting the Illinois group heard 
Harold K. Howe, manager of the AIL’s Washington office, 
discuss the national legislative picture as it affects the Jaun- 
dry industry. 

Arrangements for the meeting were made by Harry Mil- 
lard, secretary of the [llinois Laundry Association. Other 
officers of the group are W, J. Kirchberg, Freeport, presi- 
dent; C. Bruce Howard, Ottawa, vice-president, and N.C. J. 
Christiansen, Chicago, treasurer, 


Voitik Joins AIL 


Walter J. Voitik recently assumed duties as statt assistant 


in the laboratory division of the production and engineering 
department of the American Institute of Laundering. Mr. 


Voitik is a graduate of the University of Notre Dame and 


is currently taking courses in textile chemistry. 

“Walt’s background, training and experience as well as 
his personality make him a definite asset to our laboratories,” 
observed Lee Johnston, manager of the laboratory division. 
“He will serving 


members of the AIL.” 


New AIL Publications 


Specia) reports on “Modern Fibers and Their 
Usage,” “Survey on Neighborhood, Drive-[n and Quick 
Service,” and “Laundry Packaging Survey” have been pub- 
lished by the American Institute of Laundering. 

Copies of the fiber report, Special Report No. 207, will 
be sent al) AIL members in a genera) mailing. Extra copies 
may be secured by members for $1 each, and nonmembers 
may obtain copies at $2 each, Written by AIL Vice-Presi- 
dent George H. Johnson, the booklet covers the manufacture 
of natural and synthetic fibers, types of textiles made of 


increase the department’s potential for 


Current 


them, and problems encountered in each of them during 
washing and finishing. 
Special Report No. 208 deals with a “Survey of Neighbor 


hood, Drive-In and Quick Service.” It was compiled by 


Robert O. Brown of the Institute’s department of accounting 
and statistics, as a result of comments from 400 Jaundrymen 
from the entire country. 

Container Laboratories, Inc., a leading organization in the 
field of packaging research, conducted a survey in 31 Jaun- 
dries in nine cities. Special Report No. 210, “Laundry Pack- 
aging Survey,” is based on this survey, The survey con 
clusions recommended four practices that should be followed 
by laundrymen; standardize on packaging materials used; 
establish specifications for packaging materials order ma- 
terials by specification; check materials received (at least 


occasionally ) against specifications. 


STARCHROOM LAUNDRY JOURNAL 





TEiLis 


Ti 
uATiON ynciuo® i 
108 Auromons Washers 
34-54% e% auromatiC Washers 
Avromons ers 
a standard wash 
crors 

Unloading post 


Ynioading 


pus INSTA 


3 - 54” extractor 


1 he og 


This is another outstanding example of the wash- 


room advantages and operating economies that Zo 
with the use of ELLIS Full-Automatic Equipment. 


The unloading feature . full-automatic con- 
tro), , , and the central supply system that de- 
livers all washing supplies direct to the individual 
washers . , , all these plus the smooth, depend- 


able performance of ELLIS Machines result in 
such large savings that the installation pays for 


itself in a verv short time. 

Write for further details, ELLIS Engineers can 
advise you how your plant may be modernized 
for completely automatic operation, 
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Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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ELIZABETH, N. J.—Frank Scott, Jr., 
president of Morey LaRue Laundry Co., 
has been reelected president of the 
Chamber of Commerce of Eastern Union 
County, 


ATTLEBORO, MASS. — A_ building 
permit for construction of a self-service 
laundry on Falmouth St. has been 
granted to Clarence Morse. 


GLENS FALLS, N. Y.—Mr. and Mrs. 
Robert Kirk have opened Hudson Falls 


Laundromat at 279 Main St. 
BRADDOCK, PA. — Sweet Clean 

Laundry and Dry Cleaners was sched- 

uled to open at 420 Braddock Ave. 


PHILADELPHIA, PA.—A fire wrecked 
the interior of Mayfair Laundry, 1335-37 
Unity St. The owner, Charles F, Gress, 
estimated damage at $25,000. 


CLAIRTON, PA.—George Kritsotakis 


plans to open Clairton Laundry & Dye 


Works at 78-80 Maple Ave. 


AMHERST, NOVA SCOTIA—Cyril 
Chitty has been appointed laundry man- 
ager at Highland View Hospital. 


KINGSTON, N. Y.—Kingston Laun- 
dry, Inc., recently celebrated its thirty- 
third anniversary. The business was 
founded by Mr, and Mrs, Morris Kalish, 
who are still active in the firm. 


PRINCETON, N. |.—Theodore Ken- 
nedy was host for the May meeting of 
the North Jersey Institutional Laundry 
Managers Association. In June the group 
met at Barnert Memorial Hospital, Pater- 
son, with Percy Demeritt as host. The 
Elizabeth General Hospital and Barnert 
Memorial Hospital have agreed to wash 
and iron cloths for cancer dressings for 
the American Cancer Society, James 
Quinn, the association’s secretary and 
laundry manager of Hotel Suburban, 
East Orange, has been doing this work 
for five years and has urged his fellow 
members to cooperate. 


MANHASSET, N. Y.—The 
Island Power Laundry Owners Associa- 
tion held its annual election of officers 
here on June 16, They are; Sydney 
Samuels, Dykeman Laundry, Glen Cove, 


Long 


58 


president; Jules Schneider, Peninsula 
Laundry, Inwood, vice-president; Rob- 
ert Birer, Hempstead Family Laundry, 
Hempstead, secretary, and Benjamin 
Meiselman, State Laundry, Hempstead, 
treasurer. 


NORTHAMPTON, MASS.—The May 
meeting of the Institutional Laundry 
Managers Association of Connecticut 
took place at Smith College. The follow- 
ing officers were elected for 1954-1955: 
Dennis Viera, Norwalk General Hospital, 
Norwalk, president; Clarence Sturmer, 
St. Mary's Hospital, Waterbury, vice- 
president; William England, Choate 
School, Wallingford, treasurer, and Mrs. 
Thelma B. Ducat, Mansfield State Train- 
ing School, Mansfield Depot, Conn., 
secretary. 

The association's June meeting was 
held at Connecticut State Farm for 
Women, Niantic. 


BOWIE, TEX.—Loveall Steam Laun- 
dry has installed new shirt-finishing 


equipment. 


SAN JOSE, CALIF.—George R. Smith 


has announced plans to sell George's 


Washette, 349 E, Julian St, to John 


Albrecht. 


LOS ANGELES, CALIF. — Sidney 
William Fried plans to sell Archers 
Launderette, 8216 Melrose Ave., to Mor- 


ris Kaskowitz. 


BURBANK, CALIF.—E. B. and Mar- 
jorie 1. Fenton have announced plans to 
sell Westinghouse Laundromat, 406 W. 
San Fernando Blvd., to Philip Baker. 


HOUSTON, TEX. — David Schultz, 
president of Lee Launderers and Clean- 
ers, 2025 Westheimer, has announced 
the opening of Lee Linen Service, man- 


aged by Leonard Faber. 


VENICE, CALIF.—Everett and Claire 
H. Jones have sold G. E. Automatic 
Laundry, 13 Washington St., to Frank 


Mutal. 


SALT LAKE CITY, UTAH—Lt. Col. 
John C. Maddox, recently retired, has 
opened Hyland Drive Laundromat, Half- 
Hour Laundry at 2953 Highland Drive. 


GLENDORA, CALIF.—Miss Myrte 
Kruger and Mrs, Gladys Elliott are con- 
structing a building on Dyer Lane to 
house Automatic Laundry. 


PORTOLA, CALIF. — Hazel and 
Charlie Veomett held open house re- 
cently to celebrate the opening of an 
automatic laundry near Beckwith St. 


SACRAMENTO, CALIF.—Articles of 
incorporation have been filed for Clare- 
mont Laundries by Claire W. and Marvia 
Burgener and Peggy V. Gurney. 


LOS ANGELES, CALIF.—Joseph and 


Elfrieda Thierjung have sold Larchmont 
Launderette, 124 N. Larchmont Blvd., 


to Samuel Peloso. 


EMPORIA, KANS, — New Process 
Laundry and Cleaning Company has 
purchased the plant of [Imperial Laundry 


at Newton. 


PITTSBURG, CALIF. — Pittsburg 
Laundry and Dry Cleaners, 128 Black 
Diamond St., has announced the opening 
of a new store at 1287 Railroad Ave. 


HONOLULU, T. H.—A branch of 
Pacific Laundry and Dry Cleaning Com- 
pany, the Pacific One-Stop Service Shop, 


has opened on Keeaumoku St. 


MUNDAY, TEX.—The formal reopen- 
ing of Howard Laundry was held here 


recently . 


BELVIDERE, ILL.—Drive-in facili- 
ties will be expanded and a conveyor 
system added in a remodeling project 
at Belvidere Drive-In Laundry, 214 W. 
Menominee St., according to an an- 
nouncement by Donald Saari and Eino 


Ryoti, owners. 


CHICAGO, ILL. — The Chicago 


Laundry Owners Association selected 
June 24 to pay tribute to John Me- 
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metso detergents 


hasic silicates for all formulas 


ad 


@ Here are the economical soap builders for each 
formula in your plant. Metso Detergents offer 
you rapid, thorough soil removal; prevention 
of dirt redeposition and fast rinsing. You 
can be sure of top quality work from every lead. 
Use dry or in solution for the break and in stock 
soap solutions. Ask for prices on trial or regular quantities. 


PHILADELPHIA QUARTZ COMPANY 


1160 Public Ledger Building, Philadelphia 6, Pa. 
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Laughlin of Lincoln-Paragon Laundries, 
who is celebrating his sixtieth anniver- 


sary with the laundry industry of Chi- 


cago. The association is holding an out- 


ing in Mr. MeLaughblin’s honor, 


OTTUMWA, [OWA—Lloyd Levien, 


owner of Ottumwa Laundromat, 229 W. 


Second St has purchased Spee-Dy 


Laundry in lowa City. 


HILLSBORO, OHIO—New Laundry 
& Dry Cleaning Company, W. Main St., 


has been sold to Hobart Scott of Sar- 


dinia. 


PRAIRIE DU CHIEN, WIS.—Armold 
Bouska and Charles Haskins have opened 
A.B.C. Laundry at 315 N. Marquette Rd. 


All new equipment has been installed. 


TOLEDO, OHtO—Crystal Laundry 
& Dry Cleaning Co., 840 Broadway, has 
opened a branch drive-in store at Berdan 


and Upton Aves. 


TOLEDO, OHIO—Fire gutted the in- 
terior of Automatic Self-Service Laundry, 
150 Dorr St., recently, causing an esti- 
mated damage of $8,000. H. C. McEl- 
murry and George P, Schenk are co- 


DENISON, 1tOW A—Grand opening of owners of the business. 


SPRINCHAM, ILL.—Tommy Thomp- New Process Laundry has been an- 
son of Snow White Laundry, 610 Rich- nounced by Jack Osler, the owner. Mr. 
land Ave., has announced that his busi Osler has remodeled a building on High- 


AKRON, OHIO—Art Chamberlain and 


Bob Kocher, owners of Cuyahoga Falls 
Laundromat, 1764 State Rd., have in- 


stalled new washing equipment. 


way 30 to serve as a plant and has in- 
stalled new equipment. 


ness will be closed temporarily until he 
finds new quarters. 


CARBONDALE, ILL.—White Swan 
Laundry and Cleaners opened here re- 


cently, according to an announcement by 
Archie Stroup. 


MINONK, ILL.—Minonk’s Laundry, 
operated by Mrs, Patrick Barnes, has 
moved its equipment to 202 W. Main St.. 
Streator, 


AURORA, ILL.—William Kunz, man- 
ager of Model Laundry Co., 8 N. LaSalle 
St., has announced the installation of new 


equipment throughout the plant, 


ROMEO, MICH.—Mr, and Mrs, Adam 


Gerlach have opened Romeo Laundro- 
mat at 107 S. Main St. 


SOUTH HAVEN, MICH. — South 
Haven Laundry, Inc., recently added a 


vault for storage of furs and woolens. 


Shamrock No. 22 Trucks, piled high with wash 


loads. The duck body is removable for washing, 
sterilizing. Frame is rustproof steel. 

GREENCASTLE, IND. — Laundry 

Ease has installed new washing and 


water-conditioning equipment. 


TERRE HAUTE, IND.—Equipment 
at Hyland Laundry, 1530 Lafayette Ave., 


has been reconditioned, according to an 
announcement by Kenneth Smith, owner. 


...be sure they’re 


SHAMROCKS 


when you give ’em loads like these! 


Talk to other plant owners who have 
used Shamrocks who have seen 
them stand up through years of hard 
service—you'll get top proof of Sham- 
rock quality! Look, for example, at the 
job Shamrocks are doing above—rou- 
tine performance in this large metro- 
politan laundry. Depend on Shamrocks 
for such quality features as (1) steel 
slat, heavy bottom construction, (2) 
full 2x 1” hardwood runners, (3) brass- 
riveted seam ends, (4) extra heavy 
duck body—plus many other superior 
features. Contact your Shamrock dis- 
tributor, or write MEESE, INC., Madi- 
son, Indiana. 


a 


4 
tee 


ROSEBURG, ORE.—Mercy Hospital 
plans to add a new laundry. 


NEWBERG, ORE.—Verna and Pete 
Nielson held a grand opening of Neilson’s 
Laundromat Half-Hour Laundry at 110 
College recently. 


PORTLAND, ORE.—The George H. 


SALES OFFICES: NEW YORK—F. R. Tyroler, 37 
Rawlinson memorial award for outstand- 


W. 43rd St., MU 2-1437; ATLANTA—W. E. Petway, 

4403 Jefferson St., Chamblee, Go., Tel. 7-2430; 

. FORT WORTH—V. M. Hooton, 4220 Normandy Road, . 5 

TOP Quality FOR OVER 25 YEARS tei. Lockwood 6564; LOS ANGELES—F. J. Petersen, Oregon laundry and drycleaning industry 
4645 East Olympic Bivd., ANgelus 0292. Export Man 7 _ . . . , a 

Sno ke Rectan, Maen, Uae Gills heen has been won this year by Oregon Laun 


Notly dry & Dry Cleaners. A plaque was pre- 


ing advertising or sales promotion in the 
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For more than a quarter of a century, stainless steel has 
been a key factor in greater laundry efficiency . . . in 
washers, extractors, ironers, tumblers— in all major laun- 
dry and dry cleaning equipment. Stainless’ hard, dense 
surface protects laundry bundles. And stainless equip- 
ment lasts indefinitely. 

Here’s a new approach to the use of stainless in mod- 
ern laundries. This new Crucible booklet devotes its 16 
pages not only to long-established uses of stainless steels 
—but also to many of the newer applications such as 
door and window frames, drain grilles, and materials 


handling equipment. Included, too, are sections that 














will help make your problems of selecting the correct 


grade of Crucible stainless easier .. . guides to econom- 


ical fabrication of stainless . .. and the full story on how 


Crucible’s stainless research facilities can work for you, 


to bring even further economies to your plant. 


Get this new book now. Just fill out and mail the 


coupon, 


a 
Crucible Steel Company of America 
Dept. SLJ, Henry W. Oliver Building 
Pittsburgh, Pa. 


Send my copy of “Making the Most of Stainless Steels in the 
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CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA. 
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sented to the company’s owners, Thomas E. R. 
T. Georges and Thomas Georges, Jr., at 
convention of the 
Laundry Owners Association in Salem. 


the recent 


Jacobsen, Jr., Sterling Laundry, 
president; G. W. Bonnette, Jr., Old 
Colony Laundry, vice-president; W. H. 
Balderson, executive secretary-treasurer; 
V. W. Potter, assistant treasurer. The 
board of directors will consist of: L. B. 
Bell, Jr., Bell Laundry, Chevy Chase, 
Md.; S. E. Harper, Jr., Harper Laundry, 
Alexandria, Va.; F. N. Cannon, Elite 
Laundry; M. A. Viner, Arcade-Sunshine 
Co., and G. P. Bergmann, Bergmann’s 


Oregon 


GEORGETOWN, S. C. — Marvin 
Thomas has installed new equipment in 
Georgetown Laundry, Church St. 


CHARLESTON, S. C.—More than 
2,000 people attended the opening of a 
new branch of Ideal White Swan Laun- 
dry in South Windermere shopping cen- 
ter. 


OCEAN BEACH, FLA.—Brook’s Auto- 


Laundry. 


COLUMBIA, S. C.—The tenth branch 
Laundry, 
Groves, will open shortly. 


of Dixie 


WASHINGTON, D. C.—At the an- 
nual meeting of The Laundry-Dry Clean- 
ing Association of the District of Colum- WwW. 
bia, the following officers were elected: mat here. 


Indiana Clinie Clicks 


) Mina Ly URI GE L 0a iy 


Participating in Indiana clinic were: Mrs. Kathryn Y. Smith, secretary- 
treasurer of the Institute; Ralph Heath, member of the board of direc 
tors; Oscar Howard, National Institute of Drycleaning, and Paul E. 
Lerch, president of the board of directors 


In a day-long clinic at Jasper, Ind., 279 launderers and 
drycleaners heard Oscar Howard of the National Institute 
of Drycleaning discuss “Fabrics That Are Trouble Makers” 
and saw “Horse and Buggy Merchandising,” a motion pic 
ture presented by W, A. Pellerin, who also lectured on that 
top 

The clinic featured the latest techniques in laundry and 
wool finishing, dyeing, cleaning room procedure, reweaving, 
merchandising, advertising and selling, handling new and 
synthetic fabrics, and marking systems. 

Sponsored by the Indiana Dry Cleaning and Laundry 
Institute, the clinic was held on May 16 at Ralph Heath’s 
Jasper Laundry & Dry Cleaning Company. 

The Indiana institute is also planning a booth at the In 
diana State Fair, September 2 to 10. There will be an oper 
ator on duty from 8 a.m. to 11 p.m. daily with production 
lines in operation from 2 to 5 o'clock and 7 to 9 o'clock. In 
representatives of the 


addition to setting up a shirt line 


group will be prepared to do anyone’s shirt while he waits. 


Customers Miss Routeman 


When Jerry Moss, routeman for Troy Laundry & Cleaners, 
Detroit 
hospital, there were so many calls from his customers that 
his employer ran « newspaper ad telling them what bad 
happened. “Your driver, Jerry Moss, has had a serious acci 
dent,” the ad read. “We are doing evervthing in our power 
to give you the same courtesies 2 

Here’s the secret of Jerry's popularity. During the ten 
vears he’s been making pickups and deliveries on his route 
Jerry has been a friend to his customers. “He shoveled coal 
for widows, kept a supply of bubble gum for the children 
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MIAMI BEACH, FLA.—Mr. and Mrs. Mr. 
A. Browne plan to open a laundro- 


fractured his ankle last winter and was taken to the 


matic Laundry Service has opened at 
253 Atlantic Blvd. in the Atlantic Beach 
shopping center. The laundry is owned 
by William L. and Helen H. Brooks. 
managed by Joe 

HARTFORD, KY.—J. B. Bard has 
sold Quality Laundry to R. N. Rowan. 
Rowan’s son, J. C. Rowan, and 
grandson, Cullen Rowan, will manage 
the business. 


and distributed uncalled-for clothing to needy families,” 
said Ted Hermans, one of Troy’s owners. “He helped hun- 
dreds of people on his route day after day.” 


Handle With Care! 


To determine the launderability of Orlon, publicized as 
washable, the American Institute of Laundering conducted 
a series of tests which disclosed that temperatures of laundry 
tumblers and presses can cause excessive shrinkage and dis 
coloration of white Orlon. 

Because Orlon looks like wool it is usually handled as 
such. Technicians have found this satisfactory, but add that 
it should be air-dried. The fabric has a tendency to wrinkle 
during extraction, and the heat of tumbling is frequently 
enough to yellow the white fabric. The tests also showed 
that the fabric shrinks considerably when dried in a tumbler 
at 180 to 215 degrees. 


Consolidated Sets Sales High 


For the tenth consecutive year Consolidated Laundries, 
New York, has set a annual sales record, it was an 
nounced by Murray Cohen, the company’s president and 
newly elected chairman of the board. Net sales in 1953 were 
$17,758,772.82, the highest in 
more than double those of 1943. 

In the past ten years the company’s gross profits have 
tripled. Net profit after taxes amounted to $638,305.74 o1 
$1.83 per share of common stock, a rise of 18 cents per share 
over 1952. The company’s 1953 annual report indicates that 


new 


Consolidated history and 


cash dividends paid to stockholders last year amounted to 
$347,700, or $1 per share of common stock. Mr. Cohen 
pointed out that Consolidated Laundries’ last dividend, paid 
March 1, 
dividend in the past 11 years. 


1954, was its forty-second consecutive quarterly 


Diaper Supply Tops Classified 

Diaper Supply Service—a modern blessing unheard of in 
1910—is now such an important industry that the Manhat 
tan (New York) Classified Directory carries more advertis 
ing under this heading in relation to the number of listings 
than under any other heading in the book. 

This fact was revealed in a release issued by the New 
York Telephone Company on the occasion of the seventy 
fifth anniversary of the Manhattan Classified Telephone Di 
rectory. 


STARCHROOM LAUNDRY JOURNAL 








Rugged Construction—Low-Cost Production 


Laundrymen who know insist that SUPER 
Metal Washers deliver longer, trouble-free serv- 
ice and profitable performance in action. Some 
owners have run them 24 hours a day for long 
periods. SUPER washers stand this rigorous test 
because they’re built that way— weighing 200 to 
500 pounds more than comparable machines, and 
every added pound of steel is for extra stamina! 

SUPER owners get quick, clean washes, too. 
A result of highly efficient cylinder design 
throughout. Five full-length, round nose lift- 
ing ribs .. . 626 smooth embossed perforations 


per sq. ft.... properly timed reversing controller. 

Easy, efficient operation is assured by con- 
veniently grouped push-button controls... 
quick opening dump valve... fast-action so 
lenoid brake. New anti-splash surge chambers 
prevents bubbling around shell doors—saves 


soap, hot water. Sealmaster outboard roller 
bearings for trouble-free operation. 

19 Sizes— ““Qwik-Out’’—Open, Pullman, Y 
Types—1 to 12 Pockets—Single and Double 
End Drives—1 and 2 Speeds 


Semi-Automatic and Automatic Controls. 


Conventional, 


Write for free bulletins on SUPER Metal Washers. 





Open-top 
Extractors 


Conventional 
Washers 


Unloading 
Woshers 


Automatic 
Folders 
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Automatic 
Controls 
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FOR THE PLANTOWNER 


AND EXECUTIVE WHO 
WANTS TO KNOW: 


which of his operations are the most profitable? @which 
the least profitable? @where he’s losing money? what 
to do about it? @how to determine if he can make a 
profit with a new service? @how to plan a budget for a 
new service? a new outlet? @if his prices make sense 
profit-wise? customer-wise? @where and when to prune 
costs and expenses? @ how to set up the basic records 


required to answer these and other vital questions? 





iw tHe September 1954 


GUIDEBOOK OF THE LAUNDRY INDUSTRY 


The September 1954 Guidebook of the Laundry Industry will contain a 
simplified, easy-to-understand description of the accounting proce- 





dures and methods required to successfully manage the modern laun- 
dry, large or small. It will include illustrations of record forms and tell 
how to use them as regular controls to assure greater laundry profits. 























EDITORIAL FEATURE SECTION 
A Guide to Simplified Laundry 
Accounting 


OF THE LAUNDRY INDUSTRY 


Charts, graphs and tabulated in 
formation covering all phases of 
laundry plant operation and pro- 
duction. Basic textbook informa- 








tion in a handy reference form, 
useful day-in, day-out to all plant 
executives. 


THE LAUNDRY INDUSTRY'S 
STANDARD BUYERS’ GUIDE 


Classified directory, listing in a sin 
gle section all kinds of laundry 
equipment and supplies and man 
ufacturers of these products; ar- 
ranged for easiest reference and 
quick and sure finding of buying 
information. 


Trade name directory, listing trade 
names and manufacturers of equip- 
ment and supplies used by the 
laundry industry. 


Manufacturers’ directory, providing 
an alphabetical list of manufac- 
turers and their home office ad- 
dresses. 


Local buyers’ guide, a geographical 
directory providing complete in- 
formation on addresses of manu- 
facturers’ branch offices, distribu 
tors and jobbers. 


Detailed buying information sup- 
plied in display advertising of 
leading manufacturers and _ sales 
organizations; by informational 
ads throughout the Classified and 


5 TA 4 ¢ H 4 0 0 M Geographical Directory Sections 
) . 


AL. CONVENTION GUIDE: 


LAUNDRY ‘JOURNAL 


Full details of program and exhibit 
304 East 45th Street, New York 17,N.Y. plans for annual convention of 
American Institute of Laundering, 
to be held in Atlanta, Georgia, 
October 14-17. 











Krahn has as 


¥ ay 


Krahn Joins AIL 
’ gue Kurt H. 


sumed duties as a member 
and _ edi- 
department at the 


of the publicity 
torial 
American Institute of Laun 
dering. His work will con- 
sist of publicity writing and 
assisting with public rela- 
tions and publicity assign 
ments in the department. 

Mr. Krahn, who holds a 
B.S. degree in journalism 
from the University of Wis- 
consin, spent part of his 
two-year tour of duty with 
the Navy as an editor and 
public relations correspond- 


KURT A. KRAHN 0 
v ent in the Pacific area. 


NSA Introduces New Booklet 


“Showmanship in Safety,” the National Safety Council’s 
new book of attention-getting stunts and gimmicks, is de- 
signed to help sell safety to workers in new and appealing 
ways. It contains more than 150 ideas for displays, demon- 
strations, awards and other interest-arousing devices that 
help sell employees on wearing protective equipment and 
gives many other assists to the safety man in putting across 
his program. 

The book is priced at $1.25 to Council members and $2.50 
to nonmembers, Further information is available from Na 
tional Safety Council, 425 N. Michigan Ave., Chicago 11, Ill. 


Small Business Aids 


A technique for analyzing the functional condition of a 
business is explained in a new leaflet announced by Wendell 
B. Barnes, administrator of the Small Business Administra- 
tion. The leaflet, “How To Analyze Your Own Business,” is 
No. 46 in SBA’s series of Management Aids for Small Busi- 


ness and is available on request from all SBA field offices, 
or from its main office, Washington 25, D. C. 

No. 48 in the series deals with “Sales Forecasting for 
Small Business.” The techniques presented help determine 
on a sound basis the volume of sales that can reasonably be 
expected by some future date. 


Laundry Industry Bows on TV 


The laundry industry is the subject of a television film 
that was released on March 12 to 195 different television 
stations. The film is one in a feature-type newsreel series 
called “Industry on Parade” produced by the Radio and 
Television Division, National Association of Manufacturers. 

Through the efforts of the American Institute of Launder- 
ing, the laundry industry was selected for this series. The 
film stresses the cooperative laundry-textile industry pro- 
gram to encourage the manufacture of truly launderable 
merchandise. 

In time, the film will be telecast over 195 stations through- 
out the country. Each station sets up its own schedule for 
the film. AIL members are advised to call local stations and 
ask for the telecast schedule on NAM Film No. 178. 


Shirt Bands Bat 1.000 





ale sy: BASEBALL » 


The Greatest Game On Earth 
BOOST YOUR COMMUNITY 
BY 
Boosting The “DUKES” 


SAVE MONEY BUY BOOK TICKETS 
See Reverse Side For Schedule 


SAVE TIME 











Shirt bands give Peerless Yale Laundry of Duluth, Minne- 
sota, another opportunity to “Root, root, root for the home 
team.” 

The bands, done up in snappy red and blue lettering, en- 
courage community support of the local team and even 
carry a complete schedule of the home games on the reverse 
side. Brother, “If they don’t win it’s a shame.” 


Textile Performanee Study Pushed 


Che American Hotel Association has 
formally accepted administration lead- 
ership for the project just approved 
by the American Standards 
tion on standards for 
textile fabrics used by hotels, hospi 


the ASA 


Associa- 
performance 
institutions, 


tals and other 


has announced, 

Clifford Gillam of the 
Hotel Association stated that the com 
mittee which will be in charge of the 
technical work is now being formed. 
All interested parties may ask for the 
right to participate in the project, he 
said. Requests should be directed to 
the American Standards Asso 

ith Street, New 
the American Hotel 

West 57th Street, 


American 


either 
ciation, 70 East 
York N y or 
Association, 221] 
New York, N. ¥ 
This new project will parallel the 
work done on the American Standards 
for Ravon, Acetate, and Mixed Fab 
rics, but will cover all fibers and mix 
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tures, including the newer synthetics. 

At the general conference in Janu 
ary, nearly 40 organizations partici- 
pated in the discussions as to the de 
sirability of such a project. They rep- 
resented producers, distributors, con- 
sumers and technical groups. 

Under the new project, specifica- 
tions, test methods and performance 
requirements will be developed for 
fabrics manufacture of 
such end-use products as window cur- 
tains, draperies, slip covers, uphol- 
stery, awnings, table cloths and nap- 
kins, toweling—guest utility— 
bath shower bed- 
spreads, decorative comforter and pil- 
low covers, blankets, and uniforms for 
bellboys, porters, cleaning operators, 
waiters, waitresses, doormen and simi- 
lar employees. Also, fabrics for cov 
eralls, overalls, work shirts, and work 
trousers will be covered. 

Che project will be concerned with 


used in the 


and 


mats, curtains, 


the serviceability of the textiles in 
their end use rather than the fiber con- 
tent. The requirements will also in- 
clude components (buttons, thread, 
etc.) entering into the article covered, 
with respect to serviceabilty. 

Also within the scope of the work 
will be the development of uniform 
methods of collecting samples for com- 
pliance tests and the establishment of 
methods of promoting the use of the 
specifications, test methods, and serv- 
iceability requirements for fabrics 
through certification and labeling pro- 
cedures and other means. 

Speaking in behalf of the American 
Hotel Association, Mr. Gillam said 
that it is essential for the hotel buyer 
at the time of purchase to know 
whether the he purchases is 
launderable or drycleanable, and how 
well it will stand up without chang- 
ing its characteristics after it has 
been refreshed. 


item 
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A 


HAMMOND 


WIZARD 


@EASE of 
OPERATION 


@EFFICIENCY 


@BEAUTY 


a 


PICT TY, TURE/ 


EXTRACTORS 


@ ACCESSIBILITY 


®@ ECONOMY 


HEAVY GAUGE STAINLESS STEEL 

CURB CONSTRUCTION ..... That's heavier..... 
more rugged than ever before. One Lever Con- 
trol, no experienced operator necessary..... plus 
outstanding speed and smooth performance for 
years and years. Every safety feature included 
You'll agree it's the greatest extractor HAM.- 
MOND ever built 


MAIL 
.  TMIS a 


HANDY ease Send All Availabl 
COUPON formation About HAMMON 
WIZARD EXTRACTORS 


LAUNORY~ CLEANING MACHINERY CO. 
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Bundle bonanza: Fach of bundles above is worth about $14 in cleaning and storage 














ffere’s how one New Jersey operator 


beats the summer doldrums by 





fees. And the season has only begun 


Promoting the Bundle Storage Pian 


YHE BUNDLES of garments shown 
in the photograph above represent 
a fraction of the 250 that the 
of Westwood Laundry 


only 
management 
Westwood, New [ersey, ex 
And this is a 


Company 
pects to store this year 
conservative estimate, in view of the 
fact that the bundle volume for ward 
robe storage has increased steadily at 
the rate of more than 10 percent each 


year since the program first began, 


By HENRY MOZDZER 


With each bundle valued at an 
average £14, this means that the com 
pany stands to gain $3,000 to $4,000 
worth of sales, thanks to this promo 
tion alone. 

Aside trom being profitable in itself, 


the bundle promotional venture has 
other merits to recommend it, Princi- 


pally, it stimulates the sale of other 
services, and it tends to bolster pro 
duction during the slack summer. 
Originally fur storage sales at the 
Westwood plant had suffered becaus« 
of the town’s nearness to New York 
City—less than an hour’s distance 
away, Likely customers were thus en 
couraged to keep such valuables at 


the Manhattan department stores at 
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IT’S ONLY “X”" DAYS TO oon 


NOW IS THE TIME TO ORDER YOUR’, 


LINCOLN BAG COMPANY, INC 


4200 West Schubert Avenue, Chicago 39, [ilinois Dept 


{ want to know all about your 1954 Lincoln Holiday Greeting Bags 
Please send complete information. 





NAME 
FIRM 


ADDRESS 


CITY__ 


July 15, 1954 





How the plan works 

Genera)) speaking, the’ bund) 
storage plan differs from box storage 
{as it iS practiced in some sections o} 
the country) only in the type of con 
tainer used. Actually, both terms are 
misnomers since the garments art 
stored in this manner only tempo 
rarily, Here’s the way the plan op 
erates at Westwood: 

The plant offers to store anything 
the customer can get into a 30-by-40 
inch ari) bag tor one year at a price 
of $3 plus regular cleaning charges 
The garments are insured against in 
sects, fire, flood, theft, mildew, dust 
and dry rot. A valuation of $150 is 
allowed on each bag, 

Often an individual customer will 
take advantage of the plan and try to 
stuff in more garments than the bag 
wil) hold. And past experience has 
shown that customers put in a lot of 
mixed pieces which the plant would 
not normally receive. For example 
hooked rugs, tapestry, scarves, every 
thing from blankets and = slacks to 
chair covers and mittens have turned 
up. 


ClLeams oc , 


WESTWOOD S-04% 





These practices can hardly be 
termed objectionable from the p)ant 


UUNDE ERs 


owners standpoint for under this 
promotion plan he is more interested 
the drycleaning than he is in the 
storage angle. Westwood’s records re 
veal that last vear the average clean 
His honor Arthur E. Gelnaw inspects wardrobe bundles which all undergo overnight fumiga » bil ¢ the 200-pl \ \\ 
tion in this cabinet before they are stored in the vauit. A full-time plant operator, Mr. Gelnaw = ss _ < satel sn AACS 


is also mayor of Westwood. Happy with success of bundle promotion, he feels even greater stored amounted to about $11 each, 


gains can be made by operators in towns away from large metropolitan areas As the route salesmen or counter 


which their purchases had been made 


especially since these stores often ex 
tend some sort of free storage service — oe eal 
as an added inducement to buy, anil 
The Westwood plant first offered casa 
’ age 
wardrobe storage in the bundle plan | } dro ae ai % 
4 ease 


sPechh 


in 1948. As the customers became sold 
on its convenience they were more in 
clined to send their furs along, too 
Fur storage has grown steadily ever 
since. Last year the company stored 
approximately 2,500 coats, 
Furthermore 10 percent ol the 
patrons are now year-round storage 
users sending their winter garments 
in for the summer and their summer 
garments in tor the winter 
In the current critical labor market 
the bundle promotion has also enabled 
the Westwood operation to maintain 
a relatively stable labor force, now 
numbering 75 including sales person 
OD 
nel and office staff. This is possible THO 
hecause the items earmarked hor . 
wardrobe storage are not processed oonrore ane ne 


until the spring rush has subsided _ : l 
Hence the plant can draw on a steady est 


supply of work trom its storage vault 


during the normally slow perio 
5 : ; ’ . periods of Bundie inserts promote wardrobe storage on one side. Bock is used to give items oa fast 


July and Angust check before they are actually marked in 
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.... the new AMERICAN TRUCLOR 
Two-Bath Perchlorethylene Unit 





Now, join the swing to fast, finest quality 2 bath Both baths are continuously filtered. Powder: 
dry cleaning with the brand-new American less filtration and distillation of rinse bath 
TRUCLOR Two-Bath Unit. solvent saves costly hiter aids, And solvent 
storage tanks for both baths are built right into 
the unit—no underground tanks needed, TRU: 
CLOR requires no foundation, no bolting down. 
No attachments necessary! 


Inexpensive, easy to install, completely auto- 
matic, TRUCLOR gives you all the advantages 
of Super-Strong Soap Solution, and efficient 


2-bath cleaning. Automatically controlled wash. 
rinse and extracting cycles. Soap is added to Get set for bigger capacity, better quality with 


solvent tank. Recovery unit saves up to 900 an American TRUCLOR Two-Bath Perchlor 


of so)vent. ethylene Unit. Rush coupon for information. 


\ 
You can depend on your American Rep- . 


resentative’s advice in your selection of ‘ 

equipment from the complete American 

Line. Backed by our many years experi- olde Mase cecocccscccccoecese seeeeeeeeseeeetre 
AMERICAN CLEANERS EQUIPMENT CO, AM 1524, 


Cincinnati 12, Ohio 


Send intarmation on the new TRUCLOR 2-Bath Unit. 


ence in planning and equipping dry 
cleaning plants, he can help solve your 
production problems. Ask for his spe 


cialized assistance. . . no obligation. 


AMERICAN 


CLEANERS EQUIPMENT CO. 


Division of The American 
laundry Machinery Co 


Have American Representative call 


Acero’ 


Name 


I iri 


Address 


Cincinnati 12, Ohio City & State 


te@etoeeet* meet tmeertet wert woe 


July 15, 1954 





girls receive these items for wardrobe 
storage they make a quick check of 
the contents, note them on a com 
bination bundle insert and storage list, 
and put this in the drill bag. A signed 
duplicate copy is given the customer 
as a receipt. Then the bag is identi- 
fied with a regular drycleaning in- 
voice which is attached to the string 
sealing the neck of the bag. All that 
appears on the invoice is the custom- 


not officially marked in until after the 
Fourth of July holiday when produc- 
tion tends to taper off. 

To prevent any possible mixup be 
tween wardrobe storage and regular 
work, the bags coming in through the 
plant call office are moved directly to 
the fumigator cabinet. Those coming 
in by any of Westwood’s 11 route 
trucks are left on board until last and 
are picked up separately, 


a time—for a period of 12 hours. This 
is done to disinfect the contents and 
destroy any insects that may be 
present. The next morning the bags 
are stored in a designated area in the 
38-by-45-by-13-foot vault, 
there to await the summer doldrums. 

Since the Westwood 
equipped with temperature and mois- 
ture controls, it is perfectly safe to 
store the bags in this fashion without 


storage 


vault is 


fear of their being infested by moths 
or subject to mildew. The temperature 


At the end of the day the bags are 
placed in the fumigator—16 to 20 at 


ers name and the words “Wardrobe 


Storage Actually, the garments are 
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Printed Flags Cover 


Kvery Situation 


Preprinted flags speed the pro- check-off squares which show at 
cessing of dryclean items through a glance whether, for instance, 
the offending stain was caused 
by coffee, soda or any of a dozen 
other common substances. When 
the customer volunteers this in- 
formation, this can save a great 
deal of time. Similarly, a check 


the Westwood Com- 


pany’s plant in Westwood, New 


Laundry 


Jersey. These varicolored tags 
have such instructions as “Wet- 
clean,” “Water-Repel,” “Press 
Only,” Work,” etc., 
printed on them. There’s even a 


“New Customer” 


“Repair 
mark besides the words “buttons, 
shields, pads or ornaments” on 
the “Replace” flag immediately 
tells the sewing department what 
has to be replaced. 

The flags, measuring about I 
by 4% inches, are stapled to the 


flag to single 
out these orders from the rest. 
hus, they quickly indicate the 
service desired with little possi- 
bility for error. 

Perhaps the most helpful tags 
in the lot are the “Prespot” and 
“Replace” flags. These have tag. 


garment along with the marking 
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is kept at a steady 45° F. and the 
relative humidity at 40. 

Moisture control is very important 
in the storing of finished garments. 
Unless the relative humidity of the 
vault is maintained at a low level the 
garments will not retain their freshly 
pressed look. 

Lacking this control, the plant op- 
erator may be obliged to retouch all 
garments before they leave the plant 
or else leave them unfinished until the 
customer calls for them. Both alterna- 
tives can result in misunderstandings 
and ill will if the customers flock to 
the store at the first cold snap and 
find their garments are not ready. The 
plantowner, too, may have some mis- 
givings if the finishers have to put in 
overtime to get the work out as 
promised. 

At the Westwood plant this con- 
trol of vault humidity makes it pos- 
sible to finish the garments once at a 
convenient time and be done with 
them. All that remains to be done is 
bag the garments when the customer 
calls for them. 

When it comes time to process the 
storage orders, the invoice is made up 
in detail with every item counted and 
priced. Each piece is tagged with a 
distinctive flag which identifies it im- 
mediately as an item that must be re- 
turned to the storage vault, thus 
eliminating any possible confusion in 
the plant. Once the items are returned 
to the vault they are assembled and 
the entire order is hung together on 
the regular racks. Each invoice marks 
the beginning of an individual order 
so that there is no hunting around for 
stray pieces. 

To promote wardrobe storage serv- 
ice, the Westwood company likes to 
play up the idea of convenience. It 
urges its customers to think of (1) 
the closet space saved, (2) the pro- 
tection afforded, and (3) the special 
care garments receive. 

This message is carried in the 
town’s weekly newspapers. The pa- 
pers coverage of the market area 
served, however, is such that West- 
wood cannot rely on this medium 
alone. The gaps are filled by judicious 
use of stickers and bundle inserts as 
well as direct-mail campaigns, not 
to mention the very effective contests 
for route salesmen. 

Some 90 percent of the storage 
users are regular laundry and dry- 
cleaning customers. In a bid for new 
customers, Westwood is currently in- 
vestigating car-card advertising tech- 
niques with the hope of attracting the 
heavy commuter trade which might 
not be reached by other means. Also, 
to expand its market still further a 
third store will be opened shortly in a 
nearby New Jersey town. 
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Everyone who first sees the new UTILITY makes the same 
remark, “It looks so CLEAN.” Yes, the UTILITY is clean 
and beautiful. The secret is in functional, practical design 
... design that gives safer, better operation as well as making 
UTILITY the “best looking truck in town.” For example, 
the flush-mounted sidedoors give the body smooth, modern 
lines and make the interior dust-proof. Your delivery goods 
arrive at your customers clean and fresh. That is just one 
of a dozen features that makes UTILITY for °54 the most 
versatile, beautiful and dependable truck body on the mar- 
ket... the truck you'll be proud to own. 
- ¢ 
Phone-wire-write for additional ae 
information and name of near- + ‘1 


est UTILITY representative. 


THE TRUCK WITHIE low) VISION 





UTILITY TRUCK DISTRIBUTORS, INC. 
Union City, Indiana 
Phone 424 





liow to Select Boiler 
And Machinery 


Insurance 


\ RASH OF BOILER EXPLOSIONS 
just after the Civil War aroused the 
interest of a group of New England 
engineers, When investigation showed 
that periodic inspection could have 
prevented most of the explosions, the 
engineers decided to offer just such 
an inspection service. They asked a 
small fee and, to make the offer more 
attractive, agreed to pay damages if 
an explosion occurred in spite of the 
inspections. From this beginning came 
todays wide range of insurance pro- 
tection tor pressure vessels and ma- 
chines 

Since protection of lives and equip 
ment is important, a knowledge of 
protective means is also important. 
This article should help you decide 
(1) what units in the plant should be 
insured (2) type ot msurance to carry 
on each, and (3) likely amount of loss 
from accident to any unit. It should 
also make you more familiar with the 
services insurance companies offer. 

Boiler and machinery insurance re- 
imburses the owner for loss resulting 
from accident to any object insured. 
These losses may be: (1) damage to 
the object itself; (2) damage to other 
objects the policyholder owns; (3) 
damage to property of others; (4) in 
jury to people the owner does not em 
ploy | employees are covered by Work 
mens Compensation); (5) loss of 
valuable contents of object, such as 
ammonia in a_ refrigerating system: 
(6) loss of the object’s use, and (7) 
spoilage of material in process or stor: 
awe 

rhe last item may be a direct or 
indirect loss as the result of an acci 
dent, If it is indirect, it is covered only 
by a special clause in the policy. This 
will be explained Jater, Let’s look now 
tor a minute at the setup of the policy 
itself 

The boiler and machinery policy 
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By JOSEPH C, McCABE 


has three parts: (1) insuring agree 


ment, (2) schedules, and (3) en 


dorsements. 


Insuring agreement 

This contains the amount of the 
premium charged, dates the policy 
will be in effect (usually three years), 
and the name of the person or com- 
pany insured. Other data include the 
number of endorsements and sched- 
ules attached to the policy, and the 
largest sum the insuring company will 
pay for any single accident. 

Inside the insuring agreement is in- 
formation on property valuation, in- 
surance suspension by company rep- 
resentatives, insurance cancellation by 
either party, notice necessary in case 
of accident, inspections policyholder 


must per mit, etc. 


Schedules 

These insure different 
equipment of the same type, such as 
boilers, pressure vessels, steam and 
water turbines, electrical machines 
(generators and motors), miscellane 
(switch 


groups of 


ous electrical equipment 
boards ). 

All schedules in the boiler and ma- 
chinery policy are simijar, so a de 
scription of the boiler schedule, the 
one most freguently used, will serve 
as illustration, 

The front face of the schedule is 
used to identify the exact object cov 
ered and type of insurance offered. 
Space is provided for the owner's o1 
manufacturer's serial number and a 
brief description of the object. For a 
boiler, this includes type, diameter of 
shell or heating surface, whether unit 
is high- or low-pressure type (below 
15 p.s.i. is low-pressure). Space is also 
provided to state whether the boiler is 
insured for limited or broad coverage, 


whether boiler piping is insured, what 


type fuel is used, and whether furnace- 
explosion insurance is included. 

Just a word or two on the various 
coverages just mentioned. Limited 
coverage provides only for exp)osion 
of the object, while broad coverage 
provides also for damage from over- 
heating the boiler due to low water. 
Boiler-piping coverage extends the in- 
surance to cover piping attached to 
the boiler, such as steam, blow-down 
and feed piping. Furnace-explosion in 
surance covers the hazard of gas ex- 
plosion within the norma) gas passages 
between the firebox and top of stack. 
This is often provided, however, by 
extended coverage on standard fire- 
insurance policies, and duplication is 
unnecessary, 

The back of the boiler schedule is 
used to define a boiler, and to define 
an accident under a policy including 
broad or limited coverage, and fur- 
nace-explosion or boiler-piping insur- 
ance, 

Endorsements 

These expand or limit the coverage 
provided under the standard insur- 
ance policy. They may insure the 
owner for: (1) loss of use of the unit, 
(2) spoilage of material in process or 
storage, (3) certain other possible 
listed losses. 

Let’s look at some of the more im- 
portant endorsements in the boiler 
and machinery policy. 
Use and occupancy: This provides 
payment for Joss of profit or other 
hardship arising out of loss of the in- 
sured object. It is written effective at 
the time of an accident or several days 
after, The time selected usually de- 
pends on how soon production will be 
affected after the accident happens. 
The charge for this insurance depends 
on how soon after the accident the in 
surance takes effect—the sooner, the 
more costly. The charge is also based 
on the daily amount of money the in- 
surance company must pay. 
Consequential damage: This is de 
signed to insure against spoilage of 
material resulting from an accident to 
a piece of equipment listed in the 
schedules, Loss must be due to spoil 
age caused by lack of heat, light, 
power, steam or refrigeration. 

For example, if the ammonia re- 
ceiver in a refrigerating system blows 
up and the fumes damage foodstuffs 
in cold storage, direct-damage insur 
ance will cover the foodstuff damage. 
If, however, the crankshaft on the re- 
frigeration compressor breaks and the 
foodstuffs in storage spoil from lack 
of refrigeration, damage to the com- 
pressor is insured under the schedule 
where it is listed. But the spoilage is 
not a loss under the policy unless the 
consequential damage endorsement is 
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You can’t save money by skimping on Steam Traps — 
An Armstrong Trap on every unit always pays dividends 


Plant doubles production without appreciable increase in fuel casts 





hes STRAINER BUILT IN 


Built-in Strainer Traps save 


fittings, labor, maintenance. 
Cost less than separate trap 


and strainer, Complete data in 
literature mentioned belou 























When Standard Coat, Apron & Linen 
Service took over a previous linen 
service plant in Portland, Maine, the 
boilers could hardly handle the steam 
load. Mr. Tom Foley, General Mgr. 
called Files Steam Specialty Company, 
Armstrong Trap Representative in 
New England, to help correct the 


condition. 


Under supervision of Mr. Ken 
Raymond, Chief Engineer, Armstrong 
traps were installed on each unit in 


the plant. 


Results: doubled production with 





no appreciable increase in fuel 





consumption; higher machine 





temperatures; boilers easily 


handle the load. 








This is a typical example of the 
efficiencies and economies possible 


through Armstrong unit trapping 


Could your plant stand a shot in 
the arm? Call your Armstrong 
Representative, or write 


ARMSTRONG MACHINE WORKS 


832 Maple Street, Three Rivers, Michigan 


SEND FOR FREE BULLETIN No. 233 
— Bulletin No. 233 gives a detailed 
explanation of the size and type 


of trap to be used with different 


pieces of laundry equipment 


it’s yours free on request 


ARMSTRONG STEAM TRAPS 


75 


July 15, 1954 








included in the policy. First loss to the 
foodstutts is direct; second is indirect. 


Reserve or seasonal object: This form How to prepare a fire tube 
credits the policy holder for non-use 

of objects normally held in reserve, or HY = . . 

used only seasonally, Credit is given boiler for the imspector 
on the mMmsurance premium charged. 

This form does not apply to low-pres 


sure heating equipment. 


Inspection service 

One of the most important services 
insurance companies render is inspec 
tion. Qualified engineers are employed 
and trained in accident-prevention 

kT | | he field . 15 This combination scale remover and 
work. They are then sent into the iekc ' (PTY broth debs ‘@adillediuty \eslde Ghee 
to make routine tests and inspections | " 
of all insured boiler and machinery 
objects, Their primary work is to spot 
accident-producing conditions and 
make corrective recommendations to 
the policyholder. 

Note here that the insurance policy 
slates the right of the insurance com 
pany to make periodic inspections of 
insured equipment, but regulation for 


bids promising inspection at any Brush tubes in cold 


‘ boiler by hond to help 
stated time or with any stated fre inspector find any trouble 
quency. Insurance companies usually 
try, however, to inspect boilers twice 


a year and machinery objects three Scotch-marine-type boilers corrugated 
furnace has tough scale above the fire 


YY OOQQYY OOOO WMONNNNONNONOOMO HOY 


times a year, 


Because of the value of this service, 
boiler and machinery insurance is 











AT ANY GIVEN TEMPERATURE 
OR ANY TWO TEMPERATURES 
SIMULTANEOUSLY 


The Bryan Indirect Water Heaters are engineered specifically for 
the heating of water by the indirect “Heat Exchanger" method, 


They are made for use with or without storage tank, and for delivery 
of water at one constant temperature or two temperatures simul- 


taneously. 
Because the direct heated water is seldom changed, but circulates 


continuously, heater and the fast acting Bryan copper tubes last in- 
definitely. Economy and efficiency are unsurpassed. 


Send for complete information. 


@ COMPACT @ ECONOMICAL @ DURABLE 


ee 


eee a es 


Copper Tube Indirect Water Heate 


BRYAN STEAM CORPORATION 
303 CHILI PIKE, PERU, IND 
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Rub back of your clean fingers along 
water line to test for oily deposit 


Check water column a, internal feed line b, fusible 


plug c, safety valve d, dry pipe e, and blow-off pipe, f 





Blowdown 
valve 
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Never empty hot boiler until furnace 


settings have cooled. Empty boiler heats 
up unevenly and riveted seams will leak 


Remove all manhole plates 


and clean waterside well 





A TYPICAL INVERSAND SOFTENER 
INSTALLATION WITH MANY ADVANTAGES 


A — Requires only 100 sq. ft. floor area. 
B — Provides flow rate of 20,000 G. P.H. 


C — Continuous operation. 


D — Provides capacity of 200,000 gals. per regen- 


eration, basis 10 grain water. 
E — Uses only 3 Ibs. salt per 1000 gols. soft water 


F — Manual operation by multiport valves, conver 


tible later to automatic at about 13% extra 
cost. 


G— Produces crystal clear 100% SOFT water 


H — A low price too. 








lf it’s a new softener— 


If it’s an overhauling—modernizing job on your present soffener— 
if it’s any problem whatever in water treatment 


Write or Call Us for Information 
We Hove Installed Over 3000 Laundry Softeners During the Last 30 Yeors 


Phone i. BULLETIN (S-1 


Glassboro 4-3200 HUNGERFORD 4 TERRY, INC, : Just Out 
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Rated the same bu 


only the bigger, stronger, LEFFEL can deliver 
when you need extra steam 


Both of these boilers 
are rated at 20 HP 
The smaller “pack 
age-type’’ boiler can 
deliver only 20 HLP., 
while the larger 
Leffe) easily operates 
at 50% above its 


and in emer- 
gencies delivers up 


10 90 WLP. with 


safety 
Look to Leite) for 


dependable and sow 


cost steam. Write for 
bulletin 256 today 


rating 


LEFFEL & CO. 


SPRINGFIELD, OHIO 


THE 


DEPT. 


JAMES 


PAID ADVERTISEMENT 





New Water Softener Zeolite 
Vor increased soft water output 
Have you checked your water softener Jately? Chances 


| are it needs additional zeolit« maybe an entire new 
refill, 


E\gin high capacity zeolite will give you greatly 


increased solt water output—olten 3 to 10 times more. 
all priced 
right. Let us quote on your requirements. Elgin-Re- 
finite, Div. of Elgin Softener Corporation, 150 North 


| All types available tor immediate delivery 


Grove Avenue, Elgin, [llinois. 











CPricholson Steam 
Traps for Laundries 


This new Nicholson trap 

was designed for laundries, dry 

cleaners and other users of small equips 
ment. Type DO effects the same faster heat- 
up, and the higher and more even temperatures 


which have made Nich- 
olson’s larger-size 


thermostatic units 


among the most 


widely adopted traps 
For 


in industry. 


ironers, presses, 


dryers, water heat- 


ers, space heaters. 
wu” to %"; press. 


to 200 Ibs. 


185 Oregun St, 


Wilkes-Barre, Pa. 


‘KNICHOLSON 


TRAPS: VALVES ‘FLOATS 
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SAVE MONEY 


WITH “BARNEY” CONDENSATE TILT TRAPS FOR 
BOILER FEEDING AND STEAM DRAINAGE 


* (ncreases boiler efficiency by returning condensate af high 


temperature to boiler 
Engineered construction features fewer parts 
Requires little \ubrication 


Provides constant deaeration and excess pressure release 


“WEAROCK LINING’* 


We also line hot water tanks with “Wearock Lining Ideal 
for dairies, hospitals and a)) installations where water of high 
purity is important. 

*'Wearock Lining’ is guaranteed for 10 years. 


LAKEWOOD MANUFACTURING CO. 


25039 Center Ridge Road * Westlake, Ohio 








bought as frequently for the inspections as for the damade 


payment in case of an accident. 

Opinions of inspecting insurance engineers are based on 
such tactors as; ()) design and use of equipment sor seryiet 
intended, (2) satisfactory design, (3) ability of operating 
personnel to perform assigned jobs, (4) past accident history 
of the 
gestions 


and to sud 


general conditions ot 


interest in 
(6G) 


insured unit, (5) 


and recommendations, 


Y esp mse 


plant, and (7) existence of regular maintenance schedule. 


After an inspection, the engineer makes corrective recom- 


mendations he feels warrant the attention of the plant mat 
agement. These genera))y fa)) into three groups: 


|. Urgent recommendations on serious conditions. Failure 
to comp)y may resu)t in insurance suspension on the deter 
tive unit until it is repaired. 


General recommendations to correct conditions that 


may cause an accident, but not in the near tuture. They art 
also made to correct conditions that would improve opera 
tion or increase production. 

3. Special recommendations to correct violations of state 
or municipal Jaws. In states or towns having Jaws governing 
the operation and repair of boilers. insurance engineers are 
usually deputy state inspectors and are required to submit 
reports on their inspections. [f law violations are found, a 
report is forwarded to the policyholder, In this case tailure 
to comply often results in a fine. 


The choice of an insurance company should be based on 
three fundamental considerations 
1. The financial status of the company—its ability to pay 


losses that may occur. 


2, The ability of the underwriters to design an insurance 


program to fit the particular plant. Thought must be given 
to the amount of damage that an accident might canse, how 
the various pieces of equipment fit into the production 
scheme of the plant, and how much effect an accident to a 
piece of equipment will have on production, 

3. The quality of the inspection service. Part of the insur 
ance premium on each unit, sometimes as much as 40 pe 
cent, is set aside for this service. 

Since the benefit from prevention is far greater than that 
from payment for accidents, thoroughness of inspection is 
highly important, The insurance engineer should be pro 
vided with equipment to permit checking thoroughly the 
condition of the 
policyholder should detail the condition of the inspected 
equipment 

We hope this closeup of an important type of insurances 
Ww ill help you m selecting a sound insurance program An 


good company will give individual attention to your prob 


insured units. Inspection reports to the 


lems. But before going into special cases, arm yourself with 
the pertinent points in this article 
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What's Your Problem, Mr. Laundryowner ? 





This invaluable Manuva) shows 
you how to transform the be- 
ginner—the slow, unskilled op- 
erator—into a productive ex- 
pert finisher and carefu) folder. 
It gives step-by-step routines 
for training operators to turn 
out quality finishing on all 
types of work—and turn it out 


fast. 


It shows folders the quickest, 
most efficient, most customer- 
satisfying way to fold flatwork, 
dress and sport shirts, wearing 


appare), uniforms. 


It is generous)y i)lustrated with 
how-to pictures—to make the 


instructions even more easy to 


understand and apply. 








This Manual of 
40 informative pages, 


14 inclusive chapters .. 


Price $1.00 
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Competition got you worried? 
Costs up’? Production down? 
Fuunbling finishers ? 

High labor turnover? 


Customers clamoring for better 


quality? Quicker service? 


Here’s Your Answer? 


Solve your problems with the 
help of this new handbook: 


HOW 10 TRAIN 
FINISHING and FOLDING 


OPERATORS in the Laundry 


By MARGRET M, RESCHETAR 


Nationally known demonstrator and instructor in laundry finishing 


STARCHROOM LAUNDRY JOURNAL 


304 East 45th Street, New York 17, N. Y. 


check money order 


Gentlemen 
Please send me my copy (postage paid) of HOW TO TRAIN FINISHING 


ond FOLDING OPERATORS in the LAUNDRY by Margret M, Reschetar 
Name 

Firm 

Address 


City 








and 
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American Adds New Cascade Washer to Line 


Ma 


Laundry 


Phe 


chinery 


American 
has 


addition to 


Company 
latest 
of washers, the 60-inch 

Mammoth 


nounced the 
its line 
Lo-Door 
Washer 
Built in 
60 by 96 inches and 60 by 
this 
to produce 


Cascade 


two cylinder sizes, 
126 


was designed 
output 


unit 


masinum 


irae he § 


per square foot of floor space at 
costs. A 


setting, 


minimum maintenance 
the 


it is only 


feature is door 


which 31 inches 


from the floor, permits work to 


Since 


slide from sloping horizontal or 
Y” partitions without undue 
strain on operator oF work 
Other 
are: wider area of perforations; 


advantages of the unit 


counterweighted tub doors with 
trunk-type locks; quick dump 
action from 12-inch drain, 
a divided water inlet cast 


for rapid distribution of 


ng 
and 
Ing 
water 


cade 1s of 


Lo-Door Mammoth Cas 
stainless-steel 
struction the cylinder 
tub-end linings. Three 6-inch 
ribs run the full length of the 
evlinder’s circumference. 


con 


on and 


outer 

the 
p« rmanently 
trunnions to 


side 


riveted 


These and cylinder 
sheets are 
to the 


assure an 
tre « 


cast-steel 
integrated, mainte 
nance transmission of pow 
er trom gudgeons to evlinder 
Horizontal or x 
run the entire length of 


cvlinder with vertical par 


partitions 
also 


SO 


titions welded in segments. This 
the 
on 


construction brunt of 
dropping work the most 
heavily supported areas. 
Other features 
include a drive, 
fully wiring, tightly 
gasketed and bolted fittings, 
heavy-duty, roller-type 
protected by three 


puts 


construction 


two-motor 


ene losed 


and 
bearings 
rows of corrosion-resistant pack 
ing located well forward of the 
journal box to prevent leakage 
into bearings 

The Lo-Door comes in models 
with either horizontal or “Y” 
partitions. Other alternatives in 
clude either band-locked 
hinged cylinder doors, and 
either chain or V-belt drive 
A special model of the Cascade 
Full-Automatic Control can also 
be installed either 
Lo Door. 

Further details are offered in 
Bulletin AB337-202, available 
from The American Laundry 
Machinery Company, Ross and 
Section Rds., 12, 
Ohio. 


with size 


Cincinnati 


Cottonblossom Press Covers 


Southern Mills, Inc., is fea 
turing two new types of nylon 
Pyron H_= and 
reported to 


press covers, 
Pyron C, that 
be unusually long-lasting. 

slip resistant 


Pyron H is a 
cover for overall, linen wearing 


apparel and bosom presses, The 


fabric has a pliable finish with 
enough traction to prevent the 
garment from slipping off the 
press. Pyron C has a smooth 
finish and is designed for collar, 
cuff, sleever, yoke and bosom 


presses. It resists adherence to 


starched materials, 

The new 
the following 
leave no trace of odor on gar- 


available 


press covers have 
features: they 
ments; ready - 
made for any press; eliminate 
color fading onto the garments 
being pressed; are treated with 
a preparation that adds heat 
and abrasion resistance. 

Southern Mills, Inc., 


further information 


are 


will 
furnish on 
request through the home offi- 
ces, 585 Wells St., S.W.., At- 
lanta, Ga., or its sales offices in 
Dallas, Los Angeles, Detroit, 
New York and Chicago 


Street’s Offers Manual 
RK. KR. Street & Co. Inc 


published a 
extractor-rinse 


has 
manual covering 
installation in 
conventionally equipped petro- 
leum plants. In November 1952 
Street's made its first announce- 
ment the development of 
the extractor-rinse process in 
the 4 percent two-bath method. 
During the next 18 months, 
1,500 conventionally equipped 
petroleum drycleaning — plants 
made suitable changes in sol- 
vent line piping to enable them 
this Most of 
these installations were the re 
sult of individual planning and 


on 


to use process, 


engineering. 

Now Street’s is offering a 
comprehensive extractor - rinse 
process installation manual, said 
to be applicable to the majority 


of conventionally equipped pe- 
troleum solvent plants whether 
the plants use aboveground or 
underground tankage facilities 

While Street's to 
offer the use of its technical 
service department, at no charge 
to customers, the company be- 


continues 


lieves that most plants will find 
the extractor-rinse installation 


manual adaptable to their par- 
ticular problem. 

Copies of the publication are 
available from R. R. Street & 
Co. Inc., 561 W. Monroe St., 


Chicago 6, Il. or one of the 
4) Street field technicians 


New Sure-Hold Line 


Of Stock Shirt Bands 
Sure-Hold Nashua 
Corporation, is now introducing 
its 1954 line of stock-design 
shirt bands. A 25-page catalog 
presents the new line 
with many other bands, includ- 
ing the Sudzy series and novel 
ties that are popular with laun 


Division, 


together 


dries. 
The 
sides 
and 
serve as 
the 
drycleaning, fur storage, tailor 
ing, etc. that 
dries offer. The 
shows other Sure-Hold laundry 
products necktie 
velopes, handkerchief and ho 
siery button 
stylograms for insertion in pock- 


bands be 
the 
the 
reminders of 


company’s 
protecting 
advertising 
timely 


variety of 


contents 
laundry 


services 


wide 


Jaun 
also 


modern 
catalog 


such as en 


bands, cards and 
ets of drycleaned suits. 

The catalog is available from 
Sure-Hold Division, Nashua 
Corporation, Nashua, N. H., o1 
through local jobbers 


Sanitex Belting Withstands Washing Test 


Recent tests con- 
ducted on Dandux  Sanitex 
stitched canvas belting revealed 
no evidence of ply separation 
or any indication that the im- 
pregnating material was af- 
fected, according to the manu 
facturer, C. R. Daniels, 
Belting samples were put into a 
washing machine and violently 
agitated over an extended 
scalding 


severe 


Inc. 


period of time in 


water and strong detergents by 
Regal Dry Cleaning and Laun 
dry Baltimore. Be 
cause of the successful results, 
the laundry company 
stalled this belting in 


Company, 


has in 
its new 
conveyors (in photo above) 
Because the 
of Sanitex belting does not ab 
sorb liquids, making it possible 
to maintain a clean surface at 


all times, this product is suited 


smooth surfac« 
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The two “keynotes”’ to heavier bundles and heartier profits are sounded by BLUFIXE and 
COLORFIXE, exclusive Kohnstamm products that assure brighter white work and trouble- 
free, sparkling color jobs. 


Take BLUFIXE for example! No other sour can give these eight all-important advantages...each 
vital to the achievement of a really white, really bright washing job. 


1—Gleaming, glistening whiteness! 5—Clear, uniform colors—full distribution! 
2—No unsightly gray deposits! 6—No odor—no destructive action in wash- 
3—Full removal of fruit, rust and perspiration wheel! 
stains! 7—Checking of mildew! 
4—No soap specks—fatty acids stay in sus- 8—Saves tensile strength by neutralizing un- 
pension! rinsed bleach! 


1—Checks bleeding—brightens colors! 5—Improves white background! 


2—Deodorizes! 6—Imparts soft finish! | 
3—Harmless to all fabrics! 7—Neutralizes unrinsed chlorine! \ramumergA 


4—Prevents contact stains! 8—Works efficiently at low temperatures! 


For the full story of these two wonderful ways to build bigger and better bundles... write us today! 


H.Kohnstamm ¢£ co..inc. 


+ NEW YORK 7, 89 PARK PLACE ALDANY + ATLANTA « BALTIMORE « BOSTON» BUFFALO. CINCIMMAN 
+ CHICAGO 11, 11-13 E. ILLINOIS ST. CLEVELAND - DALLAS « OEMVER . DETROIT. CREENS@ORG. HOUSTON 


* LOS ANGELES, 70, kiss) 2632 £. 54 St, 9 a a 


HUNTINGTON PARK, CALIF. PA] MITSNURGH. ST LOUIS « Sam ANTomNO. Sam FraMcisce. SEATTLE 
FOREMOST MANUFACTURER AND DISTRIBUTOR Us. OF QUALITY LAUNDRY AND CLEANING SUPPLIES 


A complete line of laundry and dry cleaning supplies. Nation-wide service. 
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prescribed by testing labora 


tones 


for handling clean laundry that 
must be moved rapidly yet de 

Further information is avail 
able from C. R. Daniels, Inc 


Daniels, Md. 


livered fresh and spotless. Dan 


dux Sanitex belting is said to 


exceed the rigid specifications 


International Line Features Automatic Transmission 


Ta 
its f J. 


) - 
je eat tL 


transfer of completely 


The 


International 
Chicago 


truck 


Harvester 
announced 


motor division of power 
hydraulically 


planetary type, 


automatic, con- 
trolled, 
speed transmission with con 
helical gears a di 
that locks out the 
and allows engine 
be transmitted di 
rectly to the rear axle for 
greater economy in high gear 
eliminating the “slip” or engine 
with 
verter or fluid coupling drives 

With the salety drive selector 
lever on the steering column in 
normal drive position, the driver 


Com 


pany, has three 


that 


miatic 


a new three-speed auto 
stant-mesh 
rect drive 


for 
has 


suited 
service 


transmission 
multistop delivery 
converter 
torque to 


been made available as optional 
equipment in International RM- 
120 and RM-150 series trucks 
with Metro (R) and RA-12 
ind RA-140 series models with 
Metroette bodies. R. M 
manager ot 
that the new transmission, called 
Metro-Mati« 


fo Increase 


Buzard, over-run associated con 


sales has stated 


engineered 
efficiency and 


was 
the 
economy of retail delivery 

Features of the 
include 


controls the full range of speeds 
brake 


down 


only accelerator or 


This 


with 
pedal 
shifting for rapid acceleration 


new trans 


mission torque con includes 


verter coupling lor smooth 


New Automatic Control Offered by Formula Controls 


dump valves after every opera 
tion. The Automatic Air Cylin 
der eliminates releasing dump 


president 
Inc 


low-cost 


Herman Grimson 


of Formula ¢ ontrols, has 
new 
that 


washer 


imnmounced al 
can be valves by foot and closes them 
Ax before refill 

the Complete information on this 
following unit can be obtained by writ 


ing to Formula Controls, 612 


W. 26th St., Chicago 16, Ill 


witomatic contro) 


installed on any 


cording {oO Mi 
control 


leatures 


Grimson 
the 


new has 


can handle 
automatic 


bell 

Red 
green “stop and go” control 
lights set to individual formula 
cards the washman each 
electrically 
Visual 
indicate 


One washman 


more machines Since 
signal lights 


cut waste 


alarm 
and 


and 


motion 


Electronic Receptionist 


show 
control 
and audible 
completion, 


operation 
the 
signals 
l he 

yx ats 


cycles 


with 
Formula charts 


unit operates no re 


no skips 
ean \ne change \ Qt kly 
Every 


mula can be 


the for 
followed with ac 
with the “stop and go” 

control Easy 
lights help — eliminate 
error insure thorough 
The control also in 


automat 


operation of 


curacy 
formula 
panel 
human 


operation 


Worner Fotolectric An 


nouncer, offered by National 
Hatters Supply Company, 81 
W. Van Buren St., Chicago 5, 


I))., is designed to project a 


The 


to-see 


sures « losing ot 


§2 


beam of light the 
trance of any room or building. 
When someone enters, break- 
the 


across en- 


ing the beam, unit sounds 
a chime. 

Model 61, consisting of Foto- 
lectric unit, exciter lamp and 
mirror, operates on [10-120 
volt, 50-60 A.C. Mini- 
mum distance between the unit 
three feet, and 
the maximum distance is 10 
feet. The Worner bulb sup- 
plied in this unit has a lamp 
life rating of 2,000 hours, 


cy le, 


and mirror is 


Pump Fundamentals 


Ingersoll-Rand has published 
a new booklet, 
Pump Fundamentals,” a simply 
written 12-page pamphlet that 
explains the principles of opera- 
tion, defines various terms used 
in pump calculations and works 
out typical pump problems. 
The booklet discusses: centrifu- 
gal pump analogies, how to cal- 
total head or 
or quantity 


“Centrifugal 


culate 
capacity 
specific gravity or weight of 
liquid, hydraulic and brake 
horsepower and pump pressure. 
All items are clearly illustrated. 
the booklet, 
7287, are available from Inger- 
soll-Rand Company, 
Pump Department, 11 


way, New York 4, N. Y. 


pressure, 
delivered, 


Copies of Form 


Cameron 
Broad- 


New Adjusta-Form Model 


The Wichita Precision Tool 

150 N. Seneca St., 
Kans., is introducing 
the Adjusta-Form P-2 
through “The only 
thing we did not change was 
the basic 
na) Adjusta-Form 
A. H. Hoffman, president of 
Wichita. 

The new unit may re- 
volved to permit the operator to 
examine the backs of garments. 
Because of this principle, the 
machine by 
two people, The unit’s lower 
height permits comfortable op- 
eration by short as well as tall 


Adjustable shoulders 


Company, 


Wichita, 


new 


its jobbers. 


principle of the origi 


states 


be 
be operated 


may 


people. 


loading ot small 


will 


permit 
garments 
form the shoulders of even the 
largest size of men’s coats. The 
contro) pane) is at arm-length 


easy 


and properly 


level with three push-pull knobs 
I I 

for size adjustment. These con- 

trols are accessible even when 

the garment is on the form and 

permit the creation of a variety 

of shapes and sizes. Since there 


is no condensate overflow no 


pails to capture condensate are 
with the new model. 
features include: 


necessary 

Other 
plified pedal arrangement 
streamlined base 
ished aluminum — neck 
enough for high-collared 
ments; ability 
rolled 
and to handle 
jackets and dresses 


Sim- 


dl 
long 


smaller 


gar- 
to produce two 
sleeves simultaneously 


all sizes of coats, 


Hot-Water Saver 


GALLONS 


Three hundred thirty-two gal- 
lons of hot water 
from every load of white work 
washed with Wyandotte K-5 
and Carbose CR in a 42-by-96- 
inch wheel, according to Wyan 
dotte Chemicals 
Wyandotte, Mich 

Since 616 
water are usually 


are saved 


Corporation 


hot 
this 


gallons of 
used in 
size of wheel (4-inch suds and 
12-inch the 
water heating with Wyandotte’s 
cold-water rinsing products 1s 
54 percent. The formula in 
which this saving is made possi 
break, two suds 
followed by 


rinses ), saving in 


ble consists of 
and bleach suds 
two hot, one split and two cold 
rinses. 

Wyandotte K-5 is a 
builder 
use with Carbose CR 


soap 
designed for 


in co)d- 
Carh« Se 


especially 


water rinsing formulas 
CR is claimed to improve 
whiteness retention, improve 
soil and stain removal and give 
longer )inen )ife 

Literature on either of these 
new products used alone or as 
a team is available from Wyan- 
dotte Chemicals 
representatives. 


jobbe rs and 


Vic Solvent Reclaimer 


A new synthetic solvent re- 
claimer, Model 65, been 


introduced by Vic 


has 


Cleaning 
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Machine Company for use in 
the drycleaning department. 
Mode) 65 Muck Solvent Re- 
claimer will pay for itself in 
less than a year in solvent sav 
ings alone, according to the 
manufacturer, who also states 
that users of the new unit re- 
port savings up to $20 per filter 
cleanout and up to one-third 
more mileage per drum of sol 
vent. The reclaimer is avail- 
able for all synthetic units. 

Complete information and 
an explanatory booklet, “The 
Heart of Any Dry Cleaning 
System Is the Filter,” can be 
obtained from Vic Cleaning 
Machine Company, Minneapo- 
lis 3, Minn. 


Larger Milnor Washer 


Norvin L. Pellerin, president 
of Pellerin Milnor Corporation, 
has announced the new 1954 
Milnor 50-pound washer. 

The major change in the 
1954 mode) is the increased 
size of the cylinder, the new 
washers cylinder being 36 by 
18 inches, and a door of con- 
siderably larger dimensions. The 
50-pound washer is of heavy 
gauge stainless steel with a 
solid brass chrome-plated door 
with heat-treated glass to re- 
sist high thermal shock. It is 
available with manual, semi or 
fully automatic Miltrol flex 
ible sequence timer controls. 

Further information is avail- 
able from A. W. Walsdorf, Pel- 
Jerin Milnor Corporation, 8000 
Edinburgh St., New Orleans, 
La 


Diamond Summary 


A catalog insert reviewing its 
line of spec ialized detergents, 
sours and blues and outlining 
its technical services has been 
issued by Diamond Alkali Com 
pany. 

The following products are 
treated: three basic silicate- 
type soap builders, seven. sili- 
cated water-conditioning spe- 


cialty compounds, seven sours 
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and two blues. A capsule de- 
scription of each is given with 
recommended applications, ad 
vantages, percentage of alkali- 
nity, and sizes of containers in 
which the materials are packed. 
Supplementing this data is a 
jist of Customer services. 

Copies of this insert are 
available on request from Dia 
mond Alkali Company, 300 
Union Commerce Building, 
Cleveland 14, Ohio. 


Armour Fabric Softener 


Velva-Soft, a cationic fabric 
softener designed to prevent 
scratching or chafing — by 
starched shirts and to make all 
fabrics soft and fluffy, has been 
developed by the Industrial 
Soap Department of Armour 
and Company. The company 
also offers a merchandising kit 
to help laundries boost sales 
through the use of this product, 
which Is suitable for commer 
cial, self-service, institutional, 
diaper service and linen supply 
laundries. 

Velva-Soft is added during 
the rinsing operation. It re 
duces static, shortens shakeout 
time and makes articles easie1 
to handle and iron, thereby 
cutting production time. The 
product is also said to reduce 
dirt and grease penetration 

As merchandising aids Arm 
our has prepared counter cards, 
truck banners, bundle inserts 
printed shirt bands and 
gummed tape, radio spot an 
nouncement scripts and news 
paper mats. 

In concentrate form, Velva 
Soft is available in 40- and 425 
pound containers. The ready 
to-use liquid form is packed in 
30- and 55-gallon drums 

Further information is avail 
able from Industrial Soap De 
partment, 1355 W. 3ist St 
Chicago 9, Ill. 


Lucas Features Fabrit 


A new aid for mending torn 
materials in laundry and dry 
cleaning plants has been intro 
duced by Lucas Products Cor 
poration. The material, Fabrit, 
is available in 3-inch-by-72-inch 
rolls for commercial use. It is 








Customer's 
heart 

and 
pocketbook 


finer flatwork 
with ironer covers of 


ASBESTON 


Nothing pleases customers more than 
the smooth, fine finish which Asbeston gives 
to all your flatwork. It's a specially treated 
asbestos fabric that won't hold steam or 
get soggy 

So Asbeston irons faster, better. lt helps 
prevent wrinkling, gathering, and costly 


reruns for more efficient flatwork production 


Saves money, too. Made of natura) 


asbestos fibers, Asbeston resists scorching 


and weakening — \asts far longer than 


ordinary covers. So it keeps your ironers on 


the job—cuts down on frequent replacement 
costs and non productive down-time 
Yes, for customer-satisfaction and trve 


ironing efficiency, you'll find nothing's as 


good as Asbeston. Write today for names 


of fabricators 


ea ASBESTON® 
| -US.ROYAL 


UNITED STATES RUBBER COMPANY 


Textile Division 


UNITED STATES RUBBER COMPANY 


4230 Avenve of the Americos 


Rockefeller Center, New York 20 NY 








The world’s only method of invis- 
ible marking, National's FANTOM- 
FAST, now has an offspring . . . The 
Fantom-Bantam unit! Ideal for shirt 
identification and bachelor bun- 
dies, a must for the small foundry. 
Manually operated; contains 6 type 
wheels, each with full alphabet and 
numerals 0 to 9. Characters about 
twice as big as regular black ink 
has its own 


marks. Every plant 


symbol, 


MARKING MACHINE 





o-C 27 8 oO UF 


4026 CHERRY STREET © CINCINNATI 23, OHIO 


pressed on quickly with a hot 


iron to repair torn shirts, sheets, 
dresses overalls, uniforms, lin- 
ens, aprons, et« 

Designed to mend in a nearly 
Fabrit is a 
fabric that 


inv isible 
plastic 


manner, 
reinforced 
comes in 10 sunfast and water- 
fast colors. It is said to stay in- 
tact after many laundry and 
drycleaning applications and is 


packaged in a window-type 


carton that serves as a handy 


dispenser 
Further details can be ob 
Products 


Ave . 


tained from Lucas 


Corporation, 3539 Seiss 
Toledo 12 Ohio 


Ames Package Boiler 


Ames Iron Works, Inc., has 


announced a new “pocket-sized” 
package boiler 
in the low price range, Called 
the Model TP steam generator, 
it is available in 
from 15 to 60 hp. (15 to 200 
pounds firing with 
light oil, gas or light oil-gas 
combination. Suitable for 
in small laundry or drycleaning 
plants, Model TP is 71 inc hes 
long 35 inches wide and 54 
inches high, The new units 
provide flexibility by permitting 
later addition of units should 


automatic unit 


seven SIZES 


w.p.) for 


use 


capacity 
These generators are built in 
accordance with ASME and 
National Electrical Codes and 
carry the Underwriters’ Labora 
tories label 
Complet« 
by requesting Specifications Bul 
letin No. (P-L from Ames fron 
Works, Inc., Oswego, N. Y. 


requirements increase 


details may be had 


Washroom Aid Offered 


Philadelphia 
pany, manntacturer_ of 
silicate laundry 
PQ soluble 
nounced publication of 
Sheet No 49 in its 
“Question and Answer Book of 
Washroom Practice.” The sheet 
‘How Can I Rejuve 

Silicious Zeolites?” 


managers operating 


Com 
Metso 


detergents and 


Ouartz 


has an 


Dati 


series 


silicates, 


cise usses 
Spent 
Laundry 
synthetic silicious zeolite water 
softeners and accustomed to the 
salt-bath regenerat 


nate 


practice ot 


information 
restoring or 


find the 
further 


will 
for 


ing 
useful 
rejuvenating broken down sili- 
cious zeolite 

The data sheet with a table 
for calculation of cubic feet of 
zeolite in popular-sized soften- 
ers, simple directions for rejuve- 


nating, and =  imstructions for 
washing dirty zeolite beds is 
available from Philadelphia 
Quartz Company, Public Ledger 


Building, Philadelphia 6, Pa 


Ingersoll-Rand Compressor 


A packaged air compressor 


in the 75-100 hp. range that is 
said to approach the good effi 
ciency and economy of [arger, 


slow spec d 
intro 


powerful, 
has 


more 
compressors 


duced by Ingersoll Rand Com 
pany. Known as the PHE, the 
new machine is an opposed 


balanced design 
direct-connected 


been 


cylinder 
driven by a 
induction motor. It is a pack 
aged, ready-to-run, heavy-duty 
unit arranged in single or multi 
The 
unit 


stages basic design i 
two-stage for 80 to 
p.S.1. but other cs linder ar 
rangements are available for 
higher pressures or for pump 


sa 
125 


ing vacuums 
Additiona) 


this new compressor is avai) 
able from Ingersoll-Rand Com 
pany, [1 Broadway, New York 


4, N. Y., or from the company’s 
branch offices. It is described 


in Form 3155 


Unit Wash Adds Large Unit 


information on 


A new 200-pound 
unit is the latest addition to the 


capacity 


washer-extractors pro 
Unit Wash Corpora 
It com 
and 
the 


line of 
duced by 
tion, Plainville 
bines washing 
shake-out and 
company s exe lusive 
rib design. The 
requires less than 45 minutes 
out 8 min 


Conn 
extracting 

features 
washboard 
washing cycle 
extraction and shake 
utes 

An illustrated 
describes this mode) 
others in the Unit 
Is ay ailable from the company 
Included is a summary of th 
operations performed in 
The bulletin also 


bulletin that 


is wel) as 


WV ash line 


three 
a single unit. 
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for 


washer-extractor 


contains specifications 
Unit Wash 
models ranging from 50 to 200 
pounds capacity and a sum- 
mary of annua) savings that the 
company maintains are possible 
with its units 

The manufacturer points out 
the following features: elimina- 
tion of wet floors, space saving, 
and no need for extractor hoists 


or ether machinery 


New Cash Register 


A new cash register, the 
“51”, has been introduced by 
The National Cash Register 
Company . 

This unit 
no motor bar; it operates at the 
touch of any of the “depart- 
ment” keys. Customer count by 


important 


has no lever and 


department is an 
feature of the machine, At the 
end of the the register 
shows how people made 
a purchase in each department, 
not how many individual items 
were sold, Dividing this figure 
into the dollar sales for that de- 
partment furnished by 
the register) gives the average 
The 
up a 
immediately 

Further information is 
able from the manufacturer at 
Dayton 9, Ohio. 


day ° 
many 


(also 


designed to 
department 


“OL is 


slow 


sale 


show 


avai) 


New Fur Cleaning Process 


Reliable Machine Works, 
Inc., has developed a new fur 


cleaning process using K-10, a 


spec ially impregnated com- 


pound, and Clean-N Glaze, a 
creamy white liquid. The proc- 
ess is said to simplify fur clean 
me with savings in time, money 
and labor. 

The new methad has the fol 


lowing features: cleans fur and 


lining at the same time; glazes 


need for iron 


repellen« VY; 


furs, 
Ing; 
eliminates the need for solvents 
and Cl\ean-N -Glhaze 
is designed to be sate, nontoxit 


well as 


THAT zes 
adds water 


dete rgents. 


and nontlammable “AS 

economical, 
Additional (aformatian mas 

be obtained trom Reliable Ma 


chine Works, Inc., 238 Eagle 
St.. Brooklyn 22, N. Y. 


New Orycleaning Press 


aid 


A new alr operated dryclean 
Ing reported to be 20 
percent faster in operation, has 

The 
Inc., 

Syracuse, 
faster steam 
operation 


pres 


pre SS, 


Pros 


2131 


been announced by 
perity Company, 

9171 Erie Blvd. E 
N. Y. Said to have 
ing, quicker head 
and graduated 
sure, newest 
EZD 
form 
drying. Bottom steam is manu 
ally operate d and controlled 


instant, 


this 
mode l 


vacuum to 


Prosperity 


unl 
faster 


incorporates 


insure 


G-E Offers Plastic Table Surfacing 


Genera) Electric, Pittsfield, 
Mass., has developed Textolite 
plastic surfacing, designed to 
provide smooth, attractive and 
easily installed surfaces that are 
especia)ly suited to wrapping 
tables and counters. 


The installation pictured 
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above made by Harvey 
Davis on the wrapping table at 


his drycleaning plant in Coshoc 
ton, Ohio. The Textolite top 


old 


Davis 


was 


composition 
aided by a 


replac es an 
board. Mr 


handyman, made the installa 
tion. 





H 


os 


rue New LANE carazoc NO. 4 


Gives you all the data you need to select the finest canvas 
baskets, hampers and trucks for your laundry or dry clean- 


ing operation. The sixteen styles most popular in the dry 
cleaning and laundering fields are illustrated and described 
fully. The new catalog includes such outstanding Lane 


items as the Style 69W Elevated Washroom Truck shown 
below. 


Look into STYLE 69W Elevated Washroom Truck 


for Dependable service at low cost 


BECAUSE: 

® Plasticized Lane duck body — 
Jong weoring ond permanently 
watertight 

@ Patented spring steel basket 
frame resists bending—lightest 
strongest and longest lived of 
oll frames, 

@ All-rubber 
around bronze, 
bearings — minimum wear, no 
maintenance 

® Avoiloble with or without in- 
Sagnet Gams Nese SEND TODAY FOR YOUR FREE COPY OF 

@ 3652 THE LANE CATALOG No. 4 


LE 


W. J. LANE & BROS,, INC, Poughkeepsie, New York 


Please send me my tree copy of 


the Lane Catalog No. 4 


» 


wheels moulded 
self-lubricating 


Clip the coupon below 


TRADE MARK 


Nome 


Company 


Address 


Town 


ttl i ee 


My distributor is 


tee ewe @e ewe eee eee ee ee eee 








from the 


ALLIED TRADES 





Low-Budget Group Promotion for Washette Owners 


A low-cost 


plan has been 
rue Nationa) 
Washette Owners, a new organ 
ization of owners ol 


Washette machines 
tlre 


our o) a 


sales promotion 


formulated by 


Association — of 


Ove or 


The 
“ hic hi 


group of 


more 
vim oof association 


grew sma)) 


independent ne ighborhood op 
erators in the Dallas area 
lower advertising costs and step 


is to 


up effectiveness through coop 
erative planning and volume 


pur hasing 
An booklet ex 
plaining the aims and methods 


introductory 


of the association has been pre 
pared by the Dallas group. 1t is 
currently being mailed to pros 
pective members throughout 
the nation, Sample advertising 
pieces and an applic ation agrec 
included. On being ac 
the 
Threw 
sizes of member 
Che 


volume ol} 


ment are 


cept d hy 
offices tha 
oered voret 
subs« ription 
the 


assoctalion § 
ya mber ws 
ship size is 
determined by 
himonthls 
that the 
during bis one-year subserip 
tion. The price of this subserip 
tion is the only the 


advertising pieces 


member wishes to use 


cost to 
member 

In addition to the 
tising pieces per month (they 
direct handbills 
calendars, mem 
decals a 


sample Ss 


two adver 


inchack vail 


stuffers et 
bers window 

membership certificate 
ol radio and newspaper copy 
the 


assoctla 


recetve 


©Opy of 


che 


monthly 
Bundle 


and a 


“Wash 


S86 


tion’s magazine. A)) advertising 


} 
pleces are indis idualized, DCAT 
addre SS 
are 


ing the member's name 
and store slogan, Prices 
kept low through volume print 
mig 

The association contract does 
not bind members to the 
Jacturer of Washette machines 
or to any other outside organi 
zation, The se)} 
supported and all officers are 
members The 
bers believe that the associa 
tion will be 
promotion for the independent 


When 


success of the Dallas group 


mann 


association 1s 


founding mem 


a real aid to sales 


rm ighborhood operator 
rhe 
is carried to the national Jevel, 
aceording to the association, it 
should prove that the Nationa) 


Washette Own 


ers 0S a the 


problem ob} how to maintain a 


advertising 


Association of 


sound answer to 


low -cost 
that gets results 


program 


Swift Promotes Laundries 


A daily audience of 2.506 OOO 
housewives fistening to Don 


MecNeill’s “Breakfast Club” 


radio program on May 25, June 


7 and 2) were urged to send 
their their 
mM ighborhood faundry, 


favorite 


Martha 
for 


Chicago, a 


w ashing to 


Logan, home economist 


Swilt & 
sponsor ol the "Breaklast Club if 


a commercial on Swift's 
with the following 


Company, 


closed 
products 


statement 


“The Jaundries Ao such a 


beautiful job with blankets and 
curtains, and so inexpensively, 
that its almost foolish to do 
them yourself. Your laundry will 


clean, mothproof and return 


your winter blankets a)) sealed 
for summer 
As a matter of 
a lot of time 
sending al) 


and reacly storage 
in the closet. 
fact, you can save 
and by 
washing to your Savorite neigh- 
thes« 


fuss your 


borhood laundry during 


busy days.” 

Swilt & Company, a leading 
supplier of soap for commercial 
laundries, has taken this step 
in the belief that active, aggres 
sive promotion of the idea of 
the laundry 
laundry 


out 


business 


can 
and 


sending 

stimu)ate 
is a necessary step in combat- 
ting the 
ing the 


own laundry. 


steady 
housewife to 


promovvion urg 
do her 


Unipress Declares Dividend 
fra C, Maxwell, president of 
Che Unipress Company, Minne- 


apolis, manutacturer of Jaundry 


power presses and related 
equipment, has announced that 
the board of directors has de- 
clared a dividend of $5 a share 
the common — stock 
9 
March 31, 


about 


out- 
1954, 


July 1, 


on 


standing at 
payable 


)954 


on or 


Gibra)tor Nomes Lynch 
Gibraltar 
announced the appointment of 


John P. Lynch & Company, 
Angeles and San Francisco, as 


Fabrics, Inc has 


{ AY 


its distributor in that area 

The complete line of Gibral 
Fabrics includes the new 

duck) flatwork 


Resintex nylon 


lar 
Datex 
lroner 


(Dacron 
covers 
press cloths, nylon shroud line, 
nylon flatwork 
ironer tape and nylon Yatwork 
ironer Catalogs and in 
formative fiterature may be ob 
tained from Wallace Forman, 
Gibraltar Fabrics, ‘nc 2236 


Pitkin Ave., Brooklyn 7, N, Y, 


nets nylon 


4 ords 


Risdon Appoints Roberts 
The Risdon Manufacturing 
Company, Naugatuck, Conn., 
has announced the appointment 
of J. Everett Roberts as South- 
ern sales representative for its 
Wire Goods Division. Mr. Rob 
erts, who lives in Charlotte, 
N. C., will promote the sale of 
laundry pins, safety pins, 
straight pins and accessory 
items to the laundry and dry 
cleaning trades, His coverage 
will include the states of Mary 
land, Virginia, Tennessee, North 
and South Carolina, Mississippi, 
Alabama, Georgia and Florida. 


Cowles Promotes Johnson 


RAY G. JOHNSON 


Ray G. Johnson of Cowles 
Chemical Company, Cleveland, 
has been promoted to the newly 
created post ot 
of the laundry department, ac 
cording to W. Jj Schleicher, 
manager of the department 

Mr. 


associated with 


sales manager 


who has been 


Cowles Sor over 


fohnson, 


five years, has been assistant 
manager of the laundry ce part 
ment since July 1953, The new 
position will give him = full 
authority, in the field, to make 


decisions dealing with laundry 


department personne\ anc poli- 


cies, Mr, Schleicher said, 


Colgate, Jersey Group, Acme Morkets Promote Laundries 


New Jersey prosessiona) Jaun- 
dries have completed a success 
ful large-scale promotion to de 


velop new laundry customers 


In an industrywide operation 


the Jaundries tied in with a 


leading supe rmarket chain, 


American Stores Company 


in the advertising-sup 
reached 


{< iit 


ported contest which 


STARCHROOM LAUNDRY JOURNAL 





Callaway’s Knitted Nylon Callanet 


1s 


the ORIGINAL net 


... admittedly 





the best 


and 


longest-lasting! 





- bad -up pinning. 


Actual size, open mesh. 6 
ie ALLANET—Mfirst and finest! 


Ca))away Jed the held with the first knitted nylon 


\aundry net. And Callaway continues to lead with 


PROFIT BY THESE SUPER the finest net in the business. Callanet 1s more eco- 
CALLANET FEATURES! nomica), more efficient, more durable! 


1. Streamlined, lightning-fast pinning. Callanet may have been imitated, but i's 
2. Day-light mesh that won't "'fog-up"' — ’ 
lintless. 
3. Free passing of insolubles. 
4. Suction action—cleaner, whiter loads. 
5. Wider opening—easier loading. Callaway representative 
6. Faster dumping without reversing. 
7. Low absorption—very little to 
extract. 
8. More pounds per wheel—bigger pay LAW, 
loods, - ~ 
9. Labor saving . . . time saving . .. TALL 


Space saving. 
5. P On, 
. long lasting—dollar saving Reg. U, 5, Pat, On 


aoe Callaway Mills ie. 


. Available in solid colors. 


never been duplicated, So use the ORIGINAL — 


order Callanet. Get a)) the facts... see your 


SALES SOLICITOR 
295 Fifth Avenue, New York 16, N.Y. 


54 * Boston Ll + Detroit t+ Atlanta * San Francisco 4 
Los Angeles )2* Akron 3 * Dad\as 7 
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1,250,000 residents in news- nical service division, Colgate- 

paper insertions alone. Colgate- Palmolive Company; R oO. 

Palmolive Company coordi- Trowbridge, manager, indus- 

nated the promotion. trial sales department of Col 

Shoppers in Acme super- Bate Mr, Buckelew; J. M 

markets were asked to fill out Nykiel, _ sales manager, and 

{ an entry blank telling why they }). N. Gilvey, promotion man- 

*There’s an AJAX made to \ liked to shop there. Each en- 4&ef, both of the industrial 


fit your needs — Write now trant was also reguired to list sales department of Colgate. 


for full information, her name, address and _tele- 


phone number as well as Keever Names Hackworth 
whether she used a professional 
laundry, the items she most dis- 
liked to wash and iron, and 
: choice of professional laundry 
WESTERN LAUNDRY PRESS CO. if she should be a winner. Par- 
ticipating laundries offered over 
611 South 5th West - Salt Lake City 4, Utah 5 500 weeks of free service as 
prizes. In addition to heavy ad- 
vertising support by Acme, 


there was a coordinated effort 

by laundry drivers and plant 

BOCK workers, Acme personnel and 
Colgate field salesmen. 

EXTRACTOR | vcecssiixy to Harold Bucke 

’ lew, executive secretary of the 

Insist On A Bock New Jersey Laundry and 


and Cleaning Institute: “This unique 
You Will Have The Best promotion is one of the first 


We have made Extractors times the professional laundries 
Exclusively For 35 Years have had a contest so directly 
tied in with their needs. Through = The Jatest addition to the 
the entry blanks, we learn the le . . . 

‘ ” ” ” sales-service staff of Wheat 
Sizes 15” 17” 20° favorite professional laundry of Products Division of the Keever 





E. T. HACKWORTH, JR. 


each of thousands of local resi- Starch Co.. Columbus. Ohio. is 

dents. And our routemen have fF, T, Hackworth, Jr. His terri- 

BOCK LAUNDRY MACHINE C0. been given a potent sales argu- tory will be the Ohio-West Vir- 
TOLEDO 2, OHIO ment in that they are told what ginia area. 

items these people most dislike Mr. Hackworth will work 


to wash and iron. with laundry jobbers handling 
Leaders in this project are Satinette Starch and Standard 











BULLDOG LINE - & Ars shown, left to right, in the Sours. Prior to his recent term 
di photo on page 86: Richard of service in the Army, Mr. 


Metal Press Pads a > | | Corby, president, New Jersey Hackworth attended the Uni- 


Laundry and Cleaning Imsti- versity of Kentucky and Ohio 


© FLAN-L-TEX tute; RK, W. Boedecker, tech- State University. 


METAL PRESS PADS 


Benwall Produces 50,000,000th Net 


© ASBESTEX COVERS 


® BULLDOG NYLON PRESS COVERS 


© MET-L-FLAN TOP PADS 


XxX. S. SMITH 





TAG-O-LECTRIC TAG-0-MATIC a 


With AUTOMATIC PIECE COUNTER 
4 


The economy machine for 
Makes, marks, power | cleaners, Makes, marks ond et 
staples temporary iden- stacks tags. LIKE tags for all B 


tification tags end orders 


counts pieces in one ’ ENWALL’ 
see | cme OP eee esby | 


Makes tags up te 10 
le or double stapli 
> Models oduprebie to oN cherecters 
laundries and cleaning — 
J plants. sareurs murs A - | Goan 044K The executives of Benwall recipient of this net may re- 


¢ hp ent ten ea ined comes Manufacturing Company, Inc., turn it to his jobber and re 


\N RIBBON-RITE |\ ~ operational guarentee for fF) Brooklyn, N. Y., recently an- ceive a free gross of similar 
mi ms gt  aicadiae Tan-O-tecties and oo nounced production of the nets. A duplicate of this fifty 
an, sharp, - \ . 

tibbonized marking No 

inking grief. Alweys 


ready for use. 


company’s fifty millionth net. millionth net will also be in- 

TAG-O-LECTRIC STAPLES To commemorate the occasion cluded in a gross of Pioneer 

Sapam ata ad Nat Forman, president, Murray nets and can also be returned 
power, ision , ’ pas 

— Greenwald, secretary-treasurer, for a free gross. These nets will 

Write for Free Booklets on TEMPORARY IDENTIFICATION and Walter A. Mcintire will be identified by the insignia 


TEXTILE MARKING MACHINE CO., Inc. pre distvel pin | place this net in a gross of the “Benwall’s 50,000,000th Net.” 


company’s Pilgrim nets. The Since its founding 10 years 
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ago, the company has expanded 
and now makes a comp)ete )ine 
of nylon nets of 260 denier 


yarn for laundries, 
covers and pads, Dacron cov- 


asbestos 


ers, nylon tape, feed ribbons, 


folder be)ts, canvas coversion 


belts to replace outside aprons, 


2- and cord and 


belting in rolls for Satwork 
irons, nylon press cover;rs, nylon 
press cloths in rolls, 


shroud line and nylon felt for 


presses 


3-ply nylon 


ny lon 


Diamond Announces Personnel Changes 


WILLIAM H. EVANS 


Appointment of William H 
Evans as a vice-president of 
Diamond Alkali Company, 
Cleveland, has been announced 
by John A. Sargent, president 

At the same time four other 
promotions were announced; 
John W. Mantz, assistant gen- 
eral manager of the Painesville 
(Ohio) plant, becomes general 
manager of the newly 


Silicate, Detergent, 


created 
Calcium 


JOHN W. MANTZ 


Division; L. T. Welshans, tech 
nical director of the Painesvilk 
plant technic al staff, is general 
manager of the Cement and 


Coke Division; C. R. Brown 


manager of industrial relations 


at the Painesville plant, moves 
up as assistant works manager 
succeeding Mr. Mantz; Robert 
MeConuell, who has been Mi 
Brown's assistant, will become 
manager of industrial relations 


Cowles Chemical Holds Sales Clinics 


The first two in a series of 
clinics for the laundry depart- 
ment of Cowles Chemical Com- 
pany, Cleveland, have been held 
at the company’s offices Wil- 
liam J. Schleicher, department 
manager; Ray Johnson, newly 
appointed manager, and 
Robert V. Finch, manager of 
the laundry laboratory, led dis- 
cussions on Cowles’ products, 


sales 


service problems and sales. 
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Those attending the first 
meeting (upper photo) were, 
left to right, first row: Warren 
V. Peterson, Joe D. King, Bob 
Finch, James Berke Second 
row: Bill Schleicher, Robert 
Stevenson, Robert Lang, Francis 
Dusek and Ray Johnson 
Attending the second clinic 
were (lower photo - clockwise 
around the table: Bob Finch 


Walter Brawner, Frank Otto, 


Lhe an Electranie 


_ ee 


FORMULA CONTROL 


~~ 


Prevents Auman 


PDP LOLOL 


ee a dl 


Error tn your 


Waehvoos 


Saves “Time and 
Tlonceg- 7ucreacce 


PRODUCTION AND PROFITS 


Complete, only $165 F.O.B. Chicago 


Air Filter Included 


or write for Free Demor 


FORMULA CONTROLS, Inc. 


612 W. 


26TH STREET 


« CHICAGO 16, ILLINOIS 


. + » TO be so fussy with the finish of a 


shirt and still have it unwearable. 


It only takes 6 seconds to sew on a 
button—why leave yourself open to 


‘ 
customers 


lack of 


condemnation for 


such an essential part of a finished shirt. 


Install 


a Chandler Button Sewer. 


Write for details. 


CHANDLER MACHINE CO. 


Dept. © 


AYER, MASSACHUSETTS, U.S.A 











Ask Your Distributor 





for 
BOSTAG MARKING NEEDS) 





Genuine PEERLESS BEACON TAGS 
AB SOCK TAGS @ NON X L TAGS 
Korola CUFF FASTENERS 

ACE of SPADES Indelible Ink 

REDUX Indelible Ink Remover 
EZ-OFF Press Cleaner 
Bostag ATTACHING MACHINES for 


All Fully Guaranteed by PB and AB Tags 





BOSTON CLIP & TAG CO., 48 Grove St., Somerville 44, Mass. 





NO LINER NEEDED 


with GROSS STAR 
ALUMINUM GRID-PLATES 





Perfect heat and steam control are attained 
through the exclusive metal, vent-spacing and 
pressing surface of Gross Star Plates. No grid 
plate liner is needed with any press. 


up to 46" $14.85 
mushroom.. 11.00 
over 46" 19.25 
from your jobber 











GROSS STAR GRID PLATE: }u attr PD 


L. BEHRSTOCK CO 
1700 & STATE ST CHICAGO 16.1LL. OANUBE 6-6022 





56 Years Service to Laundries 


PROVIDING 


indelible Inks Metal Dies 
Linen Markers Pens 


EVERYTHING FOR SUPERIOR 


Marking of Linens, Uniforms 


Write for free booklet “‘Avold Linen Losses” 








COMPANY 


South Bend 23, Ind 


AND TAG 


Main and Guide Streets 


Clift 
Marshall 


Benson, 


Philip, William Arnold, 
Benham, S. Nelson 
Bill Schleicher 
Ray Johnson. 


Divco Meets With Dealers 


Diveo Corporation, Detroit 
manufacturer of home route de- 
livery trucks, recently played 
host to Diveo dealers. 

After a comprehensive tour 
of the plant, the dealers were 
addressed by Ray A. Long, 
George E. Muma, 
manufacturing; 


and 


president; 
vice-president, 
W. RK. Chapman, engineering; 
Roy 
director of sales; John Dee, sales 
manager Frank J. Messing, 
vice-president, parts and serv- 


H. Sjoberg, V ice-president, 


ice 

At the meetings the company 
announced a new line of six 
models of dairy trucks. The 
new Divcomatic automati« 
transmission, now in production, 


was also demonstrated. 


Hercules Names Biegner 
John E. Biegner has been ap- 
pointed district manager of the 
Synthetics New 
York area by Hercules Powder 
Del 


Department's 


Wilmington, 
Pau) 
remain in the 
special 


Company, 
He 
who 
York 
sentative until August 31 


SUuCC eeds 
New 


repre 


will 


office as 


Craig Names Jette 


Craig Supply Co., Durham, 
N. H., has announced the addi 
tion of John V. Jette to its sales 
force Mr Jette will 
plants in Maine, southern New 


cover 


Lefebvre, 


Hampshire and eastern Massa- 
chusetts. He has worked for 
Star Laundry and Dry Cleaning 
Company, Exeter, N. H., owned 
by his father 
during his college years served 
with Craig 
rebuilding 


and uncle, and 
recondi- 


equip 


part-time 
ioning and 


ment. 


Porter Succeeds Cole 


DAVID C. PORTER 


Berrien Eaton, president of 
Chemical and Dyestuft 
Detroit, has an 
nounced that Rotheus P. Cole, 


has retired from ac 


Cole Was ali 


Eaton 
Company, 


secretary, 
tive business, Mr 
the 
1S succeeded by 


employee of company for 
33 years. He 
David C. Porter, director of re 
search and development, as 
manager of the Dyestutt Di 
vision. Mr. Porter 
with Eaton for two years 


has been 


Virginia Association of Launderers and Cleaners, Inc. 
Chamberlain Hotel 
Old Point Comfort, Virginia 
August 30-31, 1954 


New York State Laundryowners Association 
Fall Conference 
Saranac Inn 
Saranac, New York 


September 24-26, 1954 


National Association of Institutional Laundry Managers 


Atlanta, 


Georgia 


October 14-16, 1954 


American Institute of Laundering 
Adanta Municipal Auditorium 


Atlanta, 


October 


Kentucky State Laundry 


Georgia 
14-17, 


1954 


and Cleaners Association 


Phoenix Hotel 
Lexington, Kentucky 
November 5-6, 1954 
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William Cain Glover, Sr., 
80, president of Bill Glover, 
Inc., Kansas City, 
died on June 26. For several 
years Mr. Glover had 
inactive in the 
ot his firm because of failing 
health 
Born in Americus, 
Mr. Glover entered the dry 
cleaning business in 1913 in 
Shreveport, Louisiana. — In 
1917 he moved to El Dorado, 
Kansas, where he invented 
and patented the clarification 
system for drycleaning equip- 
ment. In 1923 he became 
general manager of the Glover Sales Division of Butler Manu 
facturing Company. Mr. Glover founded Cleaning Specialties 
Inc., in Kansas City in 1935, and changed the 
pany to Bill Glover, Inc., in 1947. 
Bill Glover, Sr., strove constantly for 
techniques in the drycleaning 


Missouri 


been 
management 


Geor Zila, 


name of the com 


improvement of the 
and laundering field. As inventor, 


salesman and manufacturer he was known and esteemed 
throughout the two industries. 
Survivors are his wife, Mrs. Merle K 
C. Glover, Jr., vice-president and general 
Glover, Inc Mrs. C. A 


ley Catewood of Americus, Georgia. 


his son, William 


manager of Bill 
and Mrs. Dud 


Glover 


and two sisters, Earnest 


9, treasurer of Drake Supply Company, 
died recently. He joined the firm of 
and dairy 1941. Mr. Heeger 
was president of Foote’s Lake Pleasure Club and past president 
Masonic 
Club. Sur 


Andy J. Heeger, 
Inc., Evansville, 
laundry, 


Indiana, 
drycleaning suppliers in 
of Eagles Lodge. He was also a member of Evansville 
Lodge, Shrine, Scottish Rite and Evansville Athletic 


viving are his wife and four sisters. 


Edward J. Hogan, head of Model Coat & Apron Supply 


Pittsburgh, died recently. Mr. Hogan was a past presi 
dent of the Linen Supply Association of America 


Company, 


Mrs, Edith MacKenzie, 77, chairman of the board of Tolman 
Laundry, Washington, D. C., since the death of her husband 
seven years Mac Kenzie also took an ac 
tive part in work for the Home for Incurables and Children’s 
Hospital. She 


ago, died recently. Mrs. 


is survived by two sons, a daughter and a sister 


Gottlieb Schrepple, former operator of Schrepple Laundry 


Ashland, Pennsylvania, died recently 
New Jersey. 


at his home in Vineland, 


Lowell K. Smith, 47, president of Central Overall Laundry 


Corporation, Hawthorne, California, died recently. His wife, a 
son and a daughter survive. 


John W. Stanley, 83, 
Company, New York City, 


several years 


John T. Stanley 
after an illness of 


vice-president of 
died on June 13 


George H. Willard, Sr., president of the Manchester Coat, 
Apron and Towel Supply Company and New Model Laundry, 
Manchester, Connecticut, died on June 9 of a heart attack. Mi 
Willard was a past director of the Connecticut Launderers & 
Cleaners New England Linen 
Supply Association. He is survived by his wife, three sons, John 
E., George H., Jr., 
Arthur F., and a daughter. 


Association and a member of the 


associated with their father in business, and 


W.H. Williams, 75, former operator of a laundry in Wash 
and a drycleaning establishment in [Indianapolis 


Independent Order of 


ington, Indiana, 
died recently. He was 


Odd Fellows 


a member of the 
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RUGGED, DEPENDABLE, EFFICIENT 
STAINLESS STEEL 


WASHERS and EXTRACTORS 





NO COSTLY BREAKDOWN 
DELAYS 





LOWEST OPERATING COSTS 





A RANGE OF SIZES AND 
TYPE TO FIT YOUR 
REQUIREMENTS 


@ Manufacturers 


@ Rebuilders @ Engineers 


AC UMMINGS-LANDAU 


LAUNDRY MACHINERY CO., INC. 


305-17 TEN EYCK ST. i tele] ¢2 4. Aaya. ln & 
TEL. HYacinth 7-1616 CABLE ADDRESS: "'CUMLAMAC"’ 





@ Designers 


THIS FAMOUS TAG 


GIVES YOU POSITIVE AUTOMATIC 


MECHANICAL CHECK FROM 
BREAKING TABLE TO DELIVERY 


Foolproof speedy identification— automatically! 


Cuts loss claims, cuts labor costs, speeds 


Flexible 


Key-Tag identification 


your whole operation Fits your 
present system 


systems for every plant 
WRITE FOR DETAILS AND PRICES 


THE KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE. + CLEVELAND 3, OHIO 


for every service 


The code-lock tag fits 


only one assembly arm 
THE CORRECT ONE! 








used by 
LEADING LAUNDRIES 


and DRY CLEANERS 


BLACK, INDELIBLE INK 
GREATER INK SUPPLY 

WON'T WASH OUT 

WON'T ORY OUT 

DARKER, CLEARER MARKINGS 
WRITES SMOOTHLY ON 
FABRIC OR PAPER 
OIsPosAsLe MO REFILLS 


HUNTING 


FUGITIVES 
AND STRAYS! 


Thru your Jobber or write direct giving 
SAMUEL TAUBMAN &£ CO. 1 West 34th St. Dept S. New York 1 NW OY 


FOR 


jobbers name 




















CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, 
10¢ a word for subsequent, 
Help Wanted and Situations Wanted ods 5¢ ao word for first insertion, 4¢ 0 word for each subsequent, 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


or bold face type 15¢ a word, first insertion, 





consecutive insertion of the same ad. Advertisements set in capitals 


Minimum charge—$2.00 (new or repeat). 
consecutive 


consecutive insertions. 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders, Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


SITUATIONS WANTED 





TO BUY OR SELL A LAUNDRY, DRYCLEANING OR RUG CLEANING 
BUSINESS IN NEW YORK, NEW JERSEY, CONNECTICUT OR PENN- 


SYLVANIA. CONTACT RICHARD J. MULLER, Lic. Broker, 89-16 184th 
S&t., Jamaica 3, N. ¥. Republic 9-3016. 472-2 


Rug Cleaning Plants in 


For Sale—Laundries, Drycleaning Plants, 
New Jersey, Connecticut, 


Metropolitan N. Y. C. area, Westchester, 
Pennsylvania, Jf interested in buying or selling, contact J, B, KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 8-3291. 9653-2 


BUSINESS OPPORTUNITY: Owner of two laundries and one drycleaning 
plant must sell these plants located in Midwest community of 60,000. 
One laundry and one drycleaning plant equipped with latest and most 


modern equipment, the other plant has fair eq t. Gross b 

annually exceeds $170,000, Priced to sell quick as owner must cone 
on doctor's orders to retire from business. These plants will pay off in 
less than five years with present business. This b ity is 
well worth your investigation to make an offer, Owner will carry unpaid 
balance. ADDRESS, Box 582, STARCHROOM LAUNDRY JOURNAL. -2 








FOR SALE: Laundry and drycleaning plant, 75 miles north of Sacra- 
mento, Calif. Trucks operate throughout the county, fixed revenue from 
commercial accounts equals 35‘ Equipment like new, two boil 
ert. Owner wishes to retire after 34 years, Annual gross $100,000, Price 
payment $55,000. Modern block building may be pur 
ADDRESS, Box 588, STARCHROOM LAUNDRY JOUR- 


NAL. 2 
Owner retiring, Fine BUILD- 


ING, {fair equipment, excellent Southern California location, Doing over 
$500,000 annually. A REAL OPPORTUNITY for someone. ADDRESS, Box 
589, STARCHROOM LAUNDRY JOURNAL, -2 


of gross 


$80,000, down 


chased or leased 


will give excellent terms to right parties. 


drycleaning and rug cleaning plant in western New 


FOR SALE: Laundry, 
buildings, 


York State. Completely equipped with much new equipment, 
land and plenty of room for expansion. Reason for selling is ill health 
ADDRESS, Box 601, STARCHROOM LAUNDRY JOURNAL. -2 


drycleaning and storage plant. Located in southwest 
direct labor cost 19° 1953 sales 
trucks in good 


Modern laundry, 


lowa. 65 
over $200,000, 


cleaning and 35° laundry, 
can be increased, All equipment new, 


condition. Profitable business, will stand investigation. Established over 
42 years. Owner's death reason for sale. ADDRESS, Box 644, STARCH- 


ROOM LAUNDRY JOURNAL, 2 


For Sale: Sma)) laundry and drycleaning plant in the heart of Magic 
Valley, Idaho, Established over twenty years, modern equipment, For 


complete details and terms, write Buhl Laundry & Drycleaners, Buhl, 
Idaho 636-2 


For Sale; Small family laundry in stable Midwest town. No unions. Must 
se)) immediately. Reasonable down payment and balance on long terms 


fo responsible party, ADDRESS, Box 637, STARCHROOM LAUNDRY 
JOURNAL. 2 


For Sale: Laundry and drycleaning plant located in northern Minnesota, 


in progressive and growing city. Plant well equipped with new machin- 
ery. Firm long established. Reason tor sale: owner unable to devote full 


time to business. ADDRESS, Box 655, STARCHROOM LAUNDRY JOUR- 
NAL. 2 








SUEDE ANO LEATHER SERVICE 





refinishing. Hun 
Try our 
customer 


redyeing, 
Open account 
regular 
St., Davenport, 
654-13 


Wholesale leather and suede cleaning, 
dreds of satistied customers in every state. 


exclusive DAVOTEX process. You will become a 
C.0O.D. CLEANING & DYEING CO., 1430 Harrison 


lowa. 


92 


TOP-FLIGHT EXECUTIVE on a dead end street is looking for a position 
that will give him an opportunity to use to its fullest scope his twenty 
years experience in domestic and commercia) laundry and drycleaning 
Thoroughly grounded in the best production methods, quality control, 
cost accounting and sales. His experience in plant reorganization and 
layouts is a valuable asset. Education and personne) record of the best 
Will consider only a plant that can use his capabilities to their fullest 
ADDRESS, Box 610, STARCHROOM LAUNDRY JOURNAL, 5 
LAUNDRY MANAGER, age 31, institutional and 


commercial. Hospital laundry preferred. References can be furnished 
Married. ADDRESS, Box 657, STARCHROOM LAUNDRY JOURNAL. -5 


Laundry SUPERINTENDENT, competent, dependable, 20 years experi 


ence. Good labor relations, co-operation, age 42, married 2 years, uni 
versity. Seek permanent position, large plant or medium-sized or small 


ADDRESS, Box 642, STARCHROOM LAUNDRY JOURNAL. 5 


10 years experience, 








PARTNERSHIP WANTED 


HARD-WORKING YOUNG FAMILY MAN WISHES TO BECOME WORK- 
ING PARTNER IN GOING STEAM LAUNDRY OR STEAM LAUNDRY AND 
DRYCLEANING PLANT. HAVE SOME CAPITAL. ADDRESS, Box 646, 


STARCHROOM LAUNDRY JOURNAL. 9 











HELP WANTED 


WANTED: SUPERINTENDENT IN A LAUNDRY DOING $250,000 A YEAR 
IN A GROWING CITY OF 40,000 POPULATION. MUST BE ABLE TO 
PRODUCE QUALITY WORK AT A REASONABLE COST. MUST HAVE 
SOME KNOWLEDGE OF THE MACHINES. GOOD HABITS ARE RE- 
QUIRED. IF YOU DRINK DO NOT REPLY. ADDRESS, Box 631, STARCH- 
ROOM LAUNDRY JOURNAL. 7 











SALESMEN WANTED 





the laundry, linen 


SALESMEN—Must be thoroughly experienced in 
service and institutional laundry field, Lifetime opportunity for good 
Write complete details. Thermopatch Corporation, 2432 Grand 


men. 
New York 58, N. Y 489-14 


Concourse, 


Salesmen wanted: Can use two to three men on West Coast with follow 
ing among drycleaners and laundries, to sell a complete line of textiles 
on commission basis, No objection to handling a non-conflicting allied 
line. State experience and background. Write to: ADDRESS, Box 658, 


STARCHROOM LAUNDRY JOURNAL. -14 








BUSINESS SERVICE 





DIRECT MAIL ADVERTISING tor cleaners-launderers that gets new busi- 
ness at low cost, Write for free samples. Reba Martin Advertising, 4201 


N.W. 2nd Ave., Miami 37, Fla 607-10 








PLEATING PATTERNS 
DO YOUR OWN PLEATING with an EISINGER PLEATING OUTFIT, Pleats 


garments without the use of expensive equipment. Easy to operate. Write 
for details. FRANK EISINGER, 783 Southern B)lvd., Dept. S., Bronx, New 


York 55, N. Y. 6))-22 
SPECIAL PLEATING PATTERN OFFER :—36” Sunburst Accordion Pleating 


Pattern ONLY $7. Regular catalog price $14. FRANK EISINGER, 783 


Southern Blwd., Dept. S., Bronx, N. Y. 55, N. Y. 612-22 
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REPAIRS — PARTS — SERVICE 


MACHINERY FOR SALE 





REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers, rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 

1228-37 








CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. 
CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROBINSON 
3240-38 








PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Hartford and 
Washington. 201-27 





Bulletin for the laundry and 


Accountants and Management Consultants, Boston, 








FLEXIBLE STEAM HOSE 





FLEXIBLE STEAM HOSE :—Replacements for all makes and models of 
pressing machines. Immediate delivery, FLEXIBLE STEAM HOSE CO., 


5317 Niles Street, Skokie, Illinois. 504-40 


POWER PLANT EQUIPMENT FOR SALE 











54x 216 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 


STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM 
LANDAU Laundry Machinery Co., 
.. ¥. 


CUMMINGS- 
Brooklyn 4, 


9953-36 


AT 100 POUNDS PRESSURE. 
305 Ten Eyck Street, 


PACKAGED BOILER—125 H.P. GAS OR OIL. Bought new, run only 
few months. ADDRESS, Box 653, STARCHROOM LAUNDRY JOURNAL. 
“36 


1—100 H.P. horizontal return-tube boiler, 125 PSI, 7 years old, equipped 
to burn #5 heavy oil. This boiler is complete with induced draft fan 
blowing device, electronic eye and every conceivable safety device 
This boiler located Baltimore, Md., guaranteed to be in first-class operat 


ing condition with insurance certificate. The first $3,500 gets it, where 


Inc., 4012 Belle Grove Rd., Baltimore 25, Md 
633-36 


is, as is. Courtney Cleaners, 


controls, new 
Chillicothe, 


tuyeres 
Ohio 


656-36 


stoker, 
Langs, 


20 H.P. Leffel Scotch boiler, automatic 


and brick. Pass state and Hartford inspection 








MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 


22, N. Y. EV. 9-6585, will purchase or help you sell your surplus equip- 
9874-3 





ment. Send for list or ask for representative. 


WANTED—MONEL METAL WASHERS, al! sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 


paid, ADDRESS: Box 9679, STARCHROOM LAUNDRY JOURNAL. -3 


Wanted—American flatwork ironers, 54” Y-pocket washers, 50” and 54” 
Notrux extractors, and 54” American Perry Notrux extractors. Top cash 


prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL, 


3 


Wanted: Marking machines, hand or powered. Also, button-sewing ma 
ADDRESS, Box 643, STARCHROOM LAUNDRY 


chines, hand or powered 


JOURNAL. 


Wanted. 4 Monel metal washers; 1—48” extractor and a Dublintex linen 
STARCHROOM 


ironer made by American. Cash deal. ADDRESS, Box 651 
LAUNDRY JOURNAL. 5 


| NOTICE TO ADVERTISERS 


in order to maintain a regular publication 
schedule, all classified advertisements must be 
received no later than the Ist of the month 
in which the advertisement is to appear, 
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used, big reduction in price 


Arverne 92, New York, Belle 


) 613-4 


Pantex shirt unit, air-driven, never 


D'Angelo & Ash, Inc., 301 Beach 7ist St., 
Harbor 5-3229, night phone—Shore Road 5-641 
available Carolyn Laundry, New York City 
MASTER CASCADE 2-pocket 
60” TOLHURST OPEN-TOP extrac 
body 


racks 


Following machines stil] 


10—42 x 84 
American TILTOR 4-girl shirt units, 


tumblers, al] 


American washers 


and models 


unit, 


types 


pressing 


tor, miscellaneous open-end 
presses; boy's blouse unit, shirt 
office equipment, scales, time clocks, marking machines Also 
ing machines PURCHASED NEW FROM 1947 on: American 120" 12- 
ROLL SYLON IRONER; 2—American 120” 8-ROLL SYLON ix 
TRUMATIC 2-LANE FOLDER; American TRUMATIC SIN- 
5-LANE STACKER; American 7” FOLD- 
42 = 96" %-POCKET 


semi-automatic control 


sport baskets 


follow 


ners 


American 
GLE-LANE FOLDER; 
MASTERS; American NORWOOD CASCADE 
washers, with full automatic control and 
American 140F NOEX DRYCLEANING UNIT complete, HOFFMAN 
PRESSES. Offered subject prior INSPECTION INVITED. CUM 


MINGS-LANDAU, 305 Ten Eyck St., Brooklyn, N. Y Hyacinth 
7-1616, OR—CAROLYN LAUNDRY, ii2 £ 129th St New York City 


Sacramento 2-2000 652-4 


American 


sale 


extractors 


AMERICAN 4-ro}) ironer, three FLETCHER TWINTAINER 50” 


Q sets baskets each, 4 Miller 44 x 84 washers, &-door, &-pocket, | 
Miller 44 x 84 washer, 4-pocket, NEW SPEEDY WASHERS, GOOD DISs- 
COUNT. Used Huebsch tumblers, extractors a)) sizes, HUGHES LAUN- 


DRY MACHINERY, 1440! Ford Rd., Dearborn, Michigan 583-4 
6-ROLL IRONER: 1—120” TROY, 6-roll 


Excellent condition, recently »verhauled. Power raising rig, aulomalic 
apron control, doffer roll PRICE REASONABLE. Being 
replaced due to expansion program, Can be seen in operation, 5, W 
Martin, MILWAUKEE HOSPITAL, 2200 West Kilbourn Ave, Milwaukee 
3, Wisconsin 640-4 


' 


flatwork ironer, motor-driven 


on feed ribbon 


classify 
\950 


National (National Marking Machine Co.) 
These conveyors purchased in September 
Will make very reasonable propo 
Cole's Laun 

641-4 


For Sale 
ing conveyors, 42” 


two 3-space 
wide 
af an original price of $2,400 each 
sition to any party interested in either 


dry & Cleaners, 44 Fair St., 5.E., Grand Rapids, 


of these conveyors 


Michigan 


LIQUIDATION SALE OF TWO COMMERCIAL LAUNDRY PLANTS. 2 

Troy 6-ro]] 120” chest-type flatwork ironers,; 1—54” American Notrux ex 
2 sets of containers, 1—50” American Notrux extractor with 
1—48” Prosperity 42 x 64” 
washers; 2-42 x 96 


tractor with 
2 sets of containers, 
all-Monel motor-driven 
washers, 1—36 x 54” 

Huebsch 6-coil 


open-top extractor. 2 
all-Monel motor-driven 
all-Monel motor-driven washer 5—36 x 50 
tumblers, 5—36x30" Huebsch 4-coil 
5)” and mushrooms 
H.P 
American 100” 


The prices on 


steam-heated 


steam-heated tumblers. Forse 
Prosperity model PC garment 
compressor; I-10 H.P. air 
flatwork 9—Prosperity 

equipment are so ridiculously 
equipment must be removed from buildings. All equipment motor-driven, 
A.C. Write—Wire—Telephone Used & New Laundry Equip 


ment Co., 3128 West Lake St NEvada 2-2621 650-4 


garment presses, 
presses. |—?7 Ingersoll-Rand air 
return-type 


this 


buys 


compressor 1 


all-finish shirt unite 


low you cannot 


lroner 
up these 


pass 
Chicago 
Chicago 12, Ul 


AMERICAN 120”, 12-ROLL [RONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM. 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 


N.Y 647-4 


46” TROY HIGH-SPEED SUPER MERCURY EXTRACTOR WITH STAIN- 
LESS STEEL BASKET, 48” AMERICAN OPEN-TOP EXTRACTOR WITH 
MONEL BASKET AND MONEL SHELL; IN EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery ( 305 Ter 
Eyck St., Brooklyn, 6, N. Y 646-4 
FOR SALE: |-—like American Laundry Machinery cylinder-type 
on flatwork ironer. Chicago Used & New Laundry Equipment 
Chicago 12, Ill., NEvada 2-262! 649-4 


new 106 
return-apt 


Co., 3128 West Lake 51 


American 2-ro}) ches also 120° FLATWORK IRONERS, retur: 
lo-the-operator type, * EXCELLENT FOR SMALL LAUNDRY OR INSTITU- 
TION, COMPLETELY REBUILT, GUARANTEED, _PRICED RIGHT. WIL 
LIAMS LAUNDRY MACHINERY CO., 37 mh St., Long Island City 


New York, STillwe)) 6-6666 634-4 


54” American NOTRUX EXTRACTOR, 3 SETS OF MONEL CONTAINERS, 
in Al condition, VERY meg pets PRICED, WILLIAMS LAUNDRY 
MACHINERY CO., 37-37 9th St ng | t 


and City |, New York Tillwel 
6-6666 


63* 


piping. Good naditt 
Star Laundry & Drycleaning ‘ 


Tiltor shirt unit, include 
Write 


4-girl 
Need the 


McKeesport, Pa 


American 


us an offer 
Walnut St 


space 











MACHINERY FOR SALE (Cont’d) 





120-INCH AMERICAN FLATWORK IRONER, ALMOST GOOD AS NEW, 
$2,000. ALSO OTHER EQUIPMENT, COWDENS LAUNDRY, OKMULGEE, 


OKLA. 645-4 


Expanding production on new HENRICI stainless-stee) washers forces us 
to price for quick sale the following used machinery: one 54” American 
Notrux unloading-type extractor with two sets of removable baskets; one 
completely rebuilt and guaranteed HENRIC] 36 x 54” 2-pocket motor 
driven stainless-steel washer with semi-automatic dump control (this ma 
Both machines ‘ready to go.’’ Henrici Laundry Ma 


639-4 


is like 
, Boston 26, Mass 


chine new} 
chinery Cc 
Ellis Drier Company, 46 x 120” motor-driven with motor on 

3128 
9146-4 


4 Tumblers, 
top, three-pocket, three-door, late-type machine 
West Lake Street, Chicago 12, Illinois 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS.- 
LANDAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, N. ¥ 

6618-4 


Price reasonable 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 


EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x 54”, 42 x 72” and 
44 x 84" CUMMINGS-LANDAU Laundry 


Machinery Co., 6661-4 


Ready for immediate delivery 


4)3 Ten Eyck Street, Brooklyn 6, N. Y 


30 x 120" and 36x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS, Quality production machines, Very reasonably priced, CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 
6767-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. ¥Y. EV. 9-6585, has available jaundry and drycleaning equipment 
from severa) modern plants, some used only 3 years, Prices reasonable 
Write for our list without obligation 

9873-4 


and terms extended availability 


48x 120’ ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y 4051-4 


Rebuilt, big stock, terms. Baehr Laun 


2240-4 


ASHER ironers 48 x 120, 32 x 120 
diy Machine Company, 29 Calumet Street, Newark 5, N. J 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y 
Ev-9-6585, has large stock of new and rebuil! equipment on floor ready 
terms, guarantee 


and one 


Plants tor 


year 
synthetic 


for inspection, reasonable prices 


Individua) machines or complete laundry, ana 


petroleum drycleaning furnished. List the machines you have for sale 
9001-4 


with us 


&-ROLL 120” AMERICAN and TROY JRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
513 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


Brooklyn 46, 
9318-4 


ANTEE. CUMMINGS-LANDAU laundry Machinery Co., 
N. Y. 


4@ x 196” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW +%-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AMERICAN 6-ROLL 120” SYLON FLATWORK IRONER, WITH REEVES 
DRIVE; EQUAL TO NEW IN EVERY RESPECT. READY FOR IMMEDIATE 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 505 Ten Eyck 
St, Brooklyn 6,N. Y 596-4 


1S POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN, 36” x 30” HUEBSCH AND AMERICAN 


OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS.-LAN. 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


ao". AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE, 40° HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y 598-4 


48’ HOFFMAN EXTRACTORS WITH MONEL BASKETS, AUTOMATIC 
BRAKE RELEASE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck St,, Brooklyn 6, N, Y, 
599-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 


SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


$1., Brooklyn 6, N. Y. 600-4 


94 


UNIPRESS LATEST MODEL 2-GIRL SHIRT UNIT, CONSISTING OF COM- 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2-LAY SLEEVE PRESSES, EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 9945-4 


42 =x 42” AMERICAN 3-Y¥Y-COMPARTMENT, 3-DOOR MONEL METAL 
MOTOR-DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 
FOR SALE: 72” Purkett heat-conditioned tumbler, 42” x 96” MHenrici 
washer; 36” x 72” American conditioning tumbler with conveyor to teed 
flatwork ironer,; miscellaneous extractors, washers, tumblers and shirt 
units. Many bargains. Mr. E. T. Sherwin, American Linen Supply Co., 
740 North Rush 5t., Chicago, Ill, 578-4 


STAINLESS-STEEL AND WOOD LAUNDRY WASHERS, both new and re 
built, direct from manufacturer to you at great savings. Pictures and 
literature on request. Horwath Laundry Machinery Mfg. Co., 1002 South 
13th St., Omaha, Nebraska 170-4 


EWING STAINLESS STEEL WASHERS. NEW MACHINES. Size 30” x 30” 
—60 lbs. dry weigh! capacity, $1,036; size 30” x 40”—80 \bs. dry weight 
capacity, $1,116, size 30” x 50”—100 Jbs, dry weight capacity, $1,196. 
Ask for details. ROBERT EWING & SONS, INC. Builders of washers since 
1905. Dept. SR, P. O. Box 454, Troy, N. Y. 590-4 
40” TROY MERCURY EXTRACTOR WITH COPPER TINNED BASKET. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 


Brooklyn 6, N. Y. 480-4 


1—Double Asher ironer, 1—American Tiltor 4-girl shirt unit; 1—Huebsch 
handkerchiet ironer; 1—Nationa) Cash Register; 1—Ames 75 K.W. 
engine generator, 3 Ph., 220 V, 60 cycle, with voltage regulator and all 
instruments in perfect condition; 1—65" x 36” Stack 54g" thick, 4 years 
old, 1~Genera] Electric motor; 1—Westinghouse motor R.P.M. 1750. A)) 
above machinery were very well maintained and all are in good operat- 


ing condition, Please contact: Mr. David S. Borrus at Roya) Laundry 


Service, Inc., 700 South 15th Street, Newark 3, N. J. Essex 3-3400. 534-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 





For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment, EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 
40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, BROOKLYN 6, N, Y. 4755-4 


ae” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS, Ready for immediate delivery, CUMMINGS- 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
She 2 4855-4 








24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 


5t., Brooklyn 6, N, Y, 9725-4 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
exiraciors, ironers, presses, tumblers, filters, stills, boilers, Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants insta)led. IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 


Ave., Broolyn 22, N. Y. 4400-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET, CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6864-4 


Five 42x 84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION, SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 


WITH OUR PINCH. AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N, Y, 9706-4 


STARCHROOM LAUNDRY JOURNAL 











MACHINERY FOR SALE (Cont'd) 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9014-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 12) Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8&-roll ironer; American 6-ro)) ironer, 
Mis 54x120° 9-pocket stainless washer, American Cascade 42x84” wash- 
er; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 4-gir) unit 
and coat presses; Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140F unit used two months; American 30x48” petroleum unit 
with filter, still, etc., brand-new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


FOR SALE:—i—50” AMERICAN NOTRUX extractor with two sets con 
tainers, stain)ess-stee) curb; 2—AMERICAN NORWOCD 42 x 84” two 
pocket, all-stainless-stee), motor-driven washers with American fully 
CHICAGO USED & NEW LAUNDRY EQUIPMENT 
511-4 


automatic washman 


CO., 3128 W. Lake St., Chicago 12, 0). 


as”’ HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim, also new wood washers. ILLINOIS LAUN: 
DRY MACHINERY MIG. CO., INC., 3124 W. Lake St., Chicago 12, Illi 


nois, Nevada 2-2621. 188-4 


For Sale: 1—Used 44 x 84” ROBOT two-pocket two-door all stainless-steel 
motor-driven washer with automatic washman, 2—used 42 x 96" E)iis 


motor-driven all Monel washers, 1—used 42 x 84” American Norwood 
all-Monel motor-driven washer, 1—used 54” American Notrux extractor 


with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 


NE-7763. 9628-4 


2-ROLL 100” COLUMBIA and 120” RETURN FEED IRONERS. MECHANI- 
CALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
307 Ten Eyck St., Brooklyn 6, N. Y. 329-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU laundry Machinery 


Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9944-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 


ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS. 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. ¥ 
6914-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 3/3 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW, CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM. 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
bm. TY. 9952-4 
NATIONAL CASH REGISTER BOOKKEEPING MACHINE, GOOD FOR 
27 ROUTES, 10 CLASSIFICATIONS; 99 BUNDLE NUMBERS, 999 LOT 
NUMBERS, CAPACITY UP TO 994, POUNDS and $99.99. MODEL A-2297 
16) ST. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 403-4 
MONEL METAL WASHERS, AMERICAN CASCADE, 1-COMPARTMENT, 
}-DOOR, MOTOR-DRIVEN; 30x46”, 26x53”, 24x56", 24x 24”. RE- 


BUILT LIKE NEW. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 
305 Ten Eyck S3., Brooklyn 6, N. Y. 433-4 
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stainless stee) throughout, 2 pockets, V-belt, 
tremendous savings in 
Arverne 92, New York 
6)4-4 


60x 72 Zephyr washers 
motor-driven. Big-capacity 


price, D’Angelo & Ash, Inc., 
Belle Harbor 5-3229, night phone—Shore Road 5-6410 


modern washers at 


301 Beach 71st St., 


Cook washer, 50 Jb, capacity, all stainless steel, motor-driven, Very rea 
sonable. D'Angelo & Ash, Inc., 301 Beach 7ist St., Arverne 92, New 
York. Belle Harbor 5-3229, night phone—Shore Road 5-6410 615-4 


All in excel 


$01 Beach 


Q2-, 4-, 6- and 8-roll ironers, American, Smith Drum or Troy 
lent shape and outstanding bargains. D'Angelo & Ash, Inc., 


71st St., Arverne 92, New York City. Belle Harbor 5-3229, night phone 
Shore Road 5-641( 616-4 


16x 100 American 41210 flatwork ironers, motor-driven, return type; 
excellent ironer tor small plants. Big bargain. D'Angelo & Ash, [ne $01 
Beach 7Ist St., Arverne 92, New York City. Belle Harbor 5-3229, 


phone—Shore Road 5-6410 617-4 


night 


all Mone), 


two-pocke}!, lale-mode) 
washer in good shape, also one three-p chet, motor-driven }-phase 
AC. Modern, efficient machines at bargain prices. D'Angelo & Ash, Inc., 
30] Beach 71st St., Arverne 92, New York City. Belle Harbor 5-3229, night 
618-4 


42 x 64 American Norwood Cascade, 


phone—Shore Road 5-6410 


42x 36 American Monel Cascade motor-driven; big capacity in sma)) 


floor also 42 x 64 Troy all-Monel washers, 
one a bargain. D'Angelo & Ash, Inc., 301 Beach 71st St., 


New York City, Belle Harbor 5-3229, night phone—Shore Road 


motor-driven Every 
Arverne 92, 
5-6410 


619-4 


space, 


24 x 36 Norwood Cascade Mone) washer, motor-driven, Excellent item for 
overhauled and a real buy 
Arverne 92, New York City 


620-4 


small lots and colored work. Thoroughly 
D'Angelo &® Ash, Inc., 301 Beach 71s! S1., 


Belle Harbor 5-3229, night phone—Shore Road 5-6410 


54 x 108 Troy Mone) washer, 9 pockets, motor-driven. Thoroughly over 


hauled, a big-capacity elficient washer a} a )ow price, D'Angelo & Ash, 
Inc., 301 Beach 71st St., Arwerne 92, New York City. Belle Harbor 5-3229, 
night phone—Shore Road 5-6410 621-4 


44 x 126 Troy 
r the plant 


54 x 126 Troy Monel washer, 24 pockets, motor-driven, als 
Monel washer, 24 pockets, belt-driven. Two tine machines ! 
using pocket washing. Outstanding buys. D'Angelo & Ash, Ine., 30) 
Beach 7\st St., Arverne 92, New York City. Belle Harbor 
phone—Shore Road 5-6410 


5-3229, night 


622-4 


54” American Perry extractor with two sets of containers, thoroughly re 
built and in good operating shape. Very reasonable, Also a 48” Notrux 
D’Angelo & Ash, Inc 401 Beach 
Belle Harbor 5-3229, night phone 
623-4 


extractor with three sets of baskets 
7\st St., Arverne 92, New York City 


Shore Road 5-64)0 


50" American Notrux extractor, Monel job with container hoist and 


overhead track, Efficient modern equipment with minimum investment 
D’‘Angelo & Ash, Inc., 301 Beach 7ist St., Arverne 92, New York City 
Belle Harbor 5-3229, night phone—Shore Road 5-6410 624-4 


Zephyr Hoffman 


very low 


Troy, 


selection at 


40” x 48” extractors, all makes, American, 


Monel baskets, motor-driven. A 
D'Angelo & Ash, Inc., 301 Beach 7)s) St, Arverne 92, New York City 


Belle Harbor 5-3229, Shore Road 5-6410 625-4 


fine prices 


night phone 


Small extractors, 7", 94 ” and 10” motor or be)) driven, American and 
Troy. Available for prompt delivery. D'Angelo & Ash, In« | Beact 
7ist St., Arverne 92, New York City. Belle Harbor 5-3229, night p} 


Shore Road 5-6410 


6264 


Shirt units, American Tiltor 4-girl units; also Prosperity units, and a tu)) 
D'Angelo & Ash, Ine., 301 Beach 7)s 


Belle night phone 
627-4 


line of wearing apparel presses 
St., Arverne 92, New York City 
Shore Road 5-6410 


Harbor 5-3229, 


Drycleaning washers, 54 x 60 Holtman D. ¢ washers, motor-driven, ex 


plosion proof motors; also 6,000 gal. Hoffman filters, a full line of stills 

D’Angelo & Ash, Inc., 301 Beach 7st $1, Arverne 92%, 

Belle Harbor 5-3229, night phone—Shore Road 5-641 
626-4 


and accessories 
New York City 


used very little, big reduction 
$01 Beach 7ist St., Arverne 


Shore Road §-6410 
629-4 


Tumblers, Huebsch 42 x 44, motor-driven, 
trom new )is) price, D'Angelo & Ash, Inc, 


92, New York City. Belle Harbor 5-3229, night phone 


42x84 American Cascade washer, 4 pockets with horizontal parfifion, 


motor-driven satistaciory 
D’Angelo & Ash, Inc., 301 Beach 71st St, New York City, Bode Harbor 


5-3229, night phone—Shore Road 5-641( 630-4 


Years of service lett in this fine machine 
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AND MV CUSTOME 


(the difference is better service and cleGner 


QUICK CHANGE FORMULA DIAL 
Cook offers 22 standard formulas 
with two or more formulas on each 
dial; or, special dials made to order 
This highly flexible control enables 
the operator to skip or add to any 
part of the formu)a. 


When customers ask why WASHETTES make a difference in their 
laundry [ explain with a demonstration. I load the machine, set 


the WATER LEVEL SELECTOR, change to the proper formula by 


replacing the QUICK CHANGE FORMLLA DIAL™ (takes only 20 seconds) 
and start the machine... 1 exp)ain how the WASHETTE allows the 
operator to wash each load to its individual requirement... { then 
point Out the reversing action (4 times per minute) of the stainless 
stee} basket and explain how this smooth action is caused by the single 
belt driven [C)/) { REDUCING GEAR®* mounted directly in 
line with the basket to eliminate belt wear, power loss and costly adjustments. 


The result of the demonstration is always a satisfied and 


confident customer, the best salesman any business can have, 





WASHETTE FEATUR 


Stainless Steel Construction 
All-welded Construction 
Brass Door and Hardware 


Garlock Water Seal 


0 





* DODGE DIRECT REDUCING GEAR 

The Dodge reducing gear, with helical cut gears 
sealed in oil, is flange mounted to the back of 
Washette, eliminating costly adjustments and flexi- 
ble couplings. This advanced engineering design 
brings new efficiency to the Washer industry; an 
other first for WASHETTE. 


MACHINERY COMPANY INC. 





4122 COMMERCE ST., DALLAS, TEXAS 





NEW HOFFMAN POLICY 


assuring improved service for 


Better service ... faster consultation with Hoffman representa- 
tives... quicker delivery and installation of Hoffman equipment, 
or replacement parts when needed ... ali these advantages become 
available to every plant owner in the nation as a result of the new 
Hoffman policy for improved service and sales, through local 
Hoffman distributors. 

The official Hoffman distributor located right in your own 
area, and always aware of your progress, your production set-up, 
and the particular factors that affect your business, will be your 
guarantee of even quicker attention to your needs. 

In most areas, your new Hoffman distributor is the same 
Hoffman man you've known all along, with the same advanced 
knowledge of drycleaning and laundry procedures. But if you’ve 
not learned who your Hoffman distributor is, rush in the coupon 
for his name and address. And let the coupon bring you the latest 
information on the newest Hoffman H-Jets; high-speed, efficiency 
presses, advanced design laundry equipment, and other aids to 
faster production. 

mail this coupon NOW 
ee ee ee ee ee ee Se ee ee ee 
U. §. Hoffman Machinery Corporation 
105 Fourth Avenue, New York 3, N.Y. 
(] Please send me name and address of my Hoffman distributor. 
] Also send information on Hoffman developments in (CD drycleaning units 


r 
t 
(| presses (| washers (| tumblers (| extractors, and —_ 


U. S. HOFFMAN 


MACHINERY CORPORATION 


105 FOURTH AVENUE, NEW YORK 3,N_ Y¥Y 


NAME 


FIRM 
ADDRESS 





